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Rough Proofs 


President Roosevelt wants to in- 
crease the rates for second-class 
postage, but the Congressional Rec- 
ord will continue to carry fourth- 
class matter without charge. 
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False teeth that rock, slide and 
drop down may cause hissing, warns 
an advertiser. This will be good 
news for actors and orators who 
were beginning to lose confidence. 
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The Kellogg Company is lining up 
its baseball broadcasts successfully, 
giving new heart to frost-bitten fans 
for whom heaven is only three 
months away. 
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Hudson’s blind ad pulled 21,457 in- 
quiries, including 3,252 from dealers, 
in spite of the fact that copy for cur- 
rent models had made it clear that 
the perfect car had already arrived. 
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Statistics show that convention 
orators and elder statesmen alike 
travel gracefully on the wings of 
eloquence till the sad moment when 
they are called on to pronounce 
“statistics.” 
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High margins in the furniture 
trade, it ig agreed, are something 
like high hourly rates in the building 
business. It’s nice work if you ean 
get it. 
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Since a law-suit has indefinitely 
postponed the beginning of that 
newspaper campaign for Idaho po- 
tatoes, the state will continue to be 
advertised exclusively by Borah. 
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Senator Wheeler’s advice to rail- 
roads which are financially embar- 
rassed to go through the wringer is 
spoken in the firm accents of a man 
without railroad securities. 


- + | 


How can anyone doubt that adver- 
tising promotes the general welfare 
after noting that the leading users of 
magazines, farm papers and radio in 
1937 included General Motors, Gen- 
eral Foods, General Electric, General 
Mills and General Tire & Rubber? 


7’ VF 

All a good advertising manager has 
to be is an artist when he buys art, 
& statistician when he buys space 
and a silver-tongued salesman when 
he addresses the board of directors. 


vvegy 

It Charlie McCarthy ever meets 
Baby Snooks, it will be a case of 
the irresistible force running into the 
‘immovable object. 


7. + F 

Hint to artists anxious to attract 
attention: Make part of your “illeg- 
ible” type background just readable 
though to be deciphered, and then 
think out loud while you're letter- 
Ing it in. 


v vy 
Maybe this will turn out to be 


Merely a recession of depression. 


Copy Cus. 


MEAT INDUSTRY 
TO FIGHT DROP 
IN CONSUMPTION 


Wilson Calls for$1,000,000 
Advertising Budget 


By RICHARD B. ESPEY 


Chicago, Jan. 20.—Plea for a mil- 
lion dollar yearly fund for co-opera- 
tive meat industry advertising, 
sounded by Thomas E. Wilson, chair- 
man of the board of Wilson & Co., 
Inc., appeared today as a crystalliz- 
ing force in an all-industry drive to 
rebuild America’s declining taste for 
meat. 

One pungent side issue to the gen- 
eral decline in meat consumption, a 
drop estimated by Mr. Wilson as the 
equivalent of 5,600,000 head of cattle 
yearly, is invasion of the domestic 
market, particularly by Polish ham, 
and in this connection the fact that 
Wilson & Co. took up the “All Amer- 
ican” standard in its advertising is 
significant. 

Reports from industry leaders in- 
dicated today that the “Eat More 
Meat” drive, however, would be fo- 
cused upon a general sales effort for 
meat as a food, rather than as an 
American product. 

Initial moves in the-campaig» in- 
clude a’spot radio series, Started this 
week by the National Live Stock and 
Meat Board, and an industry meet- 
ing scheduled here Feb. 1 by the 
Institute of American Meat Packers, 
a gathering to be attended by repre- 
sentatives of other interested groups 
such as hotels, railroads and restau- 
rants. 

Don Smith, Wilson advertising 


manager, said that the company, in- 
(Continued on Page 27) 


The Succulent 
Blueberry Bows 
in Newspapers 


New York, Jan. 20.—What is said 
to be the first blueberry advertising 
in the history of the country ap- 
peared today in 98-line copy in a 
large number of metropolitan news- 
papers. The advertising featured 
Newfoundland berries, “extra large 
and juicy.” A. Lustig, New York, 
signed the copy as sales agents. 
Platt-Forbes, Inc., is the agency. 

The blueberry copy was highly 
practical in nature, naming leading 
local sources of supply for the prod- 
uct in the form of pies, muffins and 
tarts. Seven bakers and restaurants 
who used the Newfoundland brands, 
I-C-Kold and Munn, were listed. As 
a result, several restaurants reported 
having patrons ask for pies in which 
the advertised product was used. 
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Voice of the Advertiser 


EARLY OPENING 
VES MORE it 
METER MIS 


ON CURRENT...FOOD...1CE...UPKEEP! 


LE BB TUE | 


++» OR FOU MAY HOT SAVE AT Ali 


— 


— 
== - 
— 


“Sec FRIGIOAURE Finct...and/ Sue! 


its 

opening ahead a month, Frigidaire will 

break this seven-column copy in a broad 
list of newspapers Feb. 22. 


Moving 1938 advertising program 


$100,000 LIST 
OF RADIO USERS 
HITS NEW PEAK 


New York, Jan. 20.—Radio, as rep- 
resented -hy the three major. net- 
works, made a definite improvement 
in its position in 1937, according to 
an analysis by ADVERTISING AGE based 
on compilations of Publishers’ In- 
formation Bureau. The number of 


Leaders Listed 


Radio Leaders ....... 
Farm Paper Leaders. .Page 20 
First 10 in 3 Media....Page 19 


advertisers spending $100,000 or 
more on these chains in 1937 reached 
105, compared with 99 in that classi- 
fication in 1936. 

These 105 leading advertisers 
spent $64,749,835 with the three big 
radio chains, compared with $53,345,- 
999 invested by the smaller number 
in 1936, the gain being 21.37 per 
cent. 

The sum spent by the 105 radio 
leaders of 1937 compares with $50,- 
785,400 put into radio by the same 
advertisers in 1936, the increase be- 
ing $13,964,435, or 27.49 per cent. 
The 1936 figure, in turn, was 29.02 

(Continued on Page 29) 


PriceSlashes Mark First 
RiftIn Liquor Price Wall 


Frigidaire’s 
Fighting Copy 
Breaks Feb. 22 


Dayton, O., Jan. 20.—Somewhat 
ahead of the normal schedule, “the 
fightingest Frigidaire schedule ever 
released” will make its appearance 
Feb. 22. “Save all four ways—or 
you may not save at all,” rather grim 
copy will warn those interested in 
economizing on current, food, ice and 
upkeep. 

With copy hammering away at the 
economy theme, a startling aid will 
be provided retail salesmen in show- 
rooms. It looks like an old-fashioned 
money-bag—and it is. When one of 
the gates is opened, a flood of silver 
pours out—graphic visualization of 
all the salesman has been telling the 
prospect. 


Big Magazine Schedule 


The magazine schedule, including 
pages both in color and monotone, 
will include American, American 
Home, Better Homes & Gardens, Col- 
lier’s, Good Housekeeping, Graduate 
Group, Holland’s, Household, Ladies’ 
Home Journal, Liberty, Life, McCall's, 
True Story and Woman’s Home Com- 
panion, 

Featuring the slogan, “See Frigid- 
aire First and Save,” a national out- 
door ‘campaign, most comprehensive 
in Frigidaire’s history, will break 
March 15. A national, factory-placed 
newspaper schedule calls for domi- 
nant copy in leading markets. Some 
co-operative newspaper advertising 
will also be placed. 

A wealth of other material has 
been made available to dealers and 
their salesmen, the latter being 
equipped with slide films for show- 
ings in homes. A full color tabloid 
size broadside has been designed 
either for direct distribution or mail 
use. Lord & Thomas is the agency. 


FTC Holds No Discount 


Due to Chain Unit Sales 


Washington, D. C., Jan. 21.— Pur- 
chases by separate chain warehouses 
do not entitle the chain to discounts 
on total volume, the Federal Trade 
Commission held today in a Robin- 
son-Patman law complaint against 
H. C. Brill Company, Newark, maker 
of E-Zee ice cream powder. 

Sales to the A & P are involved. 


Last Minute News Flashes 


American to Present Electric Shaver in April 
Brooklyn, Jan. 21.—The electric shaver field will be invaded in April 
by American Safety Razor Corporation, manufacturer of Gem, EverReady 


and Star safety razors. Marketing 


plans are incomplete. Federal Ad- 


vertising Agency handles advertising of the safety line. 


Auto-Lite Appoints Ruthrauff & Ryan 
Toledo, Jan. 21.—Electric Auto-Lite Company today appointed Ruth- 
rauff & Ryan, Inc., to handle advertising of Auto-Lite spark plugs and 
service and institutional copy of the company. 


Salesmen’s Trek Makes Business Machine Copy 

New York, Jan. 21.—As crack salesmen from 81 markets converged 
on New York for the annual convention of International Business Ma- 
chines, quarter-page copy in newspapers marked their send-off. This 
smash followed heavy local copy devoted to dedication of the new World 


Headquarters bldg. 


Establish Award for Best Newspaper Merchandising 
Portland, Ore., Jan. 21.—Fenger-Hall Company, newspaper represen- 
tative, will stimulate merchandising co-operation among Oregon dailies in 
1938, awarding a silver plaque through the Oregon Publishers’ Association. 


National Charges Boycott; Re- 
pairs Dikes When N.Y, Deal- 
ers Agree To Co-operate 


BY IRWIN ROBINSON 


New York, Jan. 21.—The effect of 
a break in the price maintenance 
wall was vividly though briefly 
demonstrated here this week when 
National Distillers Products Corpora- 
tion shattered the hitherto solid 
front of leading national liquor ad- 
vertisers and announced abrogation 
of all contracts signed under New 
York’s Feld Crawford Act. 

The action was taken Monday and 
rescinded yesterday after a peace 
pact was framed with liquor retailers 
in the New York area in which the 
company reinstated price mainte- 
nance and the retailers pledged “co- 
operation” in sale of National Dis- 
tillers’ products. But before the 
peace a terrific price war was staged 
in which some prices were more than 
cut in half, though the necessary 10- 
day notice did not make the original 
abrogation effective until Jan. 27. 


Pressure Tactics Responsible 


Reflected in the distilling company’s 
abrogation decision was an apparent 
unwillingness to be made the butt of 
the constant pressure antics exerted 
by retailers’ organizations which 
have been known to plague manufac- 
turers not only in the liquor field 
but also in other industries where 
price maintenance policies have held 
sway. National Distillers specifically 
charged the Metropolitan Council of 
Retail Liquor Package Store Asso- 
ciations, comprising five borough 
groups, with having visited liquor re- 
tailers throughout the city, informing 
them of a boycott against National 
Distillers products and discouraging 
the sale of the company’s lines. 

In its notice to all signatories of 
Feld-Crawford contracts, the com- 
pany said: “The officers of your as- 
sociation have advised you that we 
have not, in their opinion, properly 
enforced our Feld-Crawford contracts 
in this state with respect to our do- 
mestic products. We believe that 
this statement is unfair and untrue. 

“In addition, the officers of the 
Metropolitan Council have, we are 
informed, adopted a resolution of 
non-co-operation with National Distil- 
lers Products Corporation, which, in 
effect, constitutes a boycott. 

“This is supported by the fact that 
representatives of your associations 
have visited various retail package 
stores in metropolitan New York 
announcing that there was a boycott 
against National Distillers Products 
and urging such package stores to 
discourage the sale of National Dis- 
tillers products. 

“This action was taken without 
any effort to consult with or nego- 
tiate with any of the responsible ex- 
ecutives of National Distillers. This 
action has been taken notwithstand- 
ing the fact that National Distillers 
has made repeated efforts and spent 
large sums of money to promote the 
business of the retail package stores 
in metropolitan New York.” 

Conferences were held on Satur- 
day between representatives of the 
retailers and the distillers, it was 
revealed, when the association execu- 
tives were warned that unless the 
boycott was lifted the fair trade con- 


(Continued on Page 29) 
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ADVERTISING AGE 


January 24, 193g 


New G-M Diesel 
Division Maps 
Promotion Plans 


troit, Jan. 20.—National adver- 
tising of the new Diesel Engine Di- 
vision of the General Motors Cor- 
poration will get under way some- 
time this spring, probably in April, 
it was learned today when the new 
plant of the division here was opened 
for inspection. 

The full-fledged advertising pro- 
gram will be launched when dealer 
distribution is completed, and offi- 
cials of the new General Motors di- 
vision estimated that it will take 
about 90 days for the distributional 
set-up to be finished. There will 


be two outlets for marketing of the 
new Diesels, it was indicated. One 
will be through the nation-wide 
dealer organization now being set 
up. The other will be through manu- 
facturers who will adapt the units 
for re-sale. In this latter category 
will fall manufacturers of farm 
equipment machinery, road building 
machinery and boats. 


Kudner Appointed 


The building of the new plant at 
Detroit heralds a rearrangement of 
the Diesel manufacturing facilities 
of General Motors, as reported in 
ADVERTISING AGE Novy. 22. Sales 
headquarters will be set up at Cleve- 
land. Arthur Kudner, Inc., has been 
appointed advertising counsel for the 
division, with R. J. Dustman as ac 
count executive. 


Ex-Lax in Test Drive 


With large space newspaper copy, 
Ex-Lax, Inc., Brooklyn, has instituted 
test campaigns in Shreveport, La., 
and Spokane, Wash., involving can- 
did picture technique. Similar use of 
large-space copy was made in intro- 
ductory campaigns in 12 cities last 
year. The general policy of the com- 
pany, however, of using small space 
with frequent insertions will be con- 
tinued. 


Would Advertise Cost 


Massachusetts shops advertising 
merchandise for sale on the instal- 
ment plan, except jewelry, would be 
required to advertise the cost, inter- 
est and carrying charges for such 
merchandise under terms of a Dill 
filed in the state legislature by Sen- 
ator Walter L. Considine, New Bed- 
ford. 


market. 


bined 13 issues. 


New York: Dan A. Carroll, 110 E. 42d St. 


WE DON’T CARRY ALL 
THE FOOD ADVERTISING 


Not quite! But the 1937 record of food linage shows that The News 
again is unquestionably the outstanding food medium in the Indianapolis 
Last year, it carried 70% more food advertising, six days a 
week, than the second paper, seven days a week*— nearly five times as 
much food advertising as the other evening paper — and 25% more food 
advertising than the other Indianapolis newspapers carried in their com- 
This year, follow the lead of leading food advertisers 
and concentrate in Indianapolis’ leading daily paper. 


do a complete selling job in this $100,000,000 food market. 


*Includes Color Comic, This Week 
and Roto (Media Records) 


THE INDIANAPOLIS NEWS 


Chicago: J. E. Lutz, 435 N. Michigan Ave. 


It’s all you need to 


PARLIN RESIGNS 
AFTER 26 YEARS 
OF RESEARCHING 


Philadelphia, Jan. 20.—Charles C. 
Parlin, who, as head of the market 
research department of Curtis Pub- 
lishing Company, provided adver- 
tisers with a shining example of the 
value of honest, able and unbiased 
investigation, laid down his pen re- 
gretfully today. 

He ends his 26 -===, = 
years’ service 
with Curtis to 
make a tour of 


J 


the world. On 
his return he 
will serve the 


Curtis papers in 
an advisory Ca- 
pacity. 

His successor 
is Donald M. 
Hobart, who has 
spent five years 
under’ _ tutelage 
of the dean of market research. Mr. 
Hobart, who has been with the com- 
pany since 1923, also has had prac- 
tical experience in the sales depart- 
ment. 

Leaders of the advertising world 
gathered at the Benjamin Franklin 
Hotel in Philadelphia June 5, 1936, 
to do honor to Mr. Parlin on the 
completion of 25 years as head of 
the Curtis market research depart- 
ment. Bruce Barton served as toast- 
master; Charles F. Kettering told of 
the need of co-ordinating product 
and market research, and others of 
equal rank lauded the scintillating 
structure which Mr. Parlin built 
from one tenuous, but enduring idea. 


Started in 1911 


Mr. Parlin undertook his duties in 
1911, when the Curtis papers were 
yet to become the giants of the pub- 
lishing field into which they have 
since developed. His staff consisted 
of a secretary who had duties else- 
where as well as with him. 

His principal equipment consisted 
of the conviction that the only mar- 
keting program that could succeed 
was one built on facts. He went out 
to garner these facts and the trail 
which he followed so _ persistently 
during the next quarter-century car- 
ried him up and down and across the 
continent, into all kinds of strange 
places, and finally into the quar- 
tered-oak offices of high executives, 
who wished to share his knowledge. 

Mr. Parlin provided publishers’ 
representatives with sound merchan- 
dising information, devised the first 
formal visual presentations to manu- 
facturers, created charts which made 
it easy for his audience to assimilate 
the statistics he brought, made his 
own census of distribution which at 
least proved the need for a national 
effort along this line, and initiated 
the first count of brands in pantries 
of homes. 


C. C. Parlin 


Perry, Manz Promoted 
by Scripps-Howard 


Dwight Perry, advertising manager 
of the Cincinnati Post has been 
named Western retail stores division 
manager of the Scripps-Howard na- 
tional advertising department. 

He is succeeded by Henry W. Manz, 
advanced from the post of classified 
advertising manager which he has 
held five years. 


Murphy Advances Two 


P. L. Sample, formerly sales man- 
ager, has been appointed vice-presi- 
dent of G. C. Murphy Company, and 
J. A. Krut, formerly assistant secre- 
tary and assistant treasurer, has 
been named secretary and treasurer 
and vice-president in charge of office 
management. 


Cotton Promoted 


Willard R. Cotton, on the advertis- 
ing staff of the Automotive Daily 
News since its inception, most of this 
time working out of the Chicago of- 
fice, has been appointed advertising 
manager, with headquarters in De- 
troit. He will continue to cover his 
old territory. 


Beware Midis 
Effect in Laws, 
Says Cunningham 


Cleveland, Jan. 21.—Picturing ag. 
vertising as a wealth creator ang 
therefore the number one target of 
many present day legislators, G. W, 
Cunningham, advertising manager, 
Sears, Roebuck & Co., Chicago, today 
emphasized to the Cleveland Adver. 
tising Club the inherent danger in 
many proposed restrictions on busi- 
ness which, at first glance, seem to 
have but little effect upon adver. 
tising. 

Legislators who declare that they 
represent the people, Mr. Cunning. 
ham said, might hearken to the fact 
that advertisers, too, stand for elec. 
tion, not biennially or quadren- 
nially, but daily. 

“We meet the people who are the 
government in the way that affects 
them most—through their pocket- 
books,” he commented. “No business 
remains large solely because of its 
own desires. It must earn, day by 
day, that patronage which is respon- 
sible for its size.” 


Laws Poor Substitute 


Terming legislation a poor substi- 
tute for ingenuity and exploitation, 
Mr. Cunningham cited the competi- 
tive struggle between railroads and 
bus lines. Reduced prices, speedier 
service and modernized equipment 
on the part of the former has re- 
sulted in a vast decrease in their 
efforts to eliminate bus competition 
by legal means, he declared. 

“Thus,” he said, “when any legis- 
lator attempts by legislative action 
to say that Goodyear cannot sell 
tires through their own service sta- 
tions because they happen to dis- 
tribute tires through independent 
outlets, or that Curtis cannot have 
newsboy subscription agents because 
The Saturday Evening Post is sold 
by corner druggists, it is doubtful if 
he is being genuinely helpful. 

“Ridiculous? Well, maybe it is, 
but maybe also it will be enacted 
into law as have many others which 
at the time seemed equally prepos- 
terous. If we are told who shall sell 
our products and at what price they 
shall be sold, soon we will also be 
told how we can advertise them, if 
we are permitted that latitude.” 


Stauffer to Head 
Missouri Dailies 

Marion Stauffer, Maryville Daily 
Forum, has been named president of 
the Missouri Associated Dailies for 
1938. 

Ray Van Meter, Trenton Repwbli- 
can-Times, was elected vice-president, 
and Mitchell White, Mexico Ledger, 
re-elected secretary-treasurer. 


Bowes Appointed 


Frank R. Bowes has been ap- 
pointed NBC sales manager of WBZ 
and WBZA, Boston and Springfield, 
Mass. 


“Farm income in the South- 
west Agricultural area is esti- 
mated to show an increase in 
all states in the next six 
months, but principal gains 
come in Oklahoma and Texas.” 


The Farmer-Stockman has 
more than 200,000 circulation 
in this area. 


THE FARMER-STOCKMAN 


OKLAHOMA CITY 
Representative: E. Katz Special Advertising AgencY 
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» The year’s best seller was just another a complete book-length novel in 

book ... until you read it! every issue. 

7 That is why we urge you to read all four A forward march which is stimulated by 

i ten-cent magazines in the women’s service fearless discussions of such vital subjects as 

: field... read, and know, before you pass social disease, abortion and the menopause. 

. judgment. 

is, A forward march which sent newsstand 

vs Pictorial Review welcomes this acid test sales soaring month by month for a year 

te of genuine value to the reader... and con- .. . 417,000 in December 1936 to 640,000 
sequently greater value to the advertiser. in December 1937. 

em 

“ For you will recognize, as readers recog- A forward march which brought 152 new 

a nize, the quality of editorial courage and advertisers into Pictorial Review during 


enterprise which has been the motivating 1937 with a linage gain of 26%... far and 
ld, power behind the forward march of away the largest gain in the field. 


Pictorial Review. 
A forward march which designates 


A forward march which got into action as Pictorial Review as an outstanding buy 


a result of being first in this field to publish ...an essential buy... throughout 1938. 


7 Pictorial Review 
4 omtined Vy elineator x 
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Voss Launches 
New Product in 
Aspirin Field 


New York, Jan. 20.—-Invading the 
highly competitive aspirin field, the 
Voss Company, Inc., Brooklyn, 
launched test campaigns this week 
in Chicago and Los Angeles for 
“Magnespirin,” a product described 
as containing magnesium, “which 
‘alkalizes’ like milk of magnesia” 
and “neutralizes the acid” which the 
company claims is in “plain” aspirin. 

Small space is being used in the 
Chicago American, News, and Times 
and in the Los Angeles Herald Er- 


= 


| press, and larger space in the Los 
| Angeles Sunday Examiner. The tests 
'are scheduled through May. Steuer- 
man Advertising Agency is handling 
the account. 

Although the product has been on 
the market for some months with 
limited distribution in a few metro- 
politan centers, the present effort 
marks its first advertising and was 
preceded by a redesign of the pack- 
age and recall of all old stocks. 


Brewster Loud Advanced 


Brewster Loud, Jr., has been ap- 
pointed assistant space buyer for the 
Campbell-Ewald Company, Inc., De- 
troit. Mr. Loud will assist J. J. 
Hartigan. He has been associated 


with the agency for about a year in 
other capacities. 


Announce Canadian 
Direct Mail Contest 


A direct mail contest for Canadian 
direct mail advertisers exclusively 
has been announced by Provincial 
Paper, Ltd., Toronto. 

Twenty-five “Canadian direct mail 
leaders” will receive trophies, with 
the contest closing Oct. 15, and any 
direct mail advertising produced 
after Oct. 1, 1937, eligible. 


To Offer Dempsey Brand 


Jack Dempsey’s name will be 
placed on a new line of low-price 
whiskies to be introduced within the 
next few months by McKesson & 
Robbins, Inc., New York. Promotion 
plans, with White-Lowell Company, 
Inc., New York, tentatively desig- 


nated advertising counsel, have not 
been made. 


FACSIMILE 1S 
MAKING GAINS; 
14 EXPERIMENT 


Washington, D. C., Jan. 20.—Inter- 
est in broadcasting of facsimile was 
evidenced this week by a constantly 
increasing number of applications 
for experimental licenses received 
and granted by the Federal Com- 
munications Commission. Five sta- 
tions are now conducting this broad- 
easting on high frequencies, while 


— } 
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1926 
1927 


: 1928 


1929 
1930 


YEARS OF 
LEADERSHIP 


The Sun has long been first among 
New York evening newspapers in total 
volume of advertising. The Sun pro- 
duces satisfying results for advertisers 
year after year because its circulation 
of over 300,000 is concentrated 
among the active, responsive, able-to- 
buy New York families. For a success- 
ful, profitable year, harness the selling 
power of The Sun during 1938. 
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INITIAL PROMOTION 


Asnuse your triends..dan’t abuse them..by rememberin y |, 


(jereral : | 


Gooderham & Worts, Ltd., offers «4 
game set in its new campaign featuring 
a "G&W" initial word construction con- 
test, with this copy appearing in the 
current issue of Collier's. 


nine licenses have been granted to 
stations desiring to experiment on 
their regular frequencies. 

The Milwaukee Journal holds two 
licenses for experimental facsimile 
broadcasting on low wave lengths. 
The Portland Oregonian has one, the 
other two being held by Radio Pic- 
tures, Inc., Long Island City, and the 
Yankee Network, Quincy, Mass. 

The nine stations which are au- 
thorized to experiment with fac- 
simile broadcasting on their regular 
frequencies are WGH, Newport News, 
Va.; WHO, Des Moines; KFBK, Sac- 
ramento; KMJ, Fresno; KSTP, St. 
Paul; WGN, Chicago; WSM, Nash- 
ville; KSD, St. Louis and WOR, 
Newark. 


Pulitzer Is Interested 


Pulitzer Publishing Company, pub- 
lisher of the St. Louis Post-Dispatch, 
and operator of KSD, which already 
holds an experimental license on its 
regular wave length, has also applied 
for permission to utilize high fre- 
quencies. The St. Louis Star-Times 
has made a similar application, as 
has Johnson-Kennedy Radio Corpora- 
tion, Chicago. Other applications are 
pending from WIND, Chicago, and 
WHK, Cleveland. 

An executive of WGN, Chicago, 
owned by the Chicago Tribune, said 
that that station is not interested in 
facsimile broadcasting unless it can 
be handled successfully on its pres- 
ent wave length—i. e., the frequency 
which reaches a large part of the 
public with present receivers. 

WGN plans to initiate its experi- 
ments in the immediate future, util- 
izing hours between 1 and 6 o’clock 
a. m. It will place 50 receivers in 
the homes of as many engineers and 
radio addicts, these receivers con- 
sisting of small additions to standard 
receiving sets, just as the transmit- 
ting equipment resembles that now 
used in wire-photo. 

While the practicability of fac- 
simile has already been demons- 
trated, WGN believes that the com- 
mercial stage is still some distance 
in the future. It is concerned pri- 
marily with speeding up the broad- 
casting so that the receiver will get 
facsimile about as fast as he can 
read it. 


“Dispatch” Becomes 


Daily January 23 

The Des Moines Dispatch, pul 
lished as a weekly newspaper five 
years, became a daily Jan. 23. 

E. R. Appel is publisher, and E. J. 
Powers & Co. has been appointed 
national advertising representative. 
Mr. Appel has announced initial paid 
circulation will be more than 20,000. 


4 A’s Changes Dates 

The 2ist annual meeting of the 
American Association of Advertising 
Agencies has been changed to April 
20-23 at the Greenbrier, White Sul- 
phur Springs, W. Va. Mark O’Dea, 
president of O’Dea, Sheldon & Cana 
day, Inc., is chairman of the program 
committee. 


Garbisch Advanced 
Edgar W. Garbisch, formerly of thé 
executive staff of Ruthrauff & Rya2, 
Inc., New York, has been appointed 
vice-president in charge of merchat 
dising and marketing. 


\i— 


x } é ae 8 “ OR ie ae ‘ Sad 7” P Fat + —- ee Pe Pe a hie elt Oe SR ea or ie | * — ‘ Rae. Lo ee, ¥ a RE J 6 ia 
: , : Ds dials 4 ” i J 2 Begs os ie 4 . ¥ ~ ‘ by =! 
niet =, ape Z c ‘ : ; “ ; : 7 3 , ?, = J ; xfs 
<a 7 
es | ee Fs 
" ——— —— = a LLL LL LLL LLL LLL LLL LLL LL LLL LLL LLL LLL LLL lll CC — i 
sof a SS a 
-, 
ae | 4 
e - ee ee all 
— IPP earn aR Ct Me ‘ Fs 
Se ie 
. a wee <4 —— 
oe ; Popitaes oe ite 
ae | hae ee 5 - tv oe 
ve | eee i yh 
- . ee Gate 
| ; : Ae od z ¢ 
| Ned Bee 
| * 3 = 
Pe . . it a 
= nd é 
? ' — a a 
wee THO8 FeRCma re CARP Ramen 
M" rok weval So fy es - — 
- ot ont ta the sas maniectily. Wrens re Samat Boe orate 
‘ en stn pd dag EN eee ee 
wits Sen te LW thet blag Kamae * aE 
0 he aaa 2 tga with gaat magnets, goad. heer eo 
bee ong tae rian en EP mem ‘ > 
oe be got « the aw re Mee 
oo rd a 
rs ply | 
sae * 
oe ' - we 4 avee ore me = “» . 
' Oe ate AR nama 
Be see LS ce 
, wt BE Bes is ia 
ae , as by 
dente ai Zoe 4 - ng aid - 
oS Se | So 
bis Al ah, oe me 
oe 4 he : ; > s z eet, 
Pst oe eee iit % Shy 
Se hoe : ° ee. =——EE>>=[{[E{[Rna=_aneea__a=sanane=aes=s=as=E»E»DEeE=y"T—"[[=====sw 
ae saad alge es F He ; a oo 
mat rts ead % *iy ies : - 
ae | : - : P| 
Lege bce bic ease oh ea a re ae 
ee e 
site Ps ; se Reena sian eee st 
ne Ce : Se ipa cst egg: 
ae sry Sas Parenti es 
ai eee See aei sats a 
Sg itn mer ; : Satine access ee 
Se ee 5 BREE Soccanaeaaaeaes me 
Pst na hs ae 4 sctesganscenesnengntie Soy 3 ae Lah eee 
wie Be as 3 eas Sehges eee Smee aie a : Be 
nee 2 aa mens sates oe 7 Se a a ees rs 
i) ae 28 gcse os Pcie a : biore aote i e : es Rs Sa 
5 mi Des : Be a : Bae HE: si 
aera ee si aed Ecsicei ae 
as Se we 2 * baat ie ses Bsc pone tag 
a oe ‘ : -: oes aes pe a a 
a i ‘ Sane oc eee a xc Sad Reon: ‘ a e 
Br UE BEE RE a EM ee ie, 
Fe tie Bit ps Es ia ae ES : : eee 
aguas <5 = i % Se $ + 
oc aia é ges es : 
es : OE OTTR S 
mae eee es 3 ; 
ae or : B 
ao Ba * : , x Be: : Cl 
Bee tS oh 3 ‘ : Bs Bice 
OE =F 5 Socks St sn 
Ea ic =a ee : : 5 Sasa eas seein enrmetns 
te Ne poe Basen : stings 
eer: © os : i Bees Bea B 
aan : ee oats ; : poate pena Rian rantahunanenamennnaee a 
ir a eae Saito ies at anon ae eee S poems Sones Series 
Bat tie od pees . * Disc caterenmmnrante sae ae SS = : pee 
, oe Pet Moe tee “Sk Brat as Serpe aan Seen 
BS OE 5 53" Sica cee ie Bist Seance R 
ee Rese * Pind RES . eocaee 
ae pasa : : Ses See ae poi 
AS Seas Stes ps a : Sea SERRE pee aa eens een 
we Z BER : Sane See SSeS ee Seen tu 
Dt *: % * baa : staece 
‘er gee a + se Seite * ee Sant 
Po oe 3 caper eee Roh sick hr eis cakmeanac ss seas Pp 
= ieee oe Sache See Sakae keen oe Se : < eee 
RNR chinese: : ncuasnneesse saan : Pian Sanaae esa ete so Soka ae Seon pees Be Senin 
h. Sans eae nes we Sea St Senos ee Ecce pet poe ses 
PS nea . $s Ss See tana : Boe 4 aoe so 
+ Saati ‘ SES : & aaah saa 
Saad ange ne posts : so * Scene 
pe hee 5 SS Ba ¥ Se : : 3 . 
ae ee eS : : arin ei : 
— i ‘ ee . . Sse Peete . . to 
EPEAT Biss : . “Shp : 
Oe pee Bes ae 
pba aoe oe aoa Ra sins Be “hinge os mie 
"i % hae Sie nas si. ae SS a ses Puntunenesnnenaae 
is Bosses 
5 : sae 
By 
en ' 
SS ees 
ae 
Miser os ey 
j ¥ ear 
as 
2 mee eS 
Re 
ESE 
a e 
ee —_—__—— 
Se Ros ee 
_. 
Wy. ee - 
ue. ete 
eae Loan 
Kile + _ 
ine 
ee, Caen 
fight 7 ae 
Pe aka 
ss Ses 
aa ad 
Pte Fase —————___—_ 
Pie RS i lee 
_ bot Ses 
|. een 
i Se cca, 
ie 
, wes 
Go 
J ae 
Lie ae 
: Bg > 3 . 
' : Sbe 
ie 
io | tee 
ae eee 
iy) rrr F ‘ 
ve i m4 WI/ . j 
aa eee —— FS W . ~~ 
ey ee _ . y Na Gy “i 
as 3 hee awed > +f 
pre era - oN 3 
ren hiya: a / Fog RIN be -) ; 
Meg fi % ‘ x 2 I= 
Bee 4 | 45e5: We 
‘i es = -_ aD Sa a 
yy i el r . 
<9 re, 
a 
- ae 
Sakae 
e,). Ngee NE YORK 
by few 
S ®t 
pee ee 
ee Jae 
ed ‘ 
ye kana, 2 ¥ : 
ath’ i i tee ~ se 
alle ee ; ~ . : \ EE gi eR 
Soh ewes re " £ v ¢ 4 ~ ; x . ‘ yu ; - me POS at gt a ~ tt FE a a: MES Te men 5 pe SY aes 
eee Ma are eS Petar ae 2 hee BOR Mats 0 alate) Nat galanin Mie, CPS, = Bia pe SS aS Ning Ba SAE Oe a tLe | SRE gp oto, Gael Coa ay pha yess foc tey cre fog AER TAME PON RS Shy AS iy : : tt Fa EER ah Mee eg a SROs bar Cama 
sae CRS D Wea Ree i ot : $ aoe aie a ce oe ame eh fe te. Pitty er eins Ag hen Se eae ak a Be PCa Wee attr ay soe RR PA Ae Rey tad I Re Se ie She ee GP Ain hs cad New gts tm yp - . Nn tae Weta et Rie, Cae as i SR Se Tae test-case 
Nes | oe Se baer a - ioe ats S: ata PAE gS ies RRO: ROL re he a Bg Nh ey neo Ree PS eect = Lae Wie SeCd s ophaare Pee er cheney ists S, : Be ea 4 oa ep a oes Oe aaa Ciers ra Se a 
5 Ba oe iS ERs at Gres iy Wat TR Scale rece ¥e > PS ae) oe ia ate OS se a ae, eee eee Ee = 3 Rb ae pee RANG Hn ates AMES nm. GMa 5, ee # iA he ds ie a ; r \ ae ads od. ee a Ws Cae kee tee i eee ge kgs ae 
ee ee ra ae eI a eo Ted uaa , Nd ete oy ie tae oS ie ae PSN ofp HNN aie 5 ae Ce eke, A eter pee ose cn ee a ee ; mi Ry YS ttt Pe a Pages “atlanta tear Re yeas: gaa phe mn eg eae ae wet Fig ean ee ate 
“} ie i er ge lee Sty Sept : RE 3 A eat ty Meo ae : ee Eise = gee apt Ne eat ee ange aR : i Me hese peak Ge nh ee ah Heian A ire Gf Bad oe Res Ps ae eee Wide ia 
reels ORG) % ai re] as Sis ie Be $i abe Ot gl a J i ; 5 ‘ eit bal eae peta veered ges a eae ese pe ahs ner ae Ree DE EAE Wa ae 
% tates - ‘ ; Te eae ‘ ; Sab te : ; te ead to Bhi > es po ee oye pitiptey diate Pama Rian lS oc. “ior a tht ame ota PERE UE eH RAY kt WO ec ial oJ Lk Ns Baa ad ce a 5 ra enna Ae 
7 ry < ‘ pero hi ets eae, | oe ri am “ barigh Ser hae aay. Ne Sahel te pe ee he aes i SAA a il lends ie eat ace aaa hoy geil Te A aie ing aon De wae Od OCP ee ric AN Se Nols PS RS Ce Sidi Ste ave, ce = yf ee Sates ee Siege oh meee ~ (7h cd eich Seema Palate ps 
fe hey bie Re Seale psa Bien (SN stereo.) Oe af ce 1 SOLES, Patient, sa oa" OFC RY alien. A Ae fo ea PRR ae er 5 isda dear hie ee Se eins Re Bs bes Sins. Sa eget oe pa cate PU ili Gag oh BR, LS Se Pa ale SUR et feito spat 2 3 eae tk egret ge noe opel Be TASTES SM ch tages 
teva peers YC age athe aie doe ny bee Tne tn” aaa Pe St ee eS HES Soe He ek ec jee Bae a8. Be ea ware a Powe amen i pe aa e ek sR ae MES Ode Reto EN SoM 2 ibe eC en pape DOB ca TNS Ne 
Th RB a) icone Rae Pore Sk SNe em Seo! et aE 1 ith Be: ‘Sas Pegs sr agen 5 Sai fF a Ne ren. Sd R a Se SERON rece ren oe) e 5 % « Salen ; Re Sore age aT Ne eee : = P 


et J a oe ety Maver — = | Re be — Pe ee, ie ge ee = i ae ee Ome ee SO ae Bae a eed 
ss ee a ee od acd ‘ : " ie eet sy Pghyity re We ee FP ee cee ak 2 Poe in? ce ee m at ~ 


ADVERTISING AGE 5 


if @ 


January 24, 1938 
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- cy say twenty-five years ago, life was simple for the 
advertiser. 
Only 18 million copies per issue—of all magazines— were 


* | circulated in all the length and breadth of this fair land. And 
ts | only one of them enjoyed as much circulation as 2 million. 


- But time just wouldn’t stand still. 


a Radio grew out of its screeching static stage. Talking pic- 
nd tures were perfected. Candid camera magazines were born. And 
0, people grew print-hungrier too, for magazine circulations 
in climbed from that earlier 18 million copies to 79 million today! 


nl So it’s a different story now. If you want your sales-message 
to make a dent in all this clamor you’ve got to put plenty of 


i Circulation now 


WIDE-AWAKE 
SALES MANAGERS 
HAVE LEARNED THAT 


Greatest 
Circulation 


in the World 


“GOODS MOVE OUT 
WHEN THE WEEKLY 
MOVES IN!” 


Main Office: 959 Eighth Avenue, New York City 


Hearst Bioc., San Francisco . . . Generat Morors Bupc., Detroit . . 


Those 


THEN ERICAN 
a FAM/SEEKLY | 


“The National Magazine with Local Influence” 


Branch Offices: Pacmouive Buoc., Cuicaco .. . 5 Winturor Souare, Boston .. . Arcane Bupo.. St. Louis . . . Eoison Buoc., Los ANGELES 


. Hanna Bupe., Creverann . . 


old days 


muzzle-velocity behind it. You’ve got to put it on the target 
where the buying is done. 


That’s simply saying, put it in The American Weekly— the 
strongest voice outstanding in the modern babel. Big... 
powerful ... able to command attention against all the new 
competition. 


Smart advertisers know this. Ford Motor Company, Standard i 
Brands, H. J. Heinz Company and hundreds of other Social ae 
Registerites of American Business recognize the power of | 
The American Weekly — today’s kingpin of magazines. 


Every Board of Directors responsible for appropriating ad- 
vertising funds should take a realistic look at the market it 
offers, the richest in the world! 


Here's where the 7,000,000 copies circulate 
— Coverage you can buy with no other magazine 


There are 995 cities in the United States of 10,000 population and over. 
Though they represent only 1% of the cities in the country, 49% of all the 
families in the United States are concentrated there. And these families 
account for 70% of all retail sales. 


In 699 of the 995 cities The AmericanWeekly goes into the homes of: 


20 to 30% of all the families in 164 cities 
30 to 40% of all the families in 133 cities 
40 to 50% of all the families in 155 cities 
Over 50% of all the families in 247 cities 


In these 699 cities you find 10,662,804 families—and 45.71% of these 
families receive The American Weekly. In addition, 2,300,000 other fami- 
lies throughout the country regularly receive The American Weekly. 


These 7,000,000 families — readers of The 
American Weekly — spend approximately 
$8,750,000,000 a year in retail purchases. 


- 101 Marietta St., ATLANTA 
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PICTURECZAR 


GETS MEDAL HE 
EARNED IN °37 


Philadelphia, Jan. 17.—Will H. 
Hays, czar of the motion picture in- 
dustry, appeared diffidently before 
the Poor Richard Club tonight to 
receive its gold medal achievement 
award for 1937 before 1,200 advertis- 
ing men, sales executives and others. 
Unaccustomed to the white light that 
beats on a throne in spite of his 
exalted position, Mr. Hays momen- 
tarily appeared as bewildered as Ben 
Franklin, patron saint of the Poor 
Richard Club, whose birthday was 
being celebrated. He recovered, how- 
ever, in time to pay a glowing tribute 
to the power of advertising. 

Charles H. Grakelow, president of 
the club, made the presentation to 
Mr. Hays, who was flanked by a 
dozen of his brothers-in-arms. Ted 
Husing, of Columbia Broadcasting 
System, acted as master of cere- 


monies. 
The motion picture potentate said 


OUTSTANDING 


f 


Will Hays (left), motion picture "czar," 

receives the Poor Richard Club award 

for outstanding individual achievement 

during 1937 from President Charles H. 
Grakelow. 


in his response that the industry he 
represents owes its rank not only to 
having a glamorous product, but to 
exploiting it effectively through ad- 
vertising to the extent of $100,000,000 


annually, when all branches of 
moviedom are considered. 
Opportunity of Advertising 
He urged his audience to be 
jealous of its opportunities and to 
take full advantage of them. 
“Advertising men have a_ large 


opportunity to help keep this nation 
true to its traditions,” said he. “The 


ale 


GREETINGS... 


YEAR.... 


. 


CLEVELAND, OH 


¢ 


Sal a ae eae 


ke _ With Best Wishes For 
. A Very Happy NEW 


CONTINENTAL © 
LITHO. 


ontinen 


wizardry of your art, your ways and 
your wares arrests our attention, cre- 
ates desire and forces us to capitu- 
late to your wishes. We chew the 
gum you advertise; eat the breakfast 
food that you choose; wear your hats 
and shoes; smoke your cigarets; eat 
your candy; find health in your pills 
and seek the promised rest on the 
mattresses you extol.” 

Next to the appearance of Mr. 
Hays, the feature of the evening was 
“Parade of the Trade-Marks,” in 
which famous names and the em- 
blems identifying them were brought 
to life by lovely ladies. Old Gold 
cigarets, General Electric products, 
Eastern Air Lines and Planters Pea- 
nuts were among those represented. 

An exhibit of advertising was held 
in conjunction with the dinner, the 
33rd of the club. 


Account to Golovin 
McMurray, Ltd., New York, im- 
ported and domestic tweeds, has ap- 
pointed Willard B. Golovin, Inc., New 
York, to handle a magazine, news- 

paper and direct mail campaign. 


Ramsey Agency Named 


The United Commercial Travelers 
Fraternal Accident Insurance Or- 
ganization, Columbus, O., has ap- 


pointed The L. W. Ramsey Company, 
Davenport, Ia., as advertising coun- 
sel. 
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LITHOGRAPH CORPORATION 


10. 


NEW YORK - CHICAGO - DETROIT - PHILADELPHIA - INDIANAPOLIS - PITTSBURGH - SAN FRANCISCO - LOS ANGELES 


SILVER RETROSPECT 


UCL ALS 
y EXTENSION 
MLIDAY 


Our) 5! 


-Anniversa 
Iemma 


Equitable Trust Company, Baltimore, pre- 
sented this unusual financial copy in 
newspapers last week on its silver anni- 
versary with headline events of its com- 
paratively brief history related. 


EDUCATORS MAP 
EVENING RADIO 
TEST PROGRAMS 


New York, Jan. 18.—Evening time 
will be withdrawn from commercial 
sponsorship in order to increase 
radio’s service in the field of educa- 
tion through programs which would 
dramatize the processes of learning, 
give the American radio audience a 
comprehensive picture of the nation 
at work, and provide a_ testing 
ground for development of new ideas 
in the whole field of education, it 
was revealed today by William S. 
Paley, president of Columbia Broad- 
casting System, following a meeting 
of CBS’s Adult Education Board. 

The board, made up of leading 
educators and publicists from every 
section of the country, with Lyman 
Bryson, of Teachers’ College, Colum- 
bia University, as its chairman, 
made public its conclusions after an 
all-day meeting during which radio’s 
place among educational forces was 
reviewed. 


Present Typical Student 


Promising complete observance of 
the board’s recommendations, though 
it meant donating valuable commer- 
cial time, Mr. Paley revealed that the 
principal suggestions were: 

1. Establishment of a _ series of 
half-hour evening programs drama- 
tizing the processes of learning. This 
program would have a cast of per- 
manent characters in the persons of 
a master teacher and a group of 
students, each with the traits of the 
usual types now attending educa- 
tional institutions. 

2. Establishment of a series of 
dramatic studies of ‘America at 
work” in art, business, industry, re- 
search, science, government services, 
religion, music and the pattern of 
active life. 

3. Continuous use of evening 
periods withdrawn from the commer- 
cial schedule and reserved for experi- 
mental broadcasts in the educational 
field. These programs would be de- 
signed to win listeners and appeal to 
the radio audience in direct compe- 
tition with commercial entertain- 
ment. These periods will be em- 
ployed to try out a variety of sug- 
gestions made by the board. 

The board also recommended that 


CBS invite listening groups’ in 
schools and colleges; among civic 


and cultural organizations and other 
associations to become active critics 


of the experimental programs. Such 
criticisms, the board felt, might 
prove a determining factor in the 


radio in adult education 
take. 


course that 
might ultimately 


Join Kircher Agency 
A. S. Gourfain, Jr., and J. W. Cobb, 
Jr., formerly with Salem N. Baskin 
Advertising Agency, have joined The 
Albert Kircher Company, Chicago, as 
account executives. 


STRIKE ENDED: 
NEWSPAPERS IN 
PORTLAND OPEN 


Threat to ‘Typewrite’ Issues 
Brings Termination 


Portland, Ore., Jan. 21.—Threat to 
issue typewritten newspapers last 
night broke the strike which, called 
last Saturday after 10 days of futile 
debate, forced all three dailies to sus- 
pend publication. The typographers 
accepted the publishers’ offer by a 
vote of 212 to 70. 

Just before the strike was called 
off, publishers met with representa- 
tives of the stereotypers’ and other 
unions which were innocent victims 
of the dispute and the stereotypers’ 
officials were reported to have ruled 
that skeleton newspapers, issued to 
give the public at least the salient 
news of the day, would not be re- 
garded as “struck” work. Engraving 
and other departments whose co-op- 
eration would have been required to 
present the typewritten newspapers 
were being contacted. 

A feature of the strike-time news 
famine was the close co-operation ex- 
tended by radio stations, and refusal 
of newspapers in neighboring cities 
to jeopardize their own positions by 
relieving the shortage through dis- 
tribution of extra copies. Radio sta- 
tions restricted newscasts to short 
periods, refusing to make capital 
of the publishers’ troubles. On the 
other hand, leading department 
stores worked together to protect 
the newspapers during the latter’s 
enforced idleness. The stores agreed 
to confine advertising to the semi- 
weekly shopping news, and confined 
this largely to institutional copy. 

While radio stations made no effort 
to induce the department stores to 
increase their broadcasting sched- 
ules, the radio managements decided 
to accept two 15-minute daily periods 
proffered by local funeral directors 
for broadcasts of death and funeral 
notices. 

The strike hinged on working 
hours of compositors, who asked $9 
for a seven-hour day and were 
offered $9 for seven and one-half 
hours. The newspapers concerned 
were the Oregonian, morning paper, 
and the News-Telegram and Journal, 
evening dailies. 

Under the settlement, the typog- 
raphers renewed their contract for a 
year at the publishers’ terms but with 
the provision that the contract would 
be openable by either party in six 
months for conciliation. 


Frenchies Appoints 
Frenchies, Inc., Boston, maker of 
women’s shoes, has appointed Bres- 
nick & Solomont, Boston, as it adver- 
tising agency. Newspapers and class 
magazines are scheduled. 


SLASH 


Numerous “slash pine tree 
planting demonstrations” in 
Macon territory under official 
forestry direction turn the 
spotlight on amazing devel- 
opment of Southeastern pa- 
per industry—and emphasize 
another new money crop in 
the rich, rapidly advancing 
area you can. effectively 
reach through 


MACON 


GEORGIA 
TELEGRAPH 
and NEWS 


Representatives: 
THE BRANHAM COMPANY 
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ADVERTISING AGE 


The figure at which Texas’ total farm 
and industrial production was marketed 


- of in 1937 was about $1,942,661,000 (bil- 
res- lions). About $650,000,000, or one-third, 
ver- was produced in the 37 counties of the 


Dallas market area. 


The Dallas Morning News 


The Dallas (Evening) Journal 


Texas’ Major Market Newspapers 


JOHN B. WOODWARD, INC. 


R epresentatives 


«| Not tHE Larcest or Most Porputous MARKET 
“| But Wuen It Comes To Net Prorits — 


If you study business indexes you know that Texas is away above par— 
has been for many months. But do you know that one-third of Texas’ huge 


wealth production is from 37 counties—one-tenth of the area of the state? — 


These 37 counties—the Dallas market area—are in fact a champion mar- 


ket. Agriculture, oil and a wide circle of industries keep activity widely dis- 


tributed. Income is steady—Wall Street and Washington are far away. 


When the New London school disaster turned the eyes of the world to 
this area the Associated Press called New London “the richest school dis- 
trict in the world.” It’s true—-but there are scores of such communities with- 


in the Dallas area. 


It’s a rich, responsive market—and easy to cover. Put your advertisement 
in The Dallas News and the whole market will have it by breakfast time. 
Back it up with The Journal in the afternoon and you have an advertising 


value to match any in America. 
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Pacify Unions 
on Boake Carter 
Boycott Threat 


Philadelphia, Jan. 20.—Agreeing 
not to comment on labor controver- 
sies unless he gives labor an oppor- 
tunity to answer remarks to which 
it might object, Boake Carter, radio 
commentator and newspaper column- 
ist, today extended the olive branch 
to CIO unions in Philadelphia which 
passed resolutions to boycott all Gen- 


eral Foods Corporations products as 
soon as that company begins sponsor- 
ing Carter’s program next month. 


Result of Comments 


The resolutions were the result of 
comments on labor by Carter, which 
were allegedly “biased against labor 
organizations.” For over a year the 
CIO has been muttering about Car- 
ter and several times indirectly sug- 
gested to Philco Radio & Television 
Corporation, his present sponsor, 
that a CIO boycott might result if 
he remained on the Philco program. 


CIO hailed the planned change of 


sponsor as a victory and claimed 
that Philco is dropping the commen- 
tator because of his “anti-labor 
utterings.” 

At a meeting yesterday of labor 
leaders, called by Dr. Leon Levy, 
president of WCAU and Carter’s 
manager, assurance was given that 
future broadcasts would side-step 
controversial labor issues. While no 
official action has been taken, repre- 
sentatives of labor expressed the 
opinion that as a result of this assur- 
unions would recall the boy- 
resolution against General 


ance, 
cott 
Foods. 


an undesirable expense. 


thrown away. 


reservoirs . . 


unique city. 


Most large cities regard a heavy snowfall as 
Millions of dollars 


are spent every winter for snow removal. 


It costs money to keep traffic flowing in the 
great “city” of the Salt Lake Market Area, too 
. .. but this is one city where snow is not all 
It is saved as it melts in the 
high mountains — conserved — stored in huge 
. to be used for irrigating farms 
that annually produce $236,306,356.00. 


Farms in a city? Yes, indeed. 
Covering a vast area, it is, para- 


ONE 
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The Salt Lake Tribune 


MORNING AND SUNDAY 


National Representatives: 
REYNOLDS-FITZGERALD, INC. 


ie NEARLY 


—not merely expense v 


large extent read 


Telegram . 


Market Area. 


This is a truly place on the “A 


advertisers. 
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doxically, a tightly unified ‘market ee 


Those papers are The Salt Lake Tribune and 
. . the one metropolitan newspaper 
medium substantially covering the Salt Lake 


Such a set-up as this: a bjg-city market, served 
by one dominant low-cost medium—merits a 


alt Lake Telegram 


Member, 


A MILLION 
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. unified 
geographically, traditionally and commercially. 
People here think in the same terms and to a 


the same papers! 


” 


schedules of sales seeking 


EVENING ONLY 


Color Representatives: 
ASSOCIATED WEEKLY 


FTC TO COMBAT 
PRICE FIXING 
WITH TWO LAWS 


Moves Against Fence Makers; 
Auto Hearings on 


Washington, D. C., Jan. 20.—Mark- 
ing initiation of a new policy in its 
campaign against alleged price fix- 
ing, the Federal Trade Commission 
today filed charges of violation of 
the Robinson-Patman Act, as well 
as of the FTC Act, against United 
Fence Manufacturers Association, 
Burlington, N. J., and its members. 
Ustablishment of uniform prices, al- 
leged against the organization and 
its constituent companies, contra- 
venes the Robinson-Patman Act, the 
Commission charged in its latest 
complaint. 

The fence manufacturers, accord- 
ing to the FTC, quote and charge the 
same delivered prices at the location 
of every customer, this price includ- 
ing transportation regardless of dis- 
tance from the place of production. 
Each member, according to the FTC, 
refrains from any price competition 
whatsoever, even in his natural ter- 
ritory nearest to the point of manu- 
facture. 

In return for refraining from de- 
parting from fixed prices, the com- 
plaint continues, each member gains 
the privilege of quoting to buyers in 
the natural trade territory of other 
producers. Buyers can choose to 
purchase from any producer, but the 
conditions under which they buy, the 
FTC alleges, are monopolistic, the 
prices they pay being enhanced by 
lack of competition and excessive 
transportation charges. 


HOLD HEARINGS ON 


AUTO FINANCE TERMS 


Detroit, Jan. 20.—Inquiry into the 
financing practices of General Motors 
Corporation was instituted here this 
week by the Federal Trade Com- 
mission after methods of the Ford 
Motor Company had been scrutinized 
last Friday. The hearings shift to 
Chicago Jan. 22. 

James M. Hammond, FTC counsel, 
charged in his summation Friday 
that the so-called 6 per cent plan of 
Ford Motor Company actually re- 
turned 11.52 per cent to Universal 
Credit Corporation. This statement 
was based on testimony by G. H. 
Zimmerman, vice-president of the 
finance company, that Ford Motor 
Company was conversant with de- 
tails of the $25 a month plan under 
which the 6 per cent interest charge 
was advertised. Ford, he said, ap- 
proved the finance copy before its ap- 
pearance in newspapers in 118 Uni- 
versal branch cities in 1936. 


Bar Price Calculations 


Attorney Hammond attempted to 
show that the interest on a $600 car 
in 24 payments of $25 each actually 
amounted to 11.52 per cent, and on 
a $400 car over 18 months, to 11.36 
per cent. Objections of Ford attor- 
neys to this line of argument were 
upheld by the trial examiner, Ed- 
ward Reardon. 

Summoning of automotive leaders 
to the White House this Friday was 
believed to herald insistence of 
President Roosevelt that credit terms 
on automobiles be tightened, one re- 
port having it that the chief executive 
believed that buyers should be re- 
quired to pay 75 per cent cash. This 
rumor elicited a biting attack from 
Ward’s Automotive Reports, which 
charged that such a plan would 
eliminate the bulk of the business 
obtained by car manufacturers under 
instalment selling. 


Now KTSA Manager 


George W. Johnson, formerly com- 
mercial manager, Station KTSA, San 
Antonio, has been named manager, 
succeeding H. C. Burke who has been 
transferred to Station WBAL, Bal- 
timore. 


es 


PLEASANT PAIN 


EAL QUE ON YOON ACCOMNT? 
* 4S PER BILLS RENDERED 


{502} 


Photomats, New York, combines pleasant 

illustration with the dry and often pain. 

ful bill form as an effective direct-mail 
variation. 


Trade-in Times 
Spur Promotion 
of Typewriters 


New York, Jan. 18.— Exploiting 
with unusual vigor the established 
custom of cutting typewriter trade-in 
allowances Feb. 1, leading typewriter 
companies this week prepared in- 
creased advertising activity in an 
effort to clear the desks for 1938 
models. 

Underwood Elliott Fisher will de- 
vote its existing institutional cam- 
paign to notifying the public of the 
February deadline. While most of 
the insertions will feature the new 
models, copy reminds the consumer 
that it’s time to trade in old type- 
writers. The Underwood “master” is 
receiving current promotion in 80 
newspapers and a list of magazines 
including American Business, Col- 
lier’s, Forbes, Life, Nation’s Business, 
Newsweek, The Saturday Evening 
Post and Time. Buchanan Company 
is the agency in charge. 


Royal Divides Effort 


A spring campaign on both port- 
able and standard machines was an- 
nounced today by Royal Typewriter 
Company, Inc., as it revealed plans 
for facing half-pages in Collier’s and 
The Saturday Evening Post. Starting 
on Jan. 29, the insertions will be 
wash drawings and will continue the 
“child education” theme for the 
portable and the “desk test” theme 
for the standard model. Marschalk 
and Pratt, Inc., New York, is the 
agency. 

Direct use of the trade-in deadline 
to promote consumer action also was 
launched today by L. C. Smith & 
Corona Typewriters, Inc., in a two 
column, 10-inch insertion in 30 news- 
papers in key cities. Copy warns of 
reduction in values and urges im- 
mediate trade-ins. Promoted is the 
new “super-speed” model. 

While no figures are available on 
typewriter production, indications 
are that advertising appropriations 
will be larger than those of last 
year. 


Bruno Changes Address 


H. A. Bruno & Associates, New 
York, public relations counsel, will 
move to 30 Rockefeller Plaza Feb. 1. 
The telephone number will be 
Circle 6-8040. 


For 1938 
WFBR RESOLVES 


“... to give our 
advertisers even 
better cooperation 
than ever before” 


n Baltimore, its 
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. OUR advertising dollar produces sales only in proportion to the buying power of 

- the people it reaches. In the West it reaches consumers worth nearly 30% more to you 

; of 

eo than the average in the balance of the country. The West, with only 8% of the nation’s 

= population, gives you 10.3% of the nation’s retail buying. 

- Yes, we admit the West is big. And it’s true that each of its markets is a separate entity 
with its own large center of population and trade. We also admit that each market 

s 

lew must be individually covered. And for these reasons we suggest Associated Weekly. 

»,. 1. 

be 

- Associated Weekly dominates the entire West. . . for it dominates each individual 
market within this golden empire. Associated Weekly is the locally edited magazine 

S and comic section of a leading newspaper in each section. Westerners read your 

‘ colorful Associated Weekly advertising with the same interest they read the home 

| 

- town paper in which it’s published. Balance your Western advertising budget against 

n the barometer of buying power... in Associated Weekly. 
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Advertising Is 
Success Ladder 
for Rehwinkel 


Kendalville, Ind., Jan. 20.—Election 
of R. J. Rehwinkel as vice-president 
and general manager of the McCray 
Refrigerator Sales Corporation this 
week focused attention on another 
example of rise to the top via the 
advertising department. 

Mr. Rehwinkel, who has been as- 
sociated with McCray more than a 
quarter of a century, started in the 
factory but was quickly promoted to 
the advertising department and for 
many years held the post of adver- 
tising manager. In this post, among 
other innovations, he launched the 
“McCray News,” one of the early 
and more unusual house organs. 

His next step up the ladder was 
appointment as general sales mana- 
ger and election as general manager 
brings him to the top administrative 
post. 


Anderson to Goebel 
Edwin J. Anderson, formerly gen- 
eral sales manager of Hiram Walker, 
In., has been appointed vice-presi- 
dent and general sales manager of 
Goebel Brewing Company, Detroit. 


CIO Adds Posters 
to Ford Campaign 


Detroit, Jan. 19.—In its effort 
to organize the Ford Motor 
Company, the United Auto 
Workers turned to still another 
method of promotion this week 
when it set up five posters in | 
the vicinity of the Ford Rouge 
plant and the Lincoln plant in 
Detroit. The displays were 
posted by Modern Outdoor Ad- 
vertising Company. The auto 
union has been using regularly 
scheduled evening time on Sta- 
tion WJBK, Detroit, for several 
months. It also has a well or- 
ganized publicity department. 


On ADA Board 


Robert J. Sehneider, assistant 
professor in the business administra- 
tion department of Rensselaer Poly- 
technic Institute, Troy, N. Y., has 
been appointed a member of the 
advisory board of Advertising Dis- 
tributors of America. 


Hayes Agency Moves 


Charles Elwyn Hayes, Advertising, 
Chicago, has moved to 122 8S. Michi- 
gan avenue. The new telephone num- 
ber is Wabash 8139. 


EDITORS AND 


Fulton Oursler, able editor of Lib- 
erty, analyzed the function of the 
popular magazine and its social con- 
tributions in interesting style at a 
luncheon attended by nearly 200 Chi- 
cago advertising managers and 
agency executives at the Palmer 
House last Tuesday. 

This rather bald statement indi- 
cates a trend of the times which de- 
serves more 
than routine re- 
porting of an 
interesting ad- 
dress, thought- 
ful and stimu- 
lating though it 
was. It is an 
example of the 
realization which 
is growing 
among publish- 
ers and others 
interested in in- 

Fulton Oursler Guencing the 
course of advertising dollars that 
their best promotion men may possi- 
bly include their editors. 

Mr. Oursler said that readers of 


THE CEDAR RAPIDS GAZETTE..... 
ee 
Davenport Democrat 
Des Moines Register ..... 
Des Moines Tribune 
Waterloo Courier .... 
Sioux City Journal.... 


Figures from lowa Daily Press 
Association and Media Records 


Cedar Rapids is the fourth largest city in lowa, 
yet for the third year in succession, The Cedar 
Rapids Gazette has led all lowa dailies in total 
volume of paid advertising linage. 


HOW IOWA DAILY NEWSPAPERS RANKED 
IN TOTAL PAID LINAGE FOR 1937... 


7,512,624 agate lines 
7,435,750 " 7 
7,146,132 e ‘ 
7,026,041 is 

. 6,540,702 . 
5,773,334 " a 
5,072,527 ” 


Am a 


‘< 
. 
e 
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You as an advertising man... and your clients . . . are inter- 
ested in Leadership. You are anxious to place schedules in a news- 
paper that pulls consistently good results, because results mean more 
business for your clients and more business for you. The fact that 
The Cedar Rapids Gazette with the largest paid circulation in East- 
ern lowa, delivering over 42,000 papers daily into lowa's Richest Mar- 
ket, has topped all lowa dailies in total advertising linage for three 


tional 


ice that really serves. 


This Newspaper offers Na- 
Advertisers an out- 
standing Merchandising Serv- 


ing rural and urban 


1936 — \st The Cedar 


Represented Nationally by 
ALLEN-KLAPP-FRAZIER CO. 


for 1938. 


NEW YORK 


CHICAGO 


years in a row stands as proof to you that 
it has a definite pulli 


ing power for adver- 


tisers. Put your clients into this outstand- 


market. 


Include The 


Cedar Rapids Gazette in your schedules 


“BLANKETS IOWA'S RICHEST MARKET" 


Rapids Gasette 


DETROIT ST. LOUIS 


Fulton Oursler Does a Good Job in Selling Advertisers the 
Basic Policies of His Magazine 


BY G. D. CRAIN, JR. 


SPACE BUYERS 


magazines look to them for entertain- 
ment, information and inspiration, 
and that today’s disillusioned men 
and women may need inspiration 
even more than information. And 
since it is the fob of editors to in- 
spire, they may be able to throw such 
light on editorial policies as to give 
illumination even to the supposedly 
hard-boiled eggs among space buyers 
for national accounts. 

Group selling and group presenta- 
tions are nothing new. Magazines 
and newspapers have been using 
them right along, usually for the pur- 
pose of dramatizing market studies 
and supplying background for indi- 
vidual sales contacts. But most of 
these efforts to sell en masse have 
been built around statistical visuali- 
zations of market facts and consumer 
trends, which, however important, 
are not the stuff that media are 
made of. 

When an editor like Mr. Oursler 
leaves his sanctum—not New York, 
but Falmouth, Mass., since he shares 
the impression of many others that 
the glittering towers of Manhattan 
provide too many interruptions for 
successful creative work—he brings 
ideas; and ideas are still the most 
dynamic things in advertising. The 
market researcher and the chart- 
maker build for media the solid 
structure of fact, but somebody must 
first create an idea and a design. 

So when the sage of Cape Cod sug- 
gested to advertising men that the 
policies of popular magazines like 
Liberty must reflect the demand of 
millions for the information and in- 
spiration which they provide, he was 
doing a sales job for his publication 
which perhaps could have been done 
by nobody else. The fact that his 
talk seemed convincing to profes- 
sional space buyers is the best evi- 
dence that it was good selling, and 
not merely an academic study of so- 
cial trends. 

Other magazine men, representing 
the editorial point of view, have ap- 
peared at important gatherings to 
expose their editorial philosophies, 
and in the doing to make the policies 
of their publications more real and 
understandable. One of the _ best 
talks the Audit Bureau of Circula- 
tions ever heard was delivered a 
couple of years ago by John Martin, 
associate editor of Time. It was back- 
ground stuff that gave every adver- 
tiser who listened a clearer picture 
of the editorial thinking which has 
created the Time, Inc., group. 

Another editor who is well known 
to business and advertising men is 
Wheeler McMillen, editor of the 
Country Home. The new president of 
the Farm Chemurgic Council, he 
speaks of farm progress in industrial 
terms, and helps to solidify the posi- 
tion of his magazine by so doing. 
This is not to say that he, or any 
other editor, makes concessions to 
business when he addresses advertis- 
ers. No one expects him to disguise 
or distort his viewpoint or his 
opinions to please his advertising de- 
partment. On the other hand, it is 
their frank and forceful exposition 
which makes his contribution signif- 
icant to advertisers. 

The salty comments of Mrs. Jean 
Austin, editor of American Home, 
have won her a warm welcome from 
advertising groups, proving again 
that advertisers are not interested in 
sugar-coated platitudes, but do want 
the frank professional judgments of 
experienced and successful editors. 

Editors used to be considered too 
remote from such mundane affairs as 
circulation and advertising to be 
allied with the promotional facilities 
of their publishers. But, as Fulton 
Oursler suggests, a good editor is a 
good business man—and in that ¢a- 
pacity there is no need for him to 
lose anything professional. 


Has New Department 


Gertrude E. Fox Associates, New 
York publicity and promotion coun- 
selor, has opened new offices at 425 
Fourth avenue and has added a new 
department to handle various types 
of radio scripts. 


PAPA BORROWS 
INFANT'S IDEA; 
WEARS ANKLETS 


Chicago, Jan. 19.—The well dresseq 
man now has a pair of braces, or 
suspenders, for every mood and occa. 
sion. 

Anklets (for men) are the current 
sensation of the furnishings field. 

These statements, made during the 
24th annual convention of the Na. 
tional Association of Retail Clothiers 
and Furnishers at Hotel LaSalle, 
convinced bystanders that time does, 
indeed, march on. 

Morris Myers, of Springfield, Ill. 
was the expert who told the associa- 
tion of current trends projecting 
shadows which will betoken the fu- 
ture. He explained that “America 
has gone light-weight,” and that since 
summer coats are almost diaphanous, 
it is necessary that men use braces 
matching their shirts. 

While Mr. Myers reported that de- 
mand for the new ankle hose is keen, 
even in the depths of winter, many 
men who dislike the feel of garters 
refuse to go to extremes and are buy- 
ing the garter-attached hose brought 
out in recent years. 

Buttons are doomed on undergar- 
ments for males, he explained, grip- 
pers having succeeded the old fash- 
ioned fasteners. Many men are going 
in for brightly colored underwear, 
which apparently brings solace to 
some secret sorrow. 


Individuality Is Urged 


Myron M. Lebensburger, advertis- 
ing manager of B. Kuppenheimer & 
Co., discussed advertising at the 
opening session Monday, telling the 
retailers that just as manufacturers 
endeavor to get the dealer to co- 
operate in giving effect to promotion, 
so the retailer, in turn, should ex- 
plain his advertising plans carefully 
to his own sales organization to get 
their support. 

Imitation is the poorest possible 
policy in advertising, he told the re- 
tailers. The dealer who, with little 
or no technical knowledge, insists on 
injecting his own personality into his 
copy, has a far greater chance for 
success than he who endeavors to 
ape advertising commonly regarded 
as most effective in a given field. 


CBS Adds 3 Stations 


Stations KARM, Fresno, Cal., and 
KROY, Sacramento, Cal., have joined 
the Pacific Coast group of Columbia 
Broadcasting System. WBRK, Pitts- 
field, Mass., will join CBS Feb. 1 as 
a member of the basic supplemen- 
tary group and Columbia-New Eng- 
land network. 


Mandell in New Post 


Louis Mandell, formerly with the 
New York Post, has joined Central 
Advertising Service, Inc., New York, 
as account executive. 


Oklahoma received a buying 
impetus for 1938 with ten 
month farm marketings at the 
close of 1937 $30,000,000 
above the 1936 levels. 

In 1938, impress the Impres- 
sible Market with Oklahoman 
and Times advertising on your 
product. 


THE DAILY OKLAHOMAN 


OKLAHOMA CITY TIMES 


OKLAHOMA CITY 
Representative: E. Katz Special Advertising Agen°Y 
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INAUGURATES 
ITS NEW 


RADIATOR 


And New Western-Electric Compression Amplifier 


This week civic Rochester and all Western New York, together 
with the coast to coast NBC Blue Network, is joining in the dedica- 
tion of this new equipment. These additions to WHAM's techni- 
cal facilities extend the station range to an amount equal to an 


increase to 200,000 watts—emphasizing even more strongly that 


WHAM is— 


Dominant | 


In Western N.Y. | 


50,000 Watts - - Clear Channel 


CRAIG & HOLLINGBERY, INC. 


NATIONAL REPRESENTATIVES 


Pecan bi 


New York Chicago Detroit Jacksonville San Francisco 


"The Stromberg-Carlson Station” 
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Newspaper 


Advertising 


Problems 


Publication of newspaper advertis- 
ing statistics, based on the annual 
compilations of Media Records, in 
this issue of ADVERTISING AGE, em- 
phasizes the large volume of busi- 
ness carried by the daily newspaper 
press, the great number of advertis- 
ers served, and the scope of the 
marketing operations carried on 
through newspaper advertising as 
the base for retail merchandising 
activities. 

Nevertheless, the feeling among 
many newspaper publishers and ad- 
vertising executives, as expressed at 
conventions and in the formation of 
such progressive movements as the 
United Front, seems to be that news- 
papers are not receiving as large a 
share of the national advertising 
dollar as formerly, nor as large a 
part of those expenditures as the 
importance of their service justifies. 

While it is difficult to determine 
the exact trend from a purely sta- 
tistical standpoint, since much na- 


tional advertising formerly placed 
through national channels is now 
placed locally, the impression is 


probably correct. That is the situa- 
tion which it isthe aim of the United 
Front to correct through a _ better 
presentation of facts about news- 
paper markets and newspaper adver- 
tising. 

Those who view the program sym- 
pathetically, with the feeling that 
newspapers, because of their primary 
character with reference to local 
markets, should be an important 
part of most advertising programs, 
are hopeful that through efforts now 
being made many of the difficulties 


in the way of a larger and. more 
successful use of newspaper space 
can be eliminated. 

Certain it is that not all adver- 
tisers and agencies whose recogni- 
tion of the newspaper as a medium 
is unquestioned are using newspaper 
space as aggressively as their favor- 
able opinions would suggest. Just 
why this is true might well be within 
the scope of research undertaken by 
the United Front. An analysis of 
the facts might supply at least a 
part of the answer. 

Newspaper men themselves agree 
that the individuality which is the 
strength of newspapers in the local 
field tends to increase difficulties in 
the national field. The publisher 
who is convinced that his methods 
are correct may not realize that wide 
variations in practice, over the coun- 
try as a whole, may make it more 
difficult for national advertisers to 
use his medium and others. Varia- 
tions as to rate policies, discounts, 
classifications of advertising and 
mechanical requirements may seem 
unimportant, considered from the 
standpoint of a single newspaper, but 
prove a serious obstacle when multi- 
plied by hundreds. 

Advertisers and agency executives 
know that the newspaper as a me- 
dium is indispensable. Yet its full 
utility may be impaired through 
conditions which could readily be 
corrected by co-operative discussion 
of a frank and constructive charac- 
ter, based on mutual confidence and 
a desire to eliminate unnecessary 
obstacles in the way of a normal flow 
of business from national sources. 


The Return of Confidence 


The recent conference between 
President Roosevelt and leaders of 
business may mark the beginning of 
a period during which politics will 
be adjourned in the interest of the 
national welfare. The desire to pil- 
lory some group or individual may 
be replaced by a real effort to find 
the answer to the problems of eco- 
nomic recovery in the United States 
in 1988. 

There are many technical ques- 
tions to be answered, but in the main 
the solution will be found in the 
restoration of confidence on the part 
of business men and investors. Given 
a reasonable degree of assurance as 
to the maintenance of favorable con- 


ditions for the investment of capital, 
for the initiation of new enterprises, 
for the expansion of plants and 
stocks of merchandise, American 
business is prepared to carry forward 
the recovery movement which was 
interrupted so suddenly last fall. 

The President cannot afford to 
record the failure of his administra- 
tion from the standpoint of the eco- 
nomic condition of the country. 
Business cannot afford to sacrifice 
the gains of the past few years. Sin- 
cere co-operative effort to eliminate 
the conditions which have caused 
reduction of confidence, industrial 
activity and employment should get 
results. 


THEY MISSED THE POWER OF ADVERTISING 


—Ferm Journal 


"For the tenth time, woman, when you buy dinosaur eggs do see they are dated." 


Ad-libbing 


Is This Still Going On? 

Either there are a lot of die-hards 
who refuse to accept changes, or 
there are more publications still ac- 
cepting space on a contingent basis 
than one would imagine. Every once 
in a while some over-optimistic pro- 
moter writes in to know if we 
wouldn’t like to run his ad for corn 
plasters or books or sealing wax on 
a split-the-profits or a so-much-per- 
inquiry basis. 

The latest one to strike our eye 
makes us particularly truculent not 
only because of its tone, but because 
it comes from what is commonly 
known as a highly reputable print- 
ing company which specializes in ad- 
vertising work and should know its 
way around the advertising business. 

“Please run the enclosed copy as 
space permits in your publications, 
using either our keyed address or 
your own,” it says. “You give the 
space, we mail booklet and Will Form 
and divide fifty fifty. You get .50 
from each dollar received.” 

Well, if any of you dear readers 
wants a booklet telling you how to 
make a will, along with a blank 
form, you'll have to search for this 
“advertiser’s” name somewhere else. 


The Follow-Up 


No doubt there are thousands of 
retail clothiers who send customers 
letters after they purchase a suit, 
asking how the garment is doing 
under its new ownership, but it hap- 
pens that the one Kenwood Woolens’ 
Chicago store sent to a friend the 
other day is the first of its kind we’ve 
seen. Personally typed and signed 
by the manager, it sounds so good to 
us we’re quoting most of it: 

“May I inquire about the suit you 
selected here last month? Are you 
finding it entirely satisfactory? As 
you wear it, does it give you the com- 
fort it should? 

“Mr. William Foy, who waited on 
you, tells me that it seemed to fit 
nicely when he saw it on you. If 
you feel, after you have worn it a 
while, that it needs further altera- 
tion, we will be glad to make any 
necessary changes at your conven- 
ience. We want to make sure you 
derive all the comfort and satisfac- 
tion possible from wearing our Ken- 
wood clothes.” 

Don’t you suppose you'd feel like 
going back to a store that wrote you 
a letter like that? 


Jottings 

The State of Maine is now adver- 
tising its potatoes packed six to the 
“deluxe carton,” individually wrapped 
in tissue, and brought “direct from 


the fields.””, Ho, hum. We've learned 


| Home 


to reconcile ourself to luncheon 
struggles with tightly wrapped pieces 
of sugar, and no doubt we can man- 
age individually wrapped potatoes, 
even though, coming “direct from 
the fields,” they probably still have 
a substantial portion of the Maine 
soil within the wrapping. . . 

Your Shell dealer (the fellow who 
writes his signature on all Shell ads 
nowadays) is promising to supply 
you with oil free (up to the full 
mark) if you catch him in the act of 
forgetting to check it when you drive 
in for gas or other service. . . 

And Ralston’s Purina Dog Chow 
is carrying on the 4-out-of-5 wave 
with the revelation that 4 out of 5 
dogs die too young because they don’t 
get the vitamin protection necessary 
for long life... 

Hudson pulled a new and startling 
angle of the special preview idea last 
week with good sized newspaper 
space advertising a special preview 
of its new car, the announcement it- 
self carrying the bold notation, “See 
it in advance of public announce- 
ment.” ... 

It’s strange to see an advertising 
club using advertising space, although 
of course it shouldn’t be. The Ad- 
vertising Club of New York used 
seven full columns locally a week 
or so ago to do a real selling job 
for its course on “Thinking and Talk- 
ing on Your Feet and Strategy in 
Dealing With People.” Even West- 
brook Pegler took notice of the ad- 
vertising, blasting the idea in his 
usual carefree manner as one which 
would undoubtedly help to make the 
supply of orators greatly exceed the 
demand... 

It seems to us that, even admitting 
that advertising has its fair share 
of evils, it has come a long way. An 
example is the recent institutional 
copy for Seagram, headed, ‘Pay 
Your Bills First,’ in which the dis- 
tiller says baldly, ““No person should 
spend a cent for liquor until the 
necessities of living are provided and 
paid for. . . Whisky is a luxury and 
should be treated as such.” Do you 
think anyone would have had the 
courage to spend his advertising dol- 
lars on this sort of copy 50 years 
SVOT <a. 

The advertising disease invention 
bureau is. still going strong. On 
facing pages in the current Ladies’ 
Journal Palmolive presents 
“middle-age skin” and Woodbury’s 
provides a cure for “seborrhea— 
chief cause of shiny nose.” Anda 
little further along is Lux with the 
familiar S. A., meaning, this time, 
“stocking appeal.” To say nothing 
of “dead-arm ironing,” presented by 
The Hubinger Company. 


Information 
for 
Advertisers 


The following documents may be 
secured without charge from com- 
panies sponsoring them, or through 
ADVERTISING AGE, by any national ad- 
vertiser or advertising agency execu- 
tive writing on his business letter- 
head. 


No. 1286. Surveys of the Southern 
California Market, Covering 
Food, Drugs and Liquor. 


These studies, issued by Los An- 
geles Herald and Evgrpress, present, 
in concise form, details of the food, 
drug and liquor market in the 11 
counties of Southern California. 


No. 1287. 
port. 


True Story Magazine has issued 
this report which shows the adver- 
tising volume and revenue of six 
major women’s magazines for the 
year ending Dec. 31, 1937. 


Annual Summary and Re- 


No. 1288. Thar’s Gold in Them Thar 
Towns. 

This small book, one of Grit’s 
series written in conversational style, 
brings out facts about the buying 
power of the small town market and 
the publication’s coverage of this 
scene. 


No. 1290. They Say That Radio Is 
an Infant Industry. 


To carry out the title, the pages 
of this 32-page brochure, issued by 
WHBF, are illustrated by candid 
photographs of a baby cutting capers 
before the microphone. The pages 
tell the story of the station’s pro- 
grams, community participation, 
merchandising services and coverage 
of the Davenport-Moline-Rock Island 
area. 


No. 1280. Let WLTH Help You Sell 
a Market. 


In this folder, WLTH, New York, 
offers some interesting facts about 
Jewish broadcasting, maps of the sta- 
tion’s primary and secondary listen- 
ing areas, and market data broken 
down by districts, with comparable 
population figures for other markets. 


No. 1276. Revealing the Vast Cana- 
dian Home Journal Market. 


Canadian Home Journal has issued 
this survey which provides a picture 
of its readers, their purchasing power, 
living conditions, interest in home 
improvement, and other features. An 
interesting point is the story of the 
publication’s Reader Advisory Board 
—how it was set up, its purpose, 
and how it functioned in the prepara- 
tion of this study. 


No. 1277. The Spokane Market. 


This 56-page illustrated brochure, 
issued by The Spokesman-Review and 
Spokane Daily Chronicle, contains a 
vast amount of material on the Spo- 
kane trading area, including data on 
the population, its ownership and 
buying ability, and the area’s sales 
and industries. Details of the papers’ 
editorial set-up and coverage of the 
market are given. 


No. 1250. 1938 Market Data and Cir- 
culation, Metropolitan Sunday 
Newspapers, Inc. 


As in previous years, this annual 
study issued by Metropolitan Sunday 
Newspapers, Inc., offers more than @ 
statement of circulation. With mar- 
kets the basis of consideration, it 
establishes the relative sales impor- 
tance of different sections of the na- 
tional market, applies circulation to 
these markets, and points out differ- 
ences in distribution of circulation, 
intensity of coverage and limitations 
of circulation. 

No. 1281. 
Market. 

This brochure, issued by KTAT, 
contains detailed information 02 
Fort Worth’s 21-county market, with 
the illustrated story of the station’s 
facilities, programs, merchandising 


Selling the Fort Worth 


services and coverage of the area. 
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u AY in and day out, people turn) The newspaper is the medium in 
. eagerly to the newspaper. It = which the manufacturer can present 
is the primary source of their in- his product with pictures, diagrams 
1- formation regarding the events of | and detailed explanations so as to 
* the day ... of news and comment _ get full appreciation of its beauty, 
8. on the men and affairs that interest —_value, utility and economy. 

a- them and affect their well being. It is the medium in which he can 
m It is the medium they consult — discuss policies of management in 
“ every day in the year for guidance full . . . and be sure of reaching the 
ne in shopping for the things they buy. | audience most important in cre- 
“ From thiscontinuouscontactwith ating favorable public opinion or 
rd people in every station inlifesprings volume sales. 


the newspaper’s power as an adver- 
tising medium. It is the reason why 
in any effort to get public accept- 


In the newspaper he can come to 
the point immediately without cost- 
ly preliminaries and without offense 


WY , 


. ” 

ance for an idea or a product, the —toan audience accustomed to direct, 
As newspaper is basic to advertising. frank solicitations. 
on To move billions of dollars of It is the medium in which he can. No other medium is so demon- 
ie merchandise sold in individual units start and stop advertising to suit — strably basic to every selling job 
ad to individual customers, America’s changing conditions and in which __ involving the public as is the news- 

retailers depend chiefly on news- he can increase or reduce it in re- _ paper. 
ir. paper advertising. From first hand _ lation to consumer buying power In Chicago, you can take maxi- 
- experience they know that it pro- and trade conditions. mum advantage of the opportuni- 
- duces at once the volume of store It is the medium which he can ties this great market offers by 
a trafic and sales which they require use to give his dealers direct selling building your advertising plan 
“A day in and day out regardless of | helpinthecommunities from which around the Tribune. Rates per 
or- weather, season or general con- they must draw patronage if they —_‘ 100,000 circulation are among the 
‘to ditions. are to remain in business. lowest in the business. 


: CHICAGO TRIBUNE 


eo WORLD'S GREATEST NEWSPAPER 


ms TOTAL DAILY CIRCULATION OVER 325,000 TOTAL SUNDAY CIRCULATION IN EXCESS OF 1,000,000 
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Business is GOOD in 


MEBANE, N.C. 


Mebane—a thriving town. Mer- 
chants do a real business. In- 
dustry is going full blast .... 
witness these 


FACTORIES 


White Furniture Co. is one of the 
larger plants which helps make Mebane 
prosperous. 


Howard Silk Throwing Co. issues pay 
envelopes regularly. 


Excellent stores, carrying a wide 
range of nationally advertised 
goods, encourage workers to spend 
money. Here’s a market for 
YOUR goods, too. Look at these 


STORES 


Mebane Drug Co. has as complete a 
line of goods as most metropolitan 
stores. 


An excellent bank in Mebane, too, 
because there's enough money to make 


it profitable. Note also the fine Pen- 
der's chain grocery. 


Mebane is but one of 16,000 small 
towns where business is good and 
where GRIT is the big sales pro- 
moting factor. 


320 families live in Mebane 
104 read GRIT each week 


To Sell Goods in 
SMALL TOWNS 
Use 


WILLIAMSPORT, PA. 


Maintenance of Quality, 
Price Prevent “Panic” 

To the Editor: We who are en- 
gaged in the beverage business and 
who have definite “mixer items” in 
our line have noticed a decided re- 
bellion on the part of consumers to 
accept the cheap, unknown mixer 
with their specified brand of liquor. 
This is quite evident in the better 
hotels, clubs and restaurants, and in 
the railroad dining and club cars. So 
many customers have complained of 
poor drinks which they blamed on 
the liquor that managers and stew- 
ards, we find, are at last getting wise 
to themselves and are paying the few 
cents a case more for good mixers 
and throwing out their “cellar” 
brand. 

So, we feel that there is a definite 
rise in “consumer consciousness” and 
our 1938 copy approach will be to 
inform the nation at large that since 
1881 we have been bottlers of quality 
beverages. We're still at it and going 
strong. In order to spread this mes- 
sage far and wide, our advertising 
plans have been “upped” accordingly. 
In addition to a national magazine 
campaign—which will be divided in- 
to two lists, one to carry Ginger Ale 
copy and the other Club Soda—we 
plan to use an extensive highway 
outdoor poster campaign in the New 
England and Middle Atlantic States. 
Advertising material in the form of 
window displays, counter cards, etc. 
will all dovetail into the general copy 
theme. 

If manufacturers in 1938 will 
maintain quality, and price their 
products so that all will profit in 
the distribution and sale thereof, we 
will have less to worry about this 
year than we had in 1937. It is when 
“panic” dictates sales policies that 
general warfare begins. 

H. EARLE KIMBALL, 


President, Cliquot Club Com- 
pany, Millis, Mass. 
. Ff ¥ 


Here’s Rosy Steel Index 


To the Editor: Who says business 
is taking it lying down! 

Advertising in The Iron Age, al- 
ways an index of the state of mind 
of the metal working industry, 
clearly indicates that this great in- 
dustry is aggressively going after 
business in 1938. The facts: 

The Annual Review and Statis- 
tical Number, just out, carried 342 
pages of advertising with a total 
folio of 566 pages. And in December 
contracts placed for new and _ in- 
creased advertising in 1938 exceeded 
in dollar volume that of any Decem- 
ber in the history of the publication. 

This is something for timid souls 
to think about. 

CHARLES S. BAvuR, 

Business and Advertising Mana- 

ger, The Iron Age, New York. 


7s = 
Says Basic Designs in 
Copy Attract Faster 
To the Editor: In an advértise 
ment for the distinctive town of 
Winter Park, Fla., in a group of 
metropolitan papers currently, we 
have found that by its sheer sim- 
plicity it stands out predominantly 
and possesses greater attention value 
than ads many times its size due to 
its dynamic designing. 
The use of a simple circle tends 


to focus attention to the advertise- 
ment as well as center all of the 
advertising around it regardless of 
where it is placed, and the adver- 
tisement has produced better than 
400 per cent more inquiries this year 
than were’ received last season 
despite the fact that inquiries re- 
garding Florida resorts are consid- 
erably under last season. 

Analyzing this insertion and re- 
ducing it to a common denominator, 
it is evident, we feel, that human 
nature reacts faster and more favor- 
able to such basic designs as circles, 
squares and crosses. 

A. P. PHILLIPS, JR., 

A. P. Phillips Company, Orlando, 

Fla. 


Voice of the Advertiser 


t This department is a reader’s forum. Letters are welcome. 


INSTITUTIONAL AND IT SELLS 


Years only add 


to their Mellowness 


troyer of most things. 
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Finds Institutional 


Copy Garners Sales 

To the Editor: I thought you 
might be interested in this piece of 
Glenmore copy, both from the stand- 
point of an unusual engraving job 
and as an example of a modern trend 
in advertising. Obviously it is infor- 
mative rather than invitational, its 
selling appeal based on comparable 
quality and craftsmanship—which is, 
of course, unique for a distillery. 

Advertising men, over a period of 
years, have considered advertise- 
ments of this type “institutional,” 
having a general value to the com- 
pany but little effect on current sales. 

Glenmore’s experience demonstrates 
that this type of advertising can and 
will sell merchandise immediately, 
particularly merchandise in the 
higher price brackets. 

This advertisement was prepared 
by our agency for the Glenmore Dis- 
tilleries Company. 

BELLMAN D. JONEs, 
Reincke-Ellis-Younggreen & Finn, 
Inc., Chicago. 

v v v 
Canaday Sees Bright ‘38 
Road for Heavy Goods 

Ts the Editor: It seems to me 
there is every reason for business to 
go forward in 1938. Important pro- 
grams which should develop large 
activity in the heavy goods indus- 
tries all should rightly get under 
way during this year, unless they are 
unnecessarily impeded by conditions 
beyond the control of sound business 
leadership. 

Warp M. CANADAY, 
President, United States Adver- 
tising Corporation, Toledo. 

vv¥sey’ 


Cites Specific Cases, 
Not Broad Principles 


To the Editor: With all due recog- 
nition of the task that faced the re- 
porter who wrote the story appear- 
ing in your issue of Jan. 10, under 
the head, “Restriction of Dealers’ 
Areas Aid to Volume,” I’ve got to 
insist that I’m not quite as ignor- 
ant as that story makes me seem. 

In the talk summarized in your 
story, I did not say that sales vol- 
ume was improved by restricting the 
dealer’s area. In fact, I made no 
generalized statements of sweeping 
principles of that sort. I merely cited 


a few specific and individual points 


tuskey Straight Bow 


¢ of quality 


hatred romusnt ain wank 


Gib, war oF ind te CF 
Ee igh ane 2O 
"MORE OUs TiAl mais 
 /& @aavan "on 2 Pe 
ive Mek g ano’ 


brought to light in special studies re- 
cently made for some of our clients. 

And over and over again, I em- 
phasized that the facts I was citing 
applied only to the particular (but 
unidentified) products I was talking 
about—and must not be regarded as 
broad principles applying to the 
marketing of all sorts of products— 
indeed, not even to other products 
of a similar nature. 

CARROLL Y. BELKNAP, 
Executive vice-president, Trade- 
Ways, Inc., New York. 
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Cites Another “Twin” 


To the Editor: In your Dec. 20 
issue we were interested in a letter 
you published from Stanley White- 
way, advertising manager of Proctor 
and Schwartz, Ine., Philadelphia, 
calling attention to the accidental 
similarity between the advertise- 
ments published by Proctor and 
Schwartz and International Trucks. 

You will, perhaps, be interested in 
these advertisements. It looks as if 
even the same art work was used. 
The Hazard Wire and Rope insertion 
appeared in the December issue of 
Marine Engineering and Shipping 
Review. The porcelain enamel inser- 
tion appeared in the November issue 
of Product Engineering. 

‘M. A. HovustTon, 

Advertising Department, Chase 

Brass & Copper Company, Water- 

bury, Conn. 
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Radio Salesman Gives 
The Unusual Answers 


To the Editor: Here are some 
typical quotations from radio station 
salesmen’s daily reports. I don’t 
know how many stations still require 
this antique formality, but when they 
insist on it, they get these: 

“May be interested in some an- 
nouncements later.” (always good) 

“Out of business. Take off list.” 
(in other words, they’re through) 

“Not interested at present.” (very 
popular) 

“Only asks questions about Eddie 
Cantor’s salary.” (no wonder) 

“Used radio last year. Claim it is 
no good.” (once-in-a-while) 

“Can’t hear station where he lives.” 
(the lucky devil) 

“Agency does not like our wave 
length.” (unusual) 

“Wants audition of station breaks.” 
(no use going back) 

“Agency does not like the station.” 
(too frequent) 

“Willing to spend around $10 a 
week.” (one announcement at 4 
a. m.). 

“Will not pay card rates, but wants 
to make deal.” (not unusual) 

“Says he can’t sell drop forgings 
by radio.” (definitely right) 

“Will only buy news program.” 
(knowing it is already sold) 

“Jerked around on last program. 
Sore.” (keep away) 

“Wants show with band.” (know- 
ing station is on union black list) 

“Agency says not to send any more 
literature.” (no can read) 

“Tear up rate cards. Make deals 
only.” (including pipe deals) 

“Come back next spring. Product 
is seasonal.” (then back nezt spring) 

“Tear up rate cards. Use Standard 
Rate & Data.” (big stuff) 

“Main office in another city.” (keep 
away—a national account) 

“Agency resented station going to 
client.” (account on way out) 

“Interested in a program different 
from anything on air.” (naturally) 

“Have no money for radio.” (ad- 
ministration saw to that) 

“Must assure sales volume.” (a 
good buy) 

“Use only foreign language.” (in- 
cluding that Scandinavian) 

“No interest as nobody listens to 
station.” (well, a few do) 

“Wants us to throw in transcrip- 
tions.” (better to throw them out) 

“Account executive in conference.” 
(oldest stall of all) 

“Wants band leader to play instead 
of wave stick.” (he can’t read music) 

T. WALKER CLEELAND, 
Philadelphia. 
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Tribute to E. R. Shaw 


To the Editor: I was shocked to 
read in your excellent newspaper of 
the death of my old friend, Ed Shaw. 

Back in 1918 when I was president 
of the ABC, he was one of the most 
valuable men on the board of di- 
rectors. His counsel was always 
sound, his approach to problems was 
always logical and his innate cour- 
tesy and kindliness made him every- 
body’s friend. The publishing fra- 
ternity will long miss his stalwart 
personality and all of us will be 
helped through our lives by his ex- 
ample. 

Epwarp S. Bascox, 

Publisher, Tire Review, Akron, O. 
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‘Balanced Wardrobe’ Explain- 
ed at Convention 


By MURRAY E,. CRAIN 
Chicago, Jan. 18. 
the balanced wardrobe idea in se- 
lected stores has proved its efficacy in 
increasing volume and net profit, F. 
B. Todd, Associated Wool Industries, 
New York, told the National Associa- 
tion of Retail Clothiers and Furnish- 
ers at its annual convention at Hotel 
LaSalle today in urging the entire 
industry to get behind the new plan. 
All retailers using the balanced ward- 
robe theory have abandoned price ad- 
vertising, he asserted. 

The new conception divides the 
male’s wardrobe into five divisions: 

1. Business suits, conservative in 
style and pattern, and devoid of the 
sports back seen so often in the past. 

2. Dress-Up. This is a classifica- 
tion between business and formal 
wear, consisting of blues or grays at 
gatherings where evening attire is 


-A year’s test of | 


inappropriate. 

3. Holiday or leisure. This type of 
dress is midway between business 
and sports clothes. It is loose fitting 
and rough in fabric, comfortable for 
driving, and correct without a sharp 
crease. 

4. Formal wear, emphasizing tails 
as well as the time-honored Tuxedo. 

5. Sports wear, the only field in 
which sports backs and bold patterns 
belong, according to experts. 

Mr. Todd made the startling state- 
ment that the clothing industry has 
been selling only 0.4 suits per man 
per year in the past because of the 
lack of distinction accorded to differ- 
ent garments. The only way in 
which this can be overcome, he said, 
is to sell the suit which fits each en- 
vironment. 

Under the new plan, retailers will 
emphasize that “Having too few 
clothes is not economical. More suits 
spread the wear and thus result in 
longer life.” 


Will Train Personnels 


Associated Wool Industries has laid 
out a complete operating plan to sup- 


emphasis on proper training of store 
personnel as well as promotion. Sales 
training films of the slide variety are 
being made available to dealers 
through Western Union. Both win- 
dow and interior displays are recom- 


desirable, Mr. Todd said. 

Essentially, the new plan, he said, 
consists of changing the male psy- 
chology as regards clothes to some- 


the value of clothes, both for their 
own sake and as a road to success. 
From the retailer’s viewpoint, the 


Complete Broadcast- 
ing Facilities Wired 
and Transcribed 


TRANSAMERICAN BROADCASTING 
AND TELEVISION CORP. 


JOHN L. CLARK, PRESIDENT 


NEW YORK HOLLYWOOD 
521 Fifth Ave. 5833 Fernwood 
MUrray Hill Avenue 
6-2370 HOllywood 5315 
CHICAGO 
333 N. Michigan Ave. 
STAte 0366 


port this new selling platform, laying | 


mended, the latter being especially | 


| 


thing like that of women. It stresses | 


FLEXIBILITY MARKS CANNERS' BULLETIN 


With the group of vegetables at the left and foremost can on the right standing 
out in the three-dimension form, Canadian Canners, Ltd., Hamilton, Ont., gets 
unusual flexibility in its new painted bulletins appearing in eight Canadian cities. 
The vegetables are on a changeable, separate cut-out. E.L. Rudy Company, Ltd., 


Toronto, created and produced the bulletins. 


plan offers amazing possibilities. 
sociated Wool Industries recommends | phone calls to be used in making 
that analysis cards be provided retail | definite appeals related to the specific 
salesmen, so that each can go into | needs of any prospect on the list. 

great detail with every customer who | 
enters the store, indicating on the 
card just what his wardrobe now con- 
sists of. This procedure, according to 
Mr. Todd, enables the prospect, as 
well as the salesman, to visualize the 


Van Allen to “News” 


A. D. Van Allen, formerly in the 
New York office of Sawyer-Ferguson- 
| Walker Company, national advertis- 
|ing representative of the Cleveland 
former’s needs clearly. Furthermore, News, has been appointed sales pro- 
it gives the store the greatest sales| motion manager of the News, a 
lever ever made available, making it | newly created position. 


Grey Argues 


Copy Clarity 
to FTC Charge 


Washington, D. C., Jan. 18.—The 
right of an advertising agency to 
adopt any legitimate means in fur- 
thering promotion of a client’s busi- 
ness is to be stoutly defended by 
Grey Advertising Agency, New York, 
in connection with charges brought 
against it and Waldes Koh-I-Noor, 
Inc., Long Island City, by the Fed- 
eral Trade Commission, which 
claimed that both agency and manu- 
facturer were engaging in false and 
misleading advertising in promoting 
the sale of reproductions of Parisian 
ladies’ handbags. 


Paris Bags Involved 


The complaint charged that a 
Waldes Koh-I-Noor advertisement in 
Vogue, describing Paris bags retail- 
ing at from $35 to $80 and subse- 
quent advertising of reproductions of 
the Vogue models selling from $2.95 
to $3.95 were “pure subterfuge” cal- 
culated to give the domestic bags a 
false value. The complaint § also 
charged that domestic reproductions 


were not authentic copies or exact 
reproductions as claimed in the aq. 
vertising. 

The Grey company, in responding 
to the commission, insists that the 
Vogue advertisement was entirely 
truthful in that if the bags were 
offered for sale in the United States 
they would be offered at prices rang. 
ing from $35 to $80 each. The repro. 
ductions were actual coples, the 
agency contends, and priced accord. 
ing to the cost of production plus a 
reasonable profit. Moreover, bags 
similar to those pictured in Vogue 
are being offered in the United 
States by others at the claimed prices 
—$35 to $80. 

The purchasing public in reading 
its advertising did not or could not 
be led to believe that the reproduc- 
tions offered at $3.95 were identical 
in every detail, including material 
and labor, with the original model 
designed and manufactured in Paris. 
The average woman purchaser, the 
agency adds, was not led to believe 
she was purchasing a $50 article for 
$3.95 rather than a copy of the more 
expensive product. 


Taylor Joins Best 
Paul Bartlett Taylor, formerly with 
Time, has joined Frank Best & Co., 
Inc., New York, as art director. 


THE LADIES’ HOME JOURNAL 


The Ladies’ Home Journal in 1937 had an 
average net paid circulation of over 
2,960,000... the highest in its history. 


= is 


NEW! 


THE SATURDAY EVENING POST 


The Saturday Evening Post is the first 
magazine in history to average over three 
million net paid circulation for a full year. 
In 1937, the weekly average of the Post was 
over 3,025,000... the highest in its history. 
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. M t Pr CHAMPAGNE MAKERS USE DOMESTIC PACKAGE |Guild Appoints Winston; 

ad- us eserve T = oe . 

<4 o Expand Activities 

ing Competition, Is Leonard F. Winston, New York, 

F puts cata Rovw'cond'st| STATE'S PRICES 

we Wheeler Ss Plea America to direct a special cam- 

ere paign in connection with expansion 

tes of the Guild’s activities. 

ng- Chicago, Jan. 19.—Business must Among the new activities planned FAIRLY STABLE 

TO- pe sure of what it wants before it by the Guild are more extensive tie- 

the seeks legislative “cure-alls,” Senator ups with advertisers and commercial 

rd- Burton K. Wheeler told the Chicago ae vanes Fp a hs gl Ig ate P 7 

: : Federated Advertising Club today in dising promotion. Rosette Advertis- ecg om, ge = one 

ms an eterene ve ware Re warned ing Corporation, New York, handles ata in rr sins ‘eas oa ‘tale 

ted armel Walch seutes to Go eae Gar. trade act, the slashes in most cases 

ces CC . ” hae ob are far less severe than fair trade 

‘racing the course o e- 

| ot wen comes: ee tae Club to Award Plaque exponents would expect. judging 

ing 1 level cumally and Gemené. Rennter The Advertising Club of Newark, today from a full-page advertisement 

not wheeler declared that all aii N. J., has completed plans for|¥Sed by the Pizitz department store 

luc- ‘in os th uiedteinhe awarding a bronze plaque to “an|to herald what purported to be a 

ical effor £ e unpredictable outstanding citizen whose accom-|huge sale. In one or two instances 

rial human element and hence are plishments or efforts have brought|the advertised prices were slightly 

del doomed to failure. nae mS, to the city. The/above minimums established for the 

ris, Warns Against Legislation Members of the American Champagne Guild break away from the old custom of ny FAs Mg Rage By os products in other states. ; 

the packaging champagne in hand-blown imported bottles with presentation of this the public by mail. A considerable part of the full page 

eve The “confusion” among politicians new domestic package, which also boasts the traditional push-up bottom. Pa E taken by Pizitz in the Birmingham 

for today he attributed to confusion Age-Herald and other newspapers 

ore among business leaders who are not|the reach of the masses and has pro-|of the tenets of a democratic re- Gets Atlas Carbon was devoted to the company’s pri- 
clear on what they want and make|duced profits far greater in aggre- | public. General Atlas Carbon Company,|Vate brands, indicating that attacks 
legislative demands without knowl-|gate than large profits on restricted| Senator Wheeler was introduced | New York, has placed its advertising |from this source are no less likely 
edge of the potential results. sales. He warned that legislation to| by Arthur E. Tatham, advertising yg with Evans, Nye & Harmon,|than in states boasting minimum 

vith Competition with its promotional|control competition would bring a| manager of Bauer & Black and pres- and ete! facie br yaoem — pete laws, Taees pveke Stee 

Co., handmaiden, said Senator Wheeler, | bureaucratic domination yet unknown | ident of the club. More than 600] Rufus B. Burnham is Pasco Pens names were sprinkled promiscuously 
has brought product prices within |in this country and in strict violation | attended the luncheon, tive. Cu-/among the nationally advertised 

— lines, so that the casual reader might 

atl - easily fall into the error of believing 


RECORDS 


that they 
than Pizitz. 


are sponsored by other 


Range of Prices 


Vick’s Vaporub was advertised for 
27 cents, the exact minimum price 
established in many fair trade states. 
Bayer’s aspirin was quoted at 59 
cents for 100, also the precise mini- 
mum stipulated where price mainte- 
nance contracts are legal. Palmolive 
shaving cream was quoted at 37 
cents, also the usual minimum price. 

Vick’s cough drops, usually sold at 
10 cents, were quoted at two for 15 
cents by Pizitz. A slash in price 
was made on Fitch’s dandruff re- 


mover, sold with a massage brush 
e J 7 e 7 . ’ j j 
Nineteen Thirty-Seven circulation OLUME FIGURES are impres- cor 2 CNA, Se REE pee 
the dandruff remover alone is 
figures are highest in the history of sive, but their real importance usually 59 cents. 


The Curtis Publishing Company. Total 
average for the three Curtis publica- 


is in the people they represent. 
Alone in the magazine field, The 


A relatively deep cut was made on 
the price of Mentholatum, usually 
sold at a minimum of 53 cents. The 
Pizitz price was 45 cents. In another 


ST Curti sats’ : instance, the store quoted 1 cent 
urtis Publishing Company delib- : 

first tions, over 7,600,000... the highest ‘ 6 : on y _ above the lowest price, asking $1.09 
ne s f erately restricts circulation of its for Creomulsion, which usually car- 
— type circulation known to publishing. : aa ries a tag of $1.08. Bost’s tooth 
ear. magazines to only those willing to paste was cut from 33 to 29 cents. 

was ° ° In other instances, it was imposst- 
ory. pay full price—cash im advance. ble to determine the validity of the 


Naturally, such standards fence 


out great volumes of circulation. 
Yet the Post, the Journal, and the 
Gentleman are attracting more 
than 7,600,000 buyers—an audi- 
ence which in volume and character 


stands entirely alone. 


THE COUNTRY GENTLEMAN 


bargains advertised. A case in point 
was an offer of a 21-ounce bottle of 
Lucky Tiger hair tonic for 89 cents. 
The advertisement heralded this as 
a $2 value, but in most fair trade 
states, Lucky Tiger lists only a $1 
size, to be sold at a minimum of 79 
cents. 


G veantien Mened 


Robert Greenblatt, formerly with 
Metro-Goldwyn-Mayer and Educa- 
tional Pictures, has joined Cavalcade 
Pictures, Inc., New York, to handle 
distribution of dramatic documen- 
tary films picturing American indus- 


The Country Gentleman’s average net 
paid circulation rose to over 1,615,000 dur- 
ing 1937, and the January issue had the 
highest circulation in its history. 


STOCK PHOTOS 


for your inspection. Write, wire or 
phone 


KAUFMANN & FABRY CO. 
425 S. Wabash Avenue * Chicago 
Telephone Harrison 3135 
106 West 43rd St., NEW YORK, Phone Bryant 9-6682 


THE CURTIS PUBLISHING COMPANY 
Independence Square, Philadelphia, Pa. 
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Three Admitted 
to Partnership 
in Frey Agency 


Chicago, Jan. 17.—Lorry R. North- 
rup, Arthur B. Sullivan and Ashley 
Belbin were admitted to partnership 
in Charles Daniel Frey Company 
today, joining Mr. Frey and R. L. 
Hurst in ownership of the agency. 

The only newcomer is Mr. Belbin, 
well known copywriter, who has re- 
signed from  Blackett-Sample-Hum- 
mert, Inc., to join the Frey organiza- 
tion. Mr. Belbin was with J. Stirling 
Getchell and McCann-Erickson, Inc., 
before coming to Chicago. He also 
served as advertising manager of 
Alfred A. Knopf, publisher. 

Mr. Northrup, who has been gen- 
eral manager of Charles Daniel Frey 
Company for three years, was for- 
merly with Erwin, Wasey & Co., and 
Batten, Barton, Durstine & Osborn. 

Mr. Sullivan, director of produc- 
tion for Charles Daniel Frey Com- 
pany for six years, was formerly 
with N. W. Ayer & Son, and was a 
partner in Winsten-Sullivan, New 
York agency. 


Tower in New Post 
Earl J. Tower, formerly assistant 
advertising manager, Aluminum 
Goods Mfg. Company, Manitowoc, 
Wis., has been appointed advertising 
manager of Master Lock Company, 
Milwaukee, padlock manufacturer. 


“NOMA News” Out 


National Oil Marketers Associa- 
tion, Washington, D. C., published 
the first issue of “NOMA Oilnotes” 
Jan. 15. It contains news of the oil 
marketing trade and is received by 
12,000 oil jobbers. 


Crocker Adds Duties 


In addition to his duties as vice- 
president of International General 
Electric Company, Stuart M. Crocker 
has been appointed assistant to 
Charles E. Wilson, G-E executive 
vice-president. 


RAPID 
INSURES 
YOUR 
PARCELS 


HEN you send art 
copy and papers to 
Rapid for ‘stats WORRY 
NOT! They're insured from 


the moment they leave your 


office until you have them 
back again. Another ex- 
ample of the completeness 
of Rapid Service. . . . It was 
Rapid that set the pace for 
speed in this business, too. 
.. « What's more, you'll find 
no finer ‘stats than Rapid's. 


. . » Why not try Rapid? 


RAPID 


COPY SERVICE CO. 


7 BRANCHES: NEW YORK, 415 Lexing- 
ten, 444 Madison, VAnderbiit 3-3680. 
CLEVELAND, Ninth — Chester Bidg., 
MAin 9335 e CHICAGO, 110 Soe. Dear- 
bern, 228 Neo. La Salle, 360 No. Michigan 
Ave., 173 W. Madison St., STAte 5977. 


The 105 Leading Radio Advertisers in 1937 


Companies Spending More than $100,000 in 1937 on NBC, CBS, 
and MBS Networks 
With Comparative Time Costs for 1936 and 1935 


Compiled from records of Publishers’ Information Bureau, Inc. Copyright, 1938, by Advertising Publications, Inc. 


Rank 1937 1936 1935 Rank 1937 1936 1935 
28—Affiliated Products, Inc.............. $ 705,078 $ 488,507 $ 349,474] 19—Lady Esther Company............... 1,000,040 1,046,033 1,100,998 
54—-American Can Company............. 344,659 411,784 70,187} 60—Lamont, Corliss & Co. 
8—American Home Products Company... 1,842,736 1,398,276 1,211,568 (Pond’s Extract Company)...... 293,408 56,652 =... 
Including 30—Lehn & Fink Products Company...... 609,326 464,922 398,826 
Anacin Company ............... 841,097 497,819 202,876 6—Lever Bros. Company................ 2,182,123 1,242,222 468,433 
Bs COU gin cc ce cctiisns 248,007 282,568 235,111| 59—Lewis Howe Company............... 312,548 ) * ) re 
Boyne, A. &., Company... ....-s00 350,189 184,356 170,562| 10—Liggett & Myers Tobacco Company.... 1,806,541 1,095,810 729,447 
Kolynos Company .............. 317,279 350,834 368,643 | 88—Loose-Wiles Biscuit Company........ 144,720 67,600  ....., 
Wyeth Chemical Company....... 86,164 82,699 234,376 | 104—Lorillard, P., Company............... OS eee 178,509 
89—American Radiator Corporation...... 144,104 132,588 116,909 | 53—Macfadden Publications, Inc.......... 351,825 309,586 293,477 
4—American Tobacco Company.......... 2,244,021 1,508,704 640,148} 99—Manhattan Soap Company........... 114,819 | ee 
65—Atlantic Refining Company........... 274,810 291,162 81,472| 13—Miles, Dr., Laboratories.............. 1,457,470 1,289,764 858,671 
98—Axton-Fisher Tobacco Company...... 116,868 ae”) 8=6slis “wae ae 22—Morris, Philip, & Co., Ltd............ 823,727 430,264 508,894 
IE, Ty BiB iin win kis te deiat sie css 385,032 329,480 31,116 | 105—Mueller, C. F., Company.............. ck ne 46,679 
77—Beneficial Management Corporation... 190,509 | rer 38—Nash-Kelvinator Corporation ........ 534,273 89,790 16,184 
I aay rales kbeeencens 159,432 fk rr 71—National Biscuit Company............ 236,430 121,345 288,133 
25—Bristol-Myers Company ............. 762,520 738,520 565,350] 14—National Dairy Products Corporation. 1,275,202 888,004 736,592 
51—Brown & Williamson Tobacco Corp... 353,404 54,666 9,019 Including 
17—Campbell Soup Company............. 1,166,128 1,294,854 926,515 National Dairy Products Corp.... 480,796 oo ae 
31—Campana Corporation ............... 583,123 369,024 510,838 Kraft-Phenix Cheese Corporation 794,406 780,204 736,592 
100—Carborundum Company ............. 114,690 82,365 53,704| 69—National Ice Advertising Co., Inc..... 248,686 pe re 
43—Carnation Company ................. 422,016 366,068 332,517| 62—Pacific Coast Borax Company........ 278,236 248,810 234,628 
20—Chrysler Corporation ................ 911,051 617,578 6,573 | 26—Packard Motor Car Company......... 757,820 372,099 194,871 
33—Cities Service Company.............. 575,603 536,641 424,987} 86—Packers Tar Soap, Inc............... 148,902 i! 
66—Coca-Cola Company ................. 265,170 171,025 237,096| 15—Pepsodent Company ................ 1,269,158 1,352,064 1,098,996 
7—Colgate-Palmolive-Peet Company ..... 1,880,870 1,576,197 1,679,037} 37—Pet Milk Sales Corporation........... 537,094 301,035 176,193 
29—Continental Baking Company........ 620,209 660,974 ...... 23—Philco Radio & Television Corporation 790,805 745,020 556,989 
68—Cudahy Packing Company............ 254,963 rere 92—Phillips Petroleum Company......... 136,700 5, rrr 
58—Cummer Products Company.......... 320,988 215,139 99,258| 41—Pillsbury Flour Mills Company....... 504,521 492,615 472,864 
81—Cycle Trades of America............. ee 94—Princess Pat, Ltd.........cccccceeuce 133,674 136,568 163,980 
75—Davis, R. B., Company............... 195,690 60,630 321,290 1—Procter & Gamble Company.......... 4,496,047 3,303,673 2,105,237 
49—du Pont, E. I., de Nemours & Co...... 367,205 314,759 70,314; 73—Quaker Oats Company............... 222,426 pk ee 
Cae ee |”. Fer ra re 184,666 94,217 31,566 | 18—Radio Corporation of America........ 1,153,585 586,791 411,297 
36—Firestone Tire & Rubber Company.... 537,634 511,506 496,557| 48—Ralston Purina Company............. 367,484 284,608 123,990 
67—Fitch, F. W., Company............... 257,462 275,416 231,656 | 103—-Regional Advertisers, Inc...........\ Se 5,824 
11—Ford Motor Company................ 1,768,285 2,082,664 1,928,860] 24—Reynolds, R. J., Tobacco Company....\ 790,315 954,149 772,236 
84—General Baking Company............ 151,856 175,370 118,257| 74—Richfield Oil Company of California... 214,124 175,408 170,272 
47—General Electric Company............ 372,635 67,904 TENE E CPE TL kededcrceceeweressedeesces i) rr 
2—General Foods Corporation........... 2,764,944 1,498,785 1,948,509) 61—Shell Petroleum Corporation......... 283,110 550,435 404,216 
Including 57—Sherwin-Williams Company ......... 321,295 279,201 149,188 
Calumet Baking Powder......... 111,986 65,244 =... se 85—Sinclair Oil Refining Company....... 149,072 517,231 372,960 
SPED feck ccc tc eeeeeehaeceee ener Swede — amipele’s 63,636 3—Standard Brands, Inc................ 2,508,139 2,273,783 1,938,622 
os coy Vai oe ats cor At A eet: CT Ae en a 97,716 Including 
Diamond Crystal Salt........... 59,121 14,400 =... ees EE ne ee ee 26,339 
Grape-Nuts .............eeeeeeee 376,540 = ...... 44,106 Chase & Sanborn Coffee.......... 788,440 752,040 659,505 
EE Er rR ene gne op a er ae Food & Food Beverages.......... «..... 21,992 31,514 
SN Maras ayes sty cy airs eee ke 522,574 468,120 373,091 Royal Desserts ................. 762,901 errr 
Leg Cabin Syrup.............055 148,620 66,360 134,256 ees gases 230,103 258,820 
Maxwell House Coffee............ 780,557 717,295 668,202 Royal Ice Cream Powders........  cccsose cesses 3,171 
Minute Tapioca ................. 170,142 42,966 ...... Tender Leaf Tea................ 503,930 386,812 105,160 
ee SRO Sc icdioesseeaetian. adGeee ewions 501,646 Tender Leaf Tea & Royal Gelatine ...... ~—...... 68,235 
Sanka Coffee .................-. 148,208 124,400 65,856 Fleischmann’s Yeast for Health.. 295,350 353,223 262,894 
Swansdown Flour & Calumet Fleischmann’s Yeast for Bread.... 157,518 427,053 522,984 
Baking Powder ...........-... 242,125 wwe te eee 5—Sterling Products, Inc............... 2,331,014 1,804,945 1,422,651 
12—General BMS, INC... 6.0 .s sce cscs 1,541,967 1,346,876 823,524 Including : 
9—General Motors Corporation.......... 1,818,291 1,223,108 897,563 Bayer Company, Inc............. 604,307 465,352 498,287 
Including Cal-Aspirin Company ............ 10,573 ae 
Buick Motor rr 46,825 22,866 18,016 California Fig Syrup Company.. ; gale, ## iereeueee 96,000 
Cadillac Motor Car Company..... 14,952 32,388 «see ies awksee -annges 175,898 
Chevrolet Motor Company........ 375,425 228,759 = 344,691 EE cece GAie Auer beiceesan <awaake 32,486 21,189 
Delco Appliance Corporation..... 9 ...... 0 seeees 12,546 Phillips, Chas. H. Chemical Co... 922,446 489,396 409,770 
Fisher Body Corporation......... 51,135 2,928 3,435 Watkins, R. L., Company......... 9 ...... 576,444 221,507 
Peipemire COPPOTALION ...0560056  sdvere 116,060 130,481 Comb. Bayer Aspirin & Dr. Lyons 
General Motors Truck Company.. ...... 625,500 = - 279,734 Tooth Powder ................ 793,688 107,440 ...... 
Goes Meter Weres..... 62. .csese. 142,451 95,907 ....-. Comb. Dr. Lyons & Phillips Milk 
Pontiac Motor Company......... 741,477 98,700 108,660 SO. era 98,856 ...... 
Motor Cars—Institutional ....... 446,026 sees eee 44—Stewart-Warner-Alemite Corporation.. 389,762 336,735 = 306,731 
40—Gillette Safety Razor Company....... 507,815 = 286,939 135,644) 34—Sun Oil Company..................-. 567,409 523,882 485,205 
91—Gordon Baking Company............. 137,327 184,356 45,050| 95—Studebaker Corporation ............. 130,692 354,564 425,124 
64—Great Atlantic & Pacific Tea Company 275,275 721,748 = 340,376 | 96—Swift & Co. ........... 00 cece eee eee 128,255 244,715 308,034 
82—Griffin Mfg. Company................ ee a ry re 35—Texas Company .................... 558,045 312 486,304 
63—Group of American Banks............ 277,784 43,501 —...... I FE vi canccvasedisntndereannns 226,563 70,660 186,088 
79—Grove Laboratories ...............-. 180,987 63,129 56,886 | 45—United States Tobacco Company...... 388,905 374,670 273,273 
52—Gulf Refining Company.............. 352,710 359,974 358,049 | 5¢6—Vick Chemical Company............. 323,320 231,168 333,854 
27—Heinz, H. J., Company............... 730,633 306,006 = 148,388) 50—Wander Company ................... 355,241 531,249 389,163 
39—Horlick’s Malted Milk Corporation.... 519,200 545,379 137,678 | 93--Warner, William R., & Co............ 136,134 178,580 331,578 
70—Household Finance Corporation...... 244,348 300,328 197,006] 55—Wasey Products Company............ 325,662 907,139 709,458 
87—Hudson Motor Car Company......... Ct rer 166,460 101—Washington, G., Coffee Refining Co... 112,096 27,015 64,626 
102—International Cellucotton Products Co. 108,360 353,603 386,866 | 76—Welch Grape Juice Company......... 191,788 165,946 121,924 
90—International Silver Company........ 140,945 35,988 ...... 16—Wrigley, Wm., Jr., Company......... 1,241,054 1,017,456 795,718 
21—Jergens, Andrew, Company.......... 841,457 596,018 += 724,105! 33Zenith Radio Corporation............ OS eee 
42—Johnson, S. C., & Son, Inc............ 455,744 333,935 278,635 acckeiaiiel 
32—Kellogg Company ................++. 577,237 562,203 482,242 Total of 105 Leaders........... $64,749,835 $50,785,400 $39,359,830 
Angostura Contracts To Street & Smith “Rural Radio” Bows _| Noyes to Retire 
for Case Distribution a C. ‘ meshen. ioreecty = ty! Radio, magazine published As Head of AP 
onal advertising staff o e New/)in the interest of the rural listener, ‘ 
ton "Week han cane Molten York News, has joined the sales|has been issued in Nashville at 418| . tak B. Noyes, Washington, . 
staff of Street & Smith Publications,| Third National Bank bldg. Incorpo-|C» Plans to retire from the pr 
& Robbins, Inc., as sole distributor | 7... York. Kermit J. Moss, formerly|rators are E. M. Kirb ducational | 4emcy of the Associated Press at the 
of Angostura Bitters in case lots in| Vit, Cecil, Warwick & Legler, has | director of National Lite on po expiration of his present term 
ee & Co., San Fran-| joined the sales staff of Picture Play, | dent Insurance Company, which oper-| APTil. He has held the position . 
mam & as agents in seven! 4 Street & Smith publication ates WSM; Erne — 
Western states. . : st M. Allen and Dr. _ resi- 
sininnincniiaas O. C. Carmichael, chancellor of Van-| , Mt. Noyes will continue as P 
Rage ng & Robbins has made 7" ’ derbilt University. The first issue dent of the Washington Evening 
pe lg = aaa in several) Sandiford in New Post | contains no advertising. Star. 
a Billy Sandiford, formerly part Beach Adoanced 
. owner and manager of Station KAST, 
Karbach to Erwin, Wasey Astoria, Ore., has joined the Seattle Issues New Rates W. K. Braasch has been named 
W. C. Karbach, formerly account| Office of Mac Wilkens & Cole, Inc., in Canadian Home Journal has an- sales promotion manager of the Pom 
executive, Lord & Thomas, Los An-|charge of the radio department.| nounced a new circulation guarantee |tiac division of General Motors Co 
geles, has taken a similar position] Wayne Bagley has joined agency’s| of 250,000 effective with the March,| poration, Detroit, succeeding 
with Erwin, Wasey & Co., Los An-| Portland office as art director, suc-| 1939, issue, at a rate of $1,300 for Bray who has taken over a dealer 
geles. ceeding Edward Rodgers, resigned.| one page black and white insertion. ; 
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RESPONSE COUNT 


mo es c 2 * ‘ 
Guy C. Smith (left), Brooke, Smith & 
French, Inc., executive, counts with W. A. 
James, advertising manager, returns to 
the Hudson Motor Car Company “blind” 


newspaper advertisement announcing the 
new low-priced car. 


coat 
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51,699,583 
SPENT BY TOP 
10 IN 3 MEDIA 


New York, Jan. 21.—General Mo- 
ors Corporation, which led in adver- 
ising in magazines and farm papers 
or 1937, likewise topped national 
pdvertisers in aggregate expendi- 
wes in magazines, network radio 
and farm papers, with $9,418,066, ac- 
ording to an analysis by ADVERTIS- 
yg AGE today from figures compiled 
by Publishers’ Information Bureau. 
eneral Motors also led in 1936. To- 
al 1987 expenditures of the 10 lead- 
rs was $51,699,583. 

Procter & Gamble Company, with 
he largest 1937 radio outlay, re- 
peated in second position in the 
bree media in 1937, increasing its ag- 
egate expenditures approximately 
million dollars from $5,876,147 in 
936 to $6,872,913 last year. 
General Foods Corporation moved 
rom sixth place in 1936 to third last 
ear with $5,739,459 against $4,287,- 
53 in 1936. Chrysler Corporation 
ikewise stepped up a notch from 
th to fourth with $4,717,479 last 
ear compared with $4,419,344 in 
936, while Liggett & Myers Tobacco 
ompany, with a $4,412,568 outlay in 
he three media during 1937 against 
2,252,321 in 1936, climbed from thir- 
eenth to fifth position. 

American Tobacco Company spent 
4,363,955 in the three media during 
337 to climb from ninth to sixth 
lace among the leaders, the 1937 
butlay comparing with $3,108,515 
pent in 1936. Standard Brands, 
c., although showing only a slight 
ecrease from $4,473,821 in 1936 to 
4,267,258 in 1937, dropped from 
ourth to seventh place. R. J. Rey- 
bolds Tobacco Company likewise 
kidded from third to eighth with 
4,197,562 spent last year in the 
ree media against $4,580,951 spent 
n 1936, 

Colgate - Palmolive - Peet Company 
hoved up a notch from tenth to ninth 
lace with an increase to $3,923,560 

om $2,969,577 spent in 1936, while 

‘ver Brothers moved from twelfth 
Othe final spot in the select 10 with 
3816763 compared with $2,828,419 
Pent in 1936. Those who dropped 
‘tm the first 10 in 1937 were Ford 
“lor Company and Bristol-Myers 

mpany, 


Potts to Continental 
AJ. Potts & Co., Kansas City, Mo., 
‘S become affiliated with Continen- 
‘| Agency Network. 


2/3 of All 
U.S. Freight 


Is originated by 


TRAFFIC WORLD 
($10 a year) indus- 
trial subscribers—the 
biggest customers for 
transportation and 
freight handling serv- 
ices, packing mate- 
rials. industrtal sites, 
and other shipper’s 
essentials. 

It's logical to tell 
your story for prod- 
ucts or services used 
by shippers in: 


Write for Survey ABC — ABP 
,. CHI 
NAS.  «6=—, Tratfic 


W YORK 
"? Fifth Avenue 


World 


Cowling Joins Son 


W. C. Cowling, who recently re- 
signed as general sales manager of 
Ford Motor Company, has joined his 
son, C. H. Cowling, of C. H. Cowling 
& Co., steamship agent and charter- 
ing broker, to form Cowling & Co., 
in the same business. The Detroit 
office is in the Fisher bldg., and the 
New York office in the Whitehall 
bldg. 


Brayton to Des Moines 


Arthur Brayton has resigned as 
assistant personnel director, Marshall 
Field & Co., Chicago, to become sec- 
retary of the convention bureau op- 
erated by Des Moines, Ia. Mr. Bray- 
ton was formerly editor of Dry Goods 
Merchants Trade Journal, Des 
Moines. 


20.01% Lineage 
Gain for 1937 
in Industrials 


Chicago, Jan. 19.—Industrial ad- 
vertising registered a sharp increase 
in 1937 with 68 publications in the 
industrial classification reporting a 
20.01 per cent gain in display volume 
over 1936, it was reported in the 
current issue of Industrial Market- 
ing. 

Total display volume for 1937 in 
the industrial classification was 
80,214 pages against 66,839 pages in 
1936. December volume was 6,167 


pages against 5,480 for the same 
month in 1936. 

In the trade classification, with the 
21 publications reporting running up 
1,485 pages in December against 
1,435 pages for December, 1936, the 
year was rounded out with a total of 
19,737 pages against 18,011 for 1936, 
an increase of 9.58 per cent. 

Eleven class publications reportea 
a slight decline in December to 657 
pages from 686 pages in the same 
month in 1936 but the total for the 
year, 9,543 pages, showed an increase 
of 10.78 per cent over the 8,614 pages 
of display for 1936. 


Fizdale Moves 


Tom Fizdale, Inc., Chicago, has 
moved to 360 N. Michigan avenue. 


B-S-H Billing for 
1937 Is 10 Million 


Blackett -Sample-Hummert, Inc., 
Chicago, leads advertising agencies 
for the fourth year in the total 
amount of money invested in radio 
time for 1937, according to figures of 
National Broadcasting Company, 
Columbia Broadcasting System and 
Mutual Broadcasting System. 

The agency’s gross billings for 
NBC were $5,086,667; CBS, $2,052,412 
and MBS, $154,411. Spot time placed 
with local stations amounted to 
$3,067,956, making a total of $10,- 
361,446. 


Aircraft Show in April 

National Aircraft and Boat Show 
will be held in Los Angeles April 
2-9. 


can I reach?” 


“U-S” Organization. 


* oe my 


Wrere are my consumers?”’ “How many 
Those questions represent the 
crux of the window display problem, under- 
lying matters of art and construction, and 


superseding them in importance. 


For many years, “U-S” and its Divisions 

have approached window display problems 

from this point of view. 
_ marketing men generally began to think of 
| window display as a measurable medium, 

The United States Printing & Lithograph 

Company brought out the booklet “SALES 
_ SPOT ADVERTISING.” 


_ Widely circulated, this little book definitely 
directed the thought of the merchandising 
world toward window display as an adver- 
tising medium of major importance. The 
National Window Display Research, recently 
| completed, establishes scientifically the fun- 


damental soundness of this viewpoint. 


A 1937 revision of “SALES SPOT ADVER- 
TISING” now brings this book up to date. 
_ You may have a copy for the asking. 


When you need window display service, look 
well into problems of art, construction, pro- 3 

duction and delivery — all are important. 
) But underlying these, and insuring their 7 
intelligent application, is the consumer- 


consciousness which 


For Displays that have Consumer- 
Appeal, Call a Representative from 
any “U-S”’ Division. 


i 
AnD oivisions 


Ma 


In 1932, long before 


characterizes the 


HOME OFFICE: 320 BEECH STREET: . . CINCINNAT, OHIO 


SALES AND SERVICE OFFICES: 
_ CINCINNATE ~ ae 


LOS ANGELES 
KANSAS CITY — 
MILWAUKEE 


W. F. POWERS DIVISION 


+ + + te ee 


AMERICAN LITHOGRAPHIC DIVISION 
ATLANTIC LITHOGRAPHIC & PRINTING DIVISION 
DONALDSON LITHOGRAPHING DIVISION 
ERIE LITHOGRAPHING & PRINTING DIVISION 
PALMER ADVERTISING SERVICE DIVISION 


DISPLAYS 


r.. 


Kegan 


THEO. A. SCHMIDT LITHOGRAPHING DIVISION 
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Reo Sales Makes 


Personnel Changes 
Elijah G. Poxson, formerly presi- 
dent and general sales manager of 
Reo Sales Corporation, Lansing, 
Mich., has been named export od 
manager. Frank N. Mo organ, 
mer 
been promoted to general sales man- OF FARM SPACE 
ager and A. L. Struble, former | 
merchandising manager, is new as- 
sistant general sales manager. 
D. C. Wheeler has been Sitios! New York, Jan. 
vice-president in charge of branches | yotors Cc 


west of the Mississippi river and laveent advertiser in cates + 
Chicago, and H. P. Miller is new vice- woe f , MAGASINCS Im 


president in charge of all branches 1937, holds the same distinction in 
east of the Mississippi. Charles the farm paper field, according to an 
Boutelle has resigned as domestic |analysis by ADVERTISING AGE today 
sales manager. |based on figures of Publishers’ Infor- 
cee ae jmation Bureau. 

Weinstock to Neon General Motors increased its ex- 
Edwin J. Weinstock has joined the | PpeNditures in farm papers from $426,- 
sales department of Claude Neon /|822 in 1936 to $599,209 in 1937 to 
Southern Corporation, Miami, in|lead the list of the 50 largest farm 
charge of outdoor displays for Flor-| paper advertisers. General Foods 
ida. He was formerly general mana- | (o-poration, which was second in 
ger of Harlis, Inc., Miami restaurant | jga¢ held the same rank in 1937, 


chain. while International Harvester Com- 
pany, the 1936 leader, is in third 
place in the current summary. Fourth 
place is taken by Firestone Tire & 
Rubber Company, which was eighth 
a year ago, 

The 50 leading farm advertisers of 
1937 invested $7,880,962 in 1937, com- 


GENERAL MOTORS 
_ LARGEST BUYER 


20.— General 
orporation, which was the 


ONLY SERVICE AVAILABLE 


[Building 


a |pared with $7,344,352 spent by the 
a: Y PPLY NEWS | same 50 in 1936, a gain of $536,610, 
oe eae — jor 7.3 per cent. The 1937 expendi- 


; ture compares with $7,718,358 in- 
NUAL DEALERS 
An a vested by the 50 leaders of 1936, the 
AND CONTRACTORS peed gain being $162,604 or 2.1 per 
cent. 


CATALOG AND 
Seconded 


ae 


Shows Motor Strategy 


The current tabulation reveals 
some interesting differences of opin- 
ion among competitors using the 
farm field. As indicated, General 
Motors increased its farm paper ap- 
§ | propriation substantially. At the 

(% b |same time, Chrysler Corporation was 
te oe snes rut vsicas cores ruen ov anes —- its investment in this field 
‘from $445,896 to $410,438. While In- 
| ternational Harvester Company also 
leut its employment of farm papers in 
1937, Deere & Co. increased its ap- 
propriation from $129,179 to $201,084. 

The same situation exists among 
|cigaret manufacturers. R. J. Rey- 
‘nolds Tobacco Company, which was 


ip 


BUILDING SUPPLY NEWS Catalog and 
Directory, to be published in March for 
Dealers and Contractors only such serv- 


ice ever designed for these vital factors 
in the building industry. (Advertisement) | 


oe 
~" 
~ 


NETWORK GETS RE: Pe | 


ce 


ILIES IN 
THIS! 


THE IOWA NETWORK 


Radio Stations of the Des Moines Register and Tribune 


K R N CBS Basic W M T NBC Blue; MBS K S NBC Blue; 


Des Moines Cedar Rapids- Waterloo MBS Des Moines 
NATIONAL REPRESENTATIVES: ©. KATZ SPECIAL ADVERTISING AGENCY 


SELLS HOME-SITES 


Not everyone can qualify to buy or rent 
these choice NEW ENGLAND properties 

fou havethese qualiticanor sthen ekeS, OF 

p the cong Atlante. i 


spprecianon of the petsus 


cbed bonzoa of che 
2 @tl Wart to ch 


cow: A deep 


The New England Council will open a 
new phase of its territorial promotion 
with this copy in March magazines, point- 
ing to the desirability of local home sites. 


the fourth largest user of farm 
papers in 1936, reduced its farm 
paper appropriation slightly in 1937. 
Liggett & Myers Tobacco Company 
jumped its farm paper expenditures 
about $150,000, and American To- 
bacco Company, $4,000. Reynolds re- 
mains the largest user of farm papers 
in the cigaret classification, however. 
After spending only $12,895 in farm 
papers in 1936, Lady Esther Com- 
pany, Chicago, increased its appro- 
priation in that field to $65,090 in 
1937. Socony-Vacuum Oil Company, 
Standard Oil Company of Indiana, 
United States Steel Corporation, Wil- 
lard Storage Battery Company and 
Wincharger Corporation are others 
who made large increases in farm 
paper appropriations in 1937. 


| 


Only Seven Changes 


Generally speaking, the farm paper 
field shows fewer changes in the list 
of leaders than any other. New- 
comers among the first 50 of 1937 are 
Caterpillar Tractor Company, Corn 
Products Refining Company, General 
Electric Company, Indian Refining 
Company, Lady Esther Company, 
United States Steel Corporation and 
Wincharger Corporation. 

They replace the following com- 
panies which appeared in the 1936 
list of leading farm paper advertis- 
ers: Brown & Williamson Tobacco 
Corporation, Electric Storage Bat- 
|} tery Company, H. D. Lee Mercantile 
Company, P. Lorillard Company, 
| Spiegel Company, Swift & Co., and 
| Wheeling Corrugating Company. 
|C rowell Announces 


Color Half-Pages 


Crowell Publishing Company has 
|} announced that half-page units of 
|standard size are available’ for 
Woman's Home Companion in one 


color and black at one half the one 
color and black full-page regular rate. 
Half-page units of bleed to the top, 
bottom and outside margins may be 
used in black and white and in one 


The 50 Leading Nationa] 

Advertisers in the Farm 

Magazines for 1937 and 
1936 


Compiled from Records of Publisher's Information Bureau, Inc. Copy. 
right, 1938, by Advertising Publications, Inc. 


color and black at an extra charge | 
of 15 per cent over regular rates. 
Two facing pages bleeding on the 
gutter margin of each page, but 
maintaining the regular top, bottom | 
and outside margins of each page, 
are available at regular rates with | 
no extra charge for the gutter bleed | 


“News-Herald” to F-H; 
MacMillan Joins Staff 


The Vancouver News-Herald has 
appointed Fenger-Hall Company, 
Ltd., to represent that newspaper in 
the East as well as on the Pacific 
Coast as has previously been the 
case. 

The San Francisco staff of the rep- 


resentative has also been expanded 
with the addition of F. W. MacMillan, 
formerly Pacific Coast manager for 


1937 193 
19—Allis-Chalmers Mfg. Company .............. $ 111,027 $ 98.979 
23—American Telephone & Telegraph Company.. 94,105 90,196 
10—American Tobacco Company ...............; 210,290 129,817 
20—Association of American Railroads .......... 110,775 89,235 
256—Case, J. 1., COMPAR... ccccsscccscscsccenes 90,015 82,377 
40—Caterpillar Tractor Company................ 66,365 35,716 
21—Champion Spark Plug Company............. 105,078 100,913 
— EPO COPMOPREION osc ciicinsc ec teiceceess 410,438 445,896 
Including 
Chrysler Motor Corporation ............ 47,640 20,884 
Dodge Brothers Corporation ........... 179,174 204,110 
Plymouth Motor Corporation ........... 183,624 220,902 
39—-Congoleum-Nairn, ING. .. 2... ccccccccvccccce 66,750 64,700 
44—Continental Oil Company .............---+: 64,727 57,910 
49—Corn Products Refining Company........... 59,323 43,123 
47—Dairy Assn. Company, Inc.................. 62,013 52,160 
D3-——-T0OOTO GB COMBGNT oo cei kc ccvcwcieecoevesss 201,084 129,179 
27—Electrolux Refrigerator Sales, Inc........... 86,046 88,068 
4—Firestone Tire & Rubber Company.......... 434,799 265,428 
9—Ford Motor Company ..........e-eeeeeecees 282,618 288,905 
48—General Electric Company...........---++:: 64,805 1,776 
2—General Foods Corporation..............--- 569,371 700,692 
Including 
Swans Down Cake Four ...........+.6.:; 429 30,000 
ee a 6,056 ee 
SD rare taks bie dit haved bela aes 31,916 55,790 
Calumet Baking Powder... ..... 66.020. 89,936 85,288 
CNR) lala a eee eg 6 eS patos Shwe 13,050 29,350 
RO er ee ere rie 23,354 68,523 
eS a i 54,842 57,986 
NT re SE en ee ee ee 23,094 1,200 
0 Te ee See Le er ee eee 44,175 105,900 
Maxwell House Colee..... ccs .cecscnss 27,450 24,797 
ee OD oi og ie vatcor annie eens cae 5,175 4,500 
PG RIS rc, Sc Grk have bianca crete 88,893 119,139 
rate ree ers aire eee ee oe 38,735 28,805 
RN Seria ot let Bin els ark x ucgth a aaah e Rtas 122,266 89,414 
GB —GemGral WETTER, FIG vo nic 6c os hiv hse ce chew sens 59,411 67,014 
1—General Motors Corporation.............+-. 599,209 426,822 
Including 
AC ROOFER Pie COMGORY «icc 6c cc ce weiss 49,690 
Buick Motor Company... i... ccc cceccccs 41,191 
Chevrolet Motor Company............... 157,873 1 
Delco Products Corporation............. 6,472 
Ethyl Gasoline Corporation............. 133,995 140,250 
Fisher Body Corporation «......cccccecee 75,426 30,419 
PRISSGMIFG COPPOTEEION ooo oc ce sc tieciecees 6,364 614 
General Motors Truck Company......... 71,092 23,524 
ere nares aera a ee 14,010 
RE re Cee eee ee 43,085 
EI, ocrgis os en ooh eee edn 11 ven 
$—Goodricn, B. F., Company....... 06s cecesecs 170,089 155,920) 
8—Goodyear Tire & Rubber Company........... 356,138 353,787 
Bene, er. I, BE cc ote cies os en etivss 2 98,918 71,380 
46—Hudson Motor Car Company...............- 63,345 62,483 
38—Indian Refining Company.................+.. 67,715 37,400 
3—International Harvester Company........... 539,190 824,957 
26—Kalamazoo Stove Company................-. 87,010 98,878 
42—Lady Esther Company ..............seeeees 65,090 12,8% 
BO—-LAMpert COMPANY sonics os oe ces ne ode eens 58,510 156,621 
30—Lever Brothers Company...............20-- 80,100 88,676 
7—Liggett & Myers Tobacco Company.......... 375,907 221,53! 
ee err 82,093 85,981 
41—Mishawaka Rubber & Wool Mfg. Company... 65,437 54,21 
18—Oliver Farm Equipment Sales Company...... 115,066 79,719 
156—Perfection Steve Company..........6.<.5.5. 133,456 128,1/9 
32—Pillsbury Flour Mills Company.............. 75,852 57,51- 
45—Procter & Gamble Company................. 64,273 132,301 
34—Raliston Purina Comnany..................5,. 75,380 77,00 
6—Reynolds, R. J., Tobacco Company.......... 403,714 424,45: 
SA Bpare. ROGNUOK @. CO. «hoc cok cic ces nen’ 90,433 137,108 
14—-Socony-Vacuum Oil Company.............--- 168,628 126,891 
17—Standard Oil Company (Indiana)........... 127,139 74,98 
36—Sterling Products, INc...........cccseccenees 70,126 1,511 
Including 
Se CORINNET n5/ose eis side aas 64 oa Sieg 23,063 16,118 
Centaur COMPORNT 6.5.6 cic eiewet ans 42,165 51,9 
Phillips, Chas. H., Chemica! Company... 4,898 3,4-" 
12—-Union Carbide & Carbon Corporation........ 194,528 178,51 
29—United States Rubber Company............. 81,068 80,08 
16—United States Steel Corporation............. 131,708 17,90 
S7-— Vick Choamical COMPANY... 0. ....6 666060865 75,968 peng 
33—Willard Storage Battery Company........... 75,445 age 
s7—_-“Wincharger Corporation. ... ... co. ierscceees 69.415 22 =a 
35—Zenith Radio Corporation................4.. 70,971 pia 
| ee a eee $ 7,880,962  $ 7,344 
New “Retailer” ‘Rates Pohrte with Schmidt 
Wine and Liquor Retailer, New W. C. Pohrte has joined cane 
York, has a new rate of $215 for a|Schmidt Company, printer or pu 
black and white page on a 12-time|grapher of Milwaukee, as piece? 
basis. The publication now goes to|representative. He has establis 
16,000 package stores. offices at 59 E. Madison street. 


Wilder Joins Agency Clarke Promoted 


tome 


Hearst morning newspapers. 


John Watson Wilder has joined| Harry J. Clarke, formerly a" 
Baggaley, Horton & Hoyt, Inc., Chi-| bile editor, has been appointed @ he 
cago, as head of the copy depart-| motive department editor of 
ment. Bronx Home News. 
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98,972 
90,196 
29,817 
89,235 
82,377 
35,716 
.00,913 
£45,896 


20,884 
204,110 
220,902 

64,700 

57,910 

43,123 

52,160 
129,179 

88,068 
265,428 
288,905 

1,776 
700,692 
30,000 
55,790 
85,288 
29,350 
68,523 
57,986 
1,200 
105,900 
24,797 
4,500 
119,139 
28,805 
89,414 
67,014 
426,822 
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108 
140,250 
30,419 
614 


23,524 


155,920 
353,787 
71,380 
62,483 
37,400 
824,957 
98,878 
12,895 
156,620 
88,676 
221,530 
85,981 
54,219 
79,715 
128,175 
57,012 
132,307 
77,063 
424,48! 
137,752 
126,891 
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ADVERTISING AGE 


12 STATIONS 
WITHOUT FIELD 
REPRESENTATION 


Chicago, Jan. 20.—The most sur- 
rising fact developed by an analysis 
radio representation by ADVERTIs- 
wo AGE this week was that 172, or 
jightly more than 25 per cent of the 
78 commercial stations in the 
rnited States and its possessions 
ave no direct representation. While 
yeir interests are protected to some 
extent by the national or sectional 
getworks of which the majority are 
gembers, this lack of direct repre- 
entation is unique. It is said that 
nly one daily newspaper operates 
yn this basis. 

Of the 506 stations which do 
joast national representation, 454 
have confided their interests to or- 
nizations specializing in the radio 
feld, while 52 are handled by those 
representing both newspapers and 
radio stations, and in almost every 
ase formed originally to take care 
of newspapers. 


Play Dual Roles 

E. Katz Special Advertising 
Agency represents, in addition to 
sme 45 newspapers, 21 radio sta- 
tions. The Branham Company, which 
represents 23 important newspapers, 
aso handles the national sales of a 
half dozen radio stations, while 
Small & Brewer, representing about 
{0 newspapers, also takes care of 
sales of 10 radio stations. J. P. Mc- 
Kinney & Sons confines its radio rep- 
resentation to stations operated by 
iis newspapers, only two at present. 
Capper Publications pursues’. the 
same policy. Other newspaper rep- 
resentatives who are taking more or 
less interest in radio representation 
include Kelly-Smith Company, John 
H. Perry Associates, Tenney, Wood- 
ward & Co., Mitchell & Ruddell, and 
Bryant, Griffith & Brunson. 

The recent trend among news- 
aper representatives seems to point 
ward more active cultivation of 


radio stations, except in cases where 


heir publisher clients forbid such a 
policy. From the radio viewpoint, 
mployment of newspaper represen- 
atives seems to have worked well, 
ince the same staffs which have pre- 
sented the case for newspapers rep- 
resent the radio stations. These men, 
usually well grounded in market 
data and intimate with agency per- 
sonnel, seem to have no difficulty in 

Presenting the merits of radio 
(apably, except when the competitive 
flement enters the equation. 

Branch office representation has 
made no greater strides in the radio 
‘tan in the newspaper field, only 
fur stations using that system. 
They are WOR, Newark; WGN, Chi- 
(ago; WIND, Gary, Ind., and KZIB, 
Manilla, P. I. 


Represent Many Stations 


Among organizations specializing 
\ radio representation, the trend 
‘as been toward heavy lists by a 
‘tw. John Blair & Co. represents no 
*s than 40 stations. Edward Petry 
€Co, has 41 on its list, while J. J. 
‘tvine & Associates takes care of the 
‘ational sales of 36. Free & Peters 
“88 29, Joseph Hershey McGillvra, 
‘and Paul H. Raymer Company, 
a On the Pacific Coast, Howard H. 
“son Company has a list of 23 sta- 
“08, while its chief competitor in 
‘t area, Walter Biddick Company, 
‘Tresents 25. In point of number 
‘tations represented, Cox & Tandy 
‘ong of the largest organizations 
_l@ country, with 37. 
‘€ score for some other radio 
“sentatives: Craig & Holling- 
, » 22: Sears & Ayer, 14; Gene 
“fason & Co., 17; William G. Ram- 
“' Company, 4; H. K. Conover 
_tany, 7; Radio Sales, repre- 
‘ng stations of Columbia Broad- 
lg System, 10; National Broad- 
“ng Company, 16; Transamerican 
“deasting & Television Corpora- 
the. Weed & Co., 19; Interna- 
os Radio Sales, 10. A number of 
as representatives, including 
~ SPerating sectionally, have less 
five each. 


CFAC Plans Forum on 


Business, Government 


The Chicago Federated Advertis- 
ing Club has launched plans for a 
“course” of six discussions of gov- 
ernmental and business problems. 

W. Frank McClure, Critchfield & 
Co., is in charge of the arrangements 
and speakers of national prominence 
are to be presented as a prelude to 
open discussions. Starting date has 
not been set. Charge for CFAC mem- 
bers is $6 and non-members, $7.50. 


Knodel Joins F & P’ 


J. W. Knodel, previously associ- 
ated with the advertising depart- 
ments of the San Francisco Exram- 
iner and Omaha Bee-News, has joined 
Free & Peters, Inc., Chicago radio 
representative, as account executive. 


Coupons Help 
Time Sales in 
Chicago Store 


Chicago, Jan. 18.—Instalment sell- 
ing has spread into so many different 
departments that The Fair, Chicago 
department store, has adopted use of 
coupon books to facilitate such tran- 
sactions, Fred A. Smith, credit man- 
ager, told the National Association 
of Retail Clothiers and Furnishers 
here today. 

Mr. Smith asserted that instalment 
selling made a better record than 
30-day charge accounts during the 
depression, and that there is every 


» 


reason to expect a continuance of 
this situation, provided due care is 
exercised in selection of risks. He 
criticised some merchants, particu- 
larly those in the furniture field, for 
selling on instalments without get- 
ting a down payment. 


Extend Credit Plan 


The first line selected by The Fair 
for instalment selling was men’s 
suits. The test proved so successful 
that the basic idea has gradually 
been extended to the whole field of 
“soft goods,” meaning. stockings, 
towels and a host of other items 
commonly classified as small or loose 
wears. 

Since such purchases seldom in- 
volve large sums, the store developed 
coupon books worth $20 and up, and 


containing coupons in denominations 
of 25 and 50 cents and $1. These cou- 
pon books are issued on the usual 
terms, and the buyer pays each 
purchase with coupons, receiving 
cash in change when the exact 
amount cannot be paid in this way. 

Mr. Smith said that 25 per cent 
down payment, with the balance in 
30 to 90 days, is the rule on such 
transactions. 


Bacon Has New Post 


John A. Bacon, general advertis- 
ing manager, Buffalo Times, will join 
the national advertising department 
of Scripps- Howard newspapers in 
New York Jan. 30. Lester Matson, a 
member of the national advertising 
department for the past eight years, 
will succeed him at the Times. 


Gi Sower Wen 


You recall the familiar parable: “A sower went 
forth to sow; and when he sowed, some seeds fell 
by the wayside, and the fowls came and devoured 
them up. [COMPETITION] 


“Some fell upon stony places, where they had 


not much earth: 


and forthwith they sprung up... 


and when the sun was up. . . they withered. 
[TRANSIENT BOOM] 


“And some fell among thorns; and the thorns 


Gorth ... 


sprung up and choked them. [SUBSTITUTION | 


“But other fell into good ground, and brough* 


forth fruit, some a hundredfold.” 


Applied to the selling of goods, the parable 
shows the advantage of selective marketing. 


Applied to the selling of goods in Providence, 
it pictures the fertility of a Major Market high 
in sales volume, low in selling costs. 


In 1938 


Sow Some of Your Seeds in This 


NET PROFIT 
Market! 


VOLUME 


A state market of metropolitan scope and con- 
venience: 680,000 consumers, 92% urban, with 
effective buying power 4th highest of all states, 
stabilized by diversified industry. 


SALES 


$220,000,000, at a per capita rate 18% above the 
U. S. average . . . through 9,000 retail outlets 


easil 


reached, sold an 


serviced from the 


Providence wholesale center. 


LOW COST 


Selling costs lowered by compactness and populae 


tion density unique amon 


states. Advertising 


cost minimized by Journal-Bulletin coverage: 


racticall 


100% in Greater Providence .. . in 


hode Island as a whole 3 out of 4 families. 


RESPONSE 


Consumers of the metropolitan mass, and of the 
large wealthy class, respond to the same medium, 
Their dealers know it, and buy and sell with 
Journal-Bulletin advertising power in mind. 


Providence Journal-Bulletin 
Dominating New. England's Pecond Largest Market 


REPRESENTATIVES: Chas. H. Eddy Co., Inc. « New York e Chicago « Boston « Atlanta 
R. J. Bidwell Co. ¢ San Francisco « Los Angeles ms 
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20 Advertising 
Internes Take 
Luncheon Bow 


Chicago, Jan. 19.—The 16 young 
men and 4 young women who are 
studying advertising as part of the 
marketing organizations of Chicago 
manufacturers under the _ interne- 
ship plan developed by the Chicago 
Federated Advertising Club were in- 
troduced to their sponsors today as 
the CFAC met at the Morrison Hotel 
to hear an address by Senator Bur- 
ton K. Wheeler, of Montana. 

Lloyd D. Herrold, of Northwestern 
University, where the plan origi- 
nated, introduced the youngsters, 
Bob Dick, who came to Northwest- 
ern from Harvard as co-ordinator, 
heading the list. 

Others who made their bow to the 
assemblage included the following: 

From Northwestern University, 
Carl E. Arms, with Fairbanks, Morse 
& Co., and Arthur Gladd, with Ar- 
mour & Co. From Baylor University, 
Weldon Weekley, with Bauer & 
Black, and Curtis Hankamer, U. S. 
Building & Loan League; from Uni- 
versity of Texas, Herbert Steel- 
macher, with Swift & Co.; Lake For- 
est College, Royce Wright, with 
Buckley, Dement & Co.; De Paul 
University, Clement Risk, General 
Outdoor Advertising Company; Ohio 
State University, Harvey Lederman, 
B. Kuppenheimer Company; Univer- 
sity of Kansas, Doris Kent, Marshall 


UNUSUAL COVERAGE 
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PRACTICAL BUILDER'S 70,000 building 
contractor readers provide manufacturers 
most direct method of contact at lowest 
cost with largest bona fide list. (Adver- 
tisement) 


Calls Beer Ad Out of 
Place in School Book 


Newark, Jan. 19.—There’s no 
law against a brewery advertis- 
ing in a school year book, but 
State Alcoholic Beverage Com- 
missioner Burnett doesn’t like 


the idea. “You may, if you 
wish, but if I were you I 
wouldn’t,” he told the Peter 


Doelger Brewing Company, of 
Harrison, this week when 
asked about advertising in the 
Harrison High School senior 
year book. He said that such a 
publication circulates princi- 
pally among minors and that 
beer advertising “seems wholly 
out of place.” 


Field & Co.; Donald E. Ames, Libby, 
MeNeill & Libby; G. Melvin Moore, 
Alfred Decker & Cohn. 

University of Illinois, Florence E. 
Booth, Butler Brothers; John W. 
Miles, Chicago Mail Order Company; 
University of Pennsylvania, Hubert 
Green, Hart, Schaffner & Marx; 
Carleton College, John Alden, Station 
WBBM; Grinnell College, Mary Wil- 
liamson, Chicago Mail Order Com- 
pany; University of Southern Cali- 
fornia, Francis O. Gustafson, Mont- 
gomery Ward & Co.; Texas College 
of Arts & Industries, Bernice Rolf, 
Princess Pat, Ltd.; Oberlin College, 
Frederick Brewster, Simmons-Board- 
man Publishing Company, and Uni- 
versity of Minnesota, James S. Fish, 
National Tea Company. 


Welker Cochran, Strand 
Granted Injunction 


A temporary injunction pending 
trial to restrain R. J. Reynolds To- 
bacco Company from using advertise- 
ments which describe Willie Hoppe 
as the “18.2 balkline billiard cham- 
pion” has been granted to Welker 
Cochran and Strand Billiard Acad- 
emy, Inc., by Justice Aron Steuer in 
the New York Supreme Court. 

Strand Academy complained of a 
recent Camel advertisement which 
appeared in newspapers, and charged 
that it interfered with a billiard ex- 
hibition in New York, featuring 
Cochran. 


Joins Industrafilm 


Jack Hutchinson has resigned as 
Pacific Coast manager for Mac- 
Manus, John & Adams, Inc., to join 
Industrafilm, Inec., Hollywood, Cal., 
producer of commercial and _ busi- 
ness motion pictures. 


Joins McKee, Albright 


Donald C. Heath, for the past eight 
years with Young & Rubicam, New 
York, has joined McKee, Albright & 
Ivey, Inc., Philadelphia, as produc- 
tion manager. 


Member 
CCA 
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INDUSTRIAL EQUIPMENT NEWS 


hat’ Ss New 


PARIS 


Started 
May 1933 


MATERIALS 


ACTIVE PLANT OPERATING MEN 
CHECK “IEN” COVER-TO-COVER 
EVERY MONTH FOR THE ANSWERS 
TO THEIR CURRENT PLANT AND 
PRODUCTION OPERATING NEEDS 


Unique and original in a field of 
its own, IEN offers 52,000 plant 
operating coverage at only $79 
to $85 a month for standard effec- 
tive representation. 


DETAILS? 


Write for "The IEN Plan" 


THOMAS PUBLISHING CO., 461 8th AVE., NEW 


YORK 


DISPLAY TOTAL 
FOR NEWSPAPERS 
UP 1% IN 1937 


‘Washington Star’ Again in 
Lineage Lead 


New York, Jan. 20.—Total display 
advertising in newspapers of 52 
cities, while experiencing substantial 
losses in the last 1937 quarter, 
rounded out the year with 1,126,250,- 
103 lines, a gain of 1 per cent over 
the 1,114,646,480 lines recorded for 
1936, according to a tabulation re- 
leased today by Media Records, Inc. 
The 1 per cent gain compares with 
that of 9.5 per cent scored last year 
over 1935 and brings the lineage 
total to its highest point since 1931. 

Total advertising for 1937, includ- 
ing classified, was 1,409,666,418 lines, 
a gain of 2.1 per cent over the 1936 
total of 1,380,121,457. 


National Lineage Drops 


National lineage, as represented by 
Media Records classifications of gen- 
eral, automotive and financial adver- 
tising, totaled 337,437,504, a decline 
of 3.42 per cent from the 1936 total 
for these groups of 349,357,741 lines. 

Classified lineage registered the 
highest percentage of gain in 1937, 
aggregating 283,416,315 lines, an in- 
crease of 6.8 per cent over the 265,- 
474,977 lines recorded in 1936. Retail 
lineage increased 3.1 per cent, total- 
ing 788,812,599 lines in 1937 as com- 
pared with 765,288,739 in 1936. 

Department store lineage rang up 
its highest total since 1930 with 323,- 
619,761, an increase of 3.2 per cent 
over the 1936 total of 313,703,752. 

Financial advertising, which ex- 
hibited the largest increase in 1936, 
this year experienced the most se- 
vere setback of the various classifica- 
tions. The 1937 total of 22,480,224, 
while substantially higher than that 
for 1935, was 10.2 per cent under the 
1936 total of 25,025,264. 

Automotive lineage, buffeted 
through the year by production diffi- 
culties and other adverse factors, 
wound up the year with 67,801,789 
for the 1937 total, a drop of 6.9 per 
cent from the 72,822,382 lines regis- 
tered in 1936. Significant in this 
total is the substantial decrease 
noted in 1937 “new car copy.” While 
automotive lineage exhibited a size- 
able gain in October copy over that 
for the year previous, it experienced 
its largest loss of the year in Novem- 
ber, which fell from 9,812,277 in 1936 
to 6,589,296 in 1937. 

General advertising in 1937 totaled 
247,155,491 lines, a loss of 1.7 per 
cent from the 1936 total of 251,510,- 
095. At the six-month mark, heavy 
gains might have been predicted in 
this field, with five of the six months 
showing substantial increases over 
1936 figures. In the latter half of 
the year, however, there was but one 
month, August, in which a gain was 
registered. 


Star Holds Leadership 


As in 1986 and 1935, the Washing- 
ton Star led United States news- 
papers in total advertising volume, 
with 23,667,360 lines, substanttally 
more than its 1936 total of 22,975,043. 

The position of the next four lead- 
ers also was unchanged. They were 
the New York Times, Detroit News, 


Chicago Tribune and New York 
News. 
Leading the week-day morning 


field were the New York News, with 
14,241,330 lines; Chicago Tribune, 
13,236,574; New York Times, 12,256,- 
212; Los Angeles Times, 12,242,328, 
and the New Orleans Times-Pica- 
yune, 11,057,938. 

The Washington Star was again 
first in total advertising among 
week-day evening newspapers with 
18,049,828 lines. Other leaders in this 
group were the Toronto Star, 16,019,- 
539; Detroit News, 15,914,931; Pitts- 
burgh Press, 15,423,797, and the New- 
ark News, 14,755,181. 

The New York Times, with 9,808,- 
153 lines, led the Sunday newspaper 


— 


NEWSPAPER LINEAGE VARIATIONS IN ‘37 


RETAIL 3.1 
GENERAL -1.7 
AUTOMOTIVE -6.9 
FINANCIAL -10.2 
Tora DisPLay 1.0 
CLASSI FIED 6.8 
TOTAL ADVERTISING 2,1 
DEPARTMENT SToRES 3.2 
-20 


-10 0 10 


measurement by Media Records, 


Lineage changes in various classifications for 1937, compared with 1936, based on 


Inc., of newspapers in 50 cities. 


field in total advertising. Next were 
the Chicago Tribune, 7,987,064; New 
York Herald Tribune, 7,076,376; Phil- 
adelphia Inquirer, 6,797,138, and New 
York News, 6,066,824. 

In total display advertising for 
the week-day morning newspapers, 
the New York News again led the 
field with 14,207,686 lines. Second 
place went to the New York Times, 
with 9,986,705 lines. The Chicago 
Tribune was third with 9,691,685 
lines; the Boston Herald fourth with 
9,415,458, and the New Orleans 
Times-Picayune fifth with 9,128,440. 

The Washington Star had first 
honors for total display in the eve- 
ning field, carrying 14,799,716 lines. 
Following the Star were the Pitts- 
burgh Press, 13,004,655; New York 


Sun, 12,734,689; Detroit News, 12,- 
229,759, and the Toronto Star, 
12,054,193. 


Among the Sunday newspapers, 
the New York Times was first in 
total display, with 7,650,105 lines to 
its credit for 1937. Others in rank- 
ing order were the Chicago Tribune, 
6,342,890; New York Herald Tribune, 
6,069,016; New York News, 6,059,082, 
and Philadelphia Inquirer, 5,296,427. 

Several changes are shown in the 
general advertising totals of week- 
day morning newspapers. The New 
York Times, second in 1936, topped 
the field in 1937 with 2,642,089 lines. 
The Chicago Tribune dropped from 
first to second place with 2,493,599, 
while the Boston Herald moved up 
to take third place with 2,388,853, 
ahead of the New York Herald Tri 
bune with 2,248,915. The New Or- 
leans Times-Picayune was fifth with 
2,066,850. 

Among evening newspapers, the 
New York Sun was first in general 
advertising, carrying 3,006,530 lines. 
The Montreal La Presse and Mont- 
real Star were second and third, re- 
spectively, while third and fourth 
places went to the New York World- 
Telegram and the Toronto Star. 

The New York Times was first in 
general advertising among the Sun- 
day newspapers with 2,223,028 lines, 
while the New York Herald Tribune 
was second with 2,130,662. Others in 
ranking order were the New York 
Journal-American, Chicago Tribune 
and Cleveland Plain Dealer. 

In automotive advertising for the 
week-day morning newspapers, the 
Harrisburg Patriot repeated its 1936 
leadership, carrying 533,752 lines. 
The Toronto Globe € Mail and Salt 
Lake City Tribune were second and 
third. The Newark News led the 
evening field in automotive advertis- 
ing with 816,130 lines, followed by 
the Toledo Blade and Buffalo News. 
The Los Angeles Examiner topped 
the Sunday field in this classification 
with 410,387 lines, followed by the 
Cleveland Plain Dealer and Hartford 
Courant. 

The Cleveland Plain Dealer and 
New York Times were first and sec- 
ond among United States morning 
newspapers in new passenger car 
advertising, although both of these 
were topped by the Toronto Globe € 
Mail, with 229,130 lines and the 
Montreal Gazette with 188,880. The 
evening field was led by the Newark 
News, while the Cleveland Plain 
Dealer was first among the Sunday 
newspapers. 

In retail advertising for the morn- 
ing newspapers, the New York News 
was first with 11,521,230 lines, fol- 
lowed by the Johnstown Democrat 
and New Orleans Times-Picayune. 
Top three among the evening news- 
papers were the Washington Star 
with 12,104,981 lines, and the Pitts- 


burgh Press and New York Sun. The 


New York Times led the Sunday fie 
with 5,105,042 lines. It was followeg 
by the New York News and Chicay, 
Tribune. 

The New York Times was first iy 
financial advertising for morning 
newspapers. Second place went ty 
the New York Herald Tribune; thir 
to the Toronto Globe € Mail. The 
New York Sun led the evening group, 
followed by the Montreal Star an 
Boston Traveler. Leaders among the 
Sunday newspapers were the Newark 
Call, Spokane Spokesman Review 
and Hartford Courant. 

The Los Angeles Times was again 
first among the morning newspapers 
in classified advertising. It was fol. 
lowed by the Chicago Herald and Ez. 
aminer and the Los Angeles Exam. 
iner. Two Canadian newspapers, the 
Toronto Telegram and Toronto Star, 
led the evening field in this classifi. 
cation. They were followed by the 
Detroit News. The Detroit New; 
topped the Sunday newspaper field 
followed by the New York Times ani 
the St. Louis Post-Dispatch. 

First among the morning newspz 
pers in department store advertising 
was the New York News, followed by 
the Boston Herald and New Orlean 
Times-Picayune. Leaders in the eve 
ning field were the Philadelphi 
Evening Public Ledger, Pittsburgh 
Press and New York Sun. The New 
York Times, Chicago Tribune ani 
Philadelphia Inquirer were the top 
three among the Sunday newspapers 


Alexander Named 


F. E. Alexander has been namei 
advertising manager of Standard 
Register Company, Dayton, O. He 
was formerly with the former King 
& Wiley Agency, Cleveland. 


Tarble Advanced 


N. E. Tarble, formerly division 
manager of Gooderham & Worts, 
Ltd., for eight Western states, has 
been appointed general sales mal: 
ager of James Barclay Compaty, 
subsidiary of Hiram Walker-Gooder: 
ham & Worts, Ltd. 


RETOUCHINI 


PEN AND INK 
COLOR 
RANDELL STUDIOS 


WRIGLEY BLDG., CHICAGO 
PHONE SUPERIOR 0965 


— 


DAILY NEWS 
Chicago’s HOME Newspaper 


WITH THE MOST VALUABLE 
CIRCULATION IN THE CITY 
° 


Daily News Plaza, 400 West og 
Street, Chicago; New York om, " 
Rockefeller Plaza; Detroit Office: + 


Office: Hobart Building. 


THE CHICAGO 


General Motors Building; San Francisco 0 
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| third in girls’ affections, reading be- ° periment has developed into a daily Van De Mark Gets 2 
VEY SHOWS ing more popular. This Sponsor program. The Sizemores have pulled Van De Mark Advertising, Inc. 
Buck Jones is the boys’ favorite as many as 40,000 25-cent pieces in 


PREDILECTIONS 
OF GIRLS, BOYS 


New York, Jan. 20.—Consumers of 
the future are going to be cut on an 
entirely different pattern from those 
of the past, if credence may be 
placed in a survey of juvenile likes 
and dislikes, in which Erwin M. Frey 
and Affiliates received responses 


movie star, while Shirley Temple is 
the girls’ best loved. 


Coin Heads Ingram- 
Richardson Company 


Raymond H. Coin, formerly secre- 
tary and treasurer, has been named 
president of Ingram-Richardson Mfg. 
Company of Indiana, Inc., Frankfort, 
succeeding the late M. N. Hurd. 

Other new officers include R. S. 
Dukes, secretary-treasurer; C. P. 
Scripture, vice-president in charge of 
manufacturing; M. L. Keedy, gen- 
eral sales manager; Robert Long, 
sales and service manager, Porcelfrit 


Provides Own 
Radio Talent 


Nashville, Jan. 18.—Asher Sizemore, 
marketer of song books via radio, 
doesn’t worry about talent. He sings 
his own songs with the aid of Jimmy 
Sizemore, age 6, and results indicate 
that the Sizemores have what it 
takes to induce radio fans to slip a 
quarter into an envelope and mail 
it in for a Sizemore song book. 

The Singing Sizemores have been 
holding forth over WSM for many 


one week. 
Sizemores Expand Schedule 


Now, they are doing a little ex- 
panding. Recently they added WHAS, 
Louisville, to their schedule, and if 
that station yields quarters as suc- 
cessfully as the local 50,000 watter, 
they may go into radio on a big scale 
with the help of transcriptions. 

In spite of his financial success, 
Sizemore Pere still boasts chiefly of 
his industry. He believes that he 
is the only one-man, or at best, one 
and one-half man radio organization 
in the country. Perhaps other ad- 


Cincinnati, has been appointed to 
handle the advertising of Extermital 
Chemical Company, division of West- 
erfield Chemical Company, Dayton, 
O. The agency’s Minneapolis office 
has been named to handle the ac- 
count of Klad-ezee Garment Com- 
pany, Minneapolis. 


Southern Kraft Buys 
Cincinnati Paper Mill 
Southern Kraft Corporation, sub- 
sidiary of International Paper & 
Power Company, has bought the Cin- 
cinnati mill of Container Corpora- 
tion of America. 
The purchase price was approxi- 


mately $1,500,000. Southe f 
from 22,416 boys and girls between] division, and J. M. Hurd, advertising |™oons. The quarter hour which |vertisers can take a leaf from the will Yat kraftboard res + dle tar 
= 6 and 16 years old. manager. Sizemore Senior bought as an ex-| Sizemore book. Corporation, 


The survey is likely to prove in- 
tensely interesting to the country’s 


190 air lines, since both boys and girls —$—$—$—$<$—$<$<—$—$$$—$—$—————————_________ _ 
expressed preference for air travel. 
in The percentage was 60 for the boys 
ing and 55 among girls, trains getting 
to 21 per cent of the boys’ vote and 32 
ird per cent of the girls’, with 19 per cent 
The of the boys and 12 per cent of the 
Up, girls voting for buses. 
an 
. Penner Is Favorite 
ark Joe Penner, who toils on Coco- 
ew malt’s Columbia program, was the 
first choice of both boys and girls. 
sain Eddie Cantor, Texaco star on CBS, 
pers # was the second choice of both. “The 
fo # Lone Ranger,” running on Mutual 
Et proadcasting System for Gordon Bak- 
cam @ ing Company, won third vote of the 
the ® boys, while the girls’ third choice was 
Star, Jack Benny, of Jell-O and National 
ssi § Broadcasting Company. Benny was 
the ® fourth choice ‘of the boys, while the 
yews ® cirlg voted for Burns & Allen, of 
field ® Grape-Nuts and NBC as fourth best. 
ani Children like to eat spinach and, 
to an only slightly less degree, enjoy 
"SPt@ -oing to school. Spinach is the 
ising favorite vegetable of 24 per cent of 
d YH the boys, who ranked corn and pota- 
feam toes as next best. The girls gave 30 
, ee per cent of their votes to corn, 28 
' 7 ral per cent to spinach and 19 per cent 
New to carrots. 
al On the school question, 81 per cent 
of the boys said they want to attend 


J INKE second, and swimming third. The consumers, read The Parents’ Magazine every month. 

OLORM cirls preter swimming, skating and 

UDIOS ‘ennis in the order named. other is the most important woman in heating, and cooking, and home laundry 

CHICAGO The boys picked Joe DiMaggio as the world. She makes the poet sigh, equipment purchases that go with home 

OR 0965 their favorite athlete, with Babe Ruth the dictator relax his scowl—and the ad- ownership. There's the need for a better, 
in second place, and Jack Dempsey he Coen vertiser smile broadly. Concerned as we safer car. There's . . . But why go on? 


college, while higher education is the 
goal of only 76 per cent of the girls. 
Ice cream is the favorite dessert of 
both boys and girls, but only 38 per 
cent of the boys voted for it, 29 per 
cent preferring pie. The feminine 
vote for ice cream was 66 per cent, 
with a mere 12 per cent voting for 
pudding, the second choice. 

Turkey is the favorite meat of 
both boys and girls, but the former 
displayed an unexpected predilection 
for hash, which got 23 per cent of the 
male votes. Chicken was the second 
choice of girls. 


Fruits and Sports 


Bananas ranked first with both 
boys and girls in the fruit family, 
but apples was the second choice of 
boys, with the girls preferring 
oranges. Football is the favorite 
sport of boys, with baseball coming 


third. The girls’ favorite athlete is 
Sonja Henie, but they gave DiMaggio 
*econd place, and Dempsey, third. 
The boys voted that boys are the 
test companions and the girls said 
that other girls are most fun. Both 
Xys and girls voted for movies 
‘ainst radio, which holds second 
dace in the hearts of boys, but only 


Se 
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MOULDED RUBBER 
PRINTING PLATES 


For all Printing Presses and Devices. 
Multigraph, Signature Plates, Tint 
Blocks, Type and Halftone Color 


MAGAZINE 


childless 
homes 


55.9% 
among 
mothers 


children. 
one —herself. 


“ So the first thing that happens to a woman's 
buying habits when she's a mother is that 
she buys more. But this increase in quan- 
tity, important though it is, is but the be- 
ye ginning of buying habit changes that appear 


growing 
children 


with motherhood. 


are with advertisers, let's see what mother- 
hood does to buying habits. 


With an average of two children per family, 
mother buys for four large scale consumers 
—herself, her husband, her two growing 
An unmarried woman buys for 
A childless married woman, 
or one whose children are all grown, buys 


for two—herself and her husband. 


There is the factor of quality now, more im- 
portant than ever before with the children's 
health and well-being at stake. There's the 


Because she is the purchasing agent for an average of 
four people — herself, her husband, her two growing 
children — this mother is the most important woman in 
the world to advertisers. Approximately a half-million 
conscientious, well-to-do mothers buying for two million 


four 
mother's duties. 


tion. 


Parents’ 


With a home and children to care for, the 
job of purchasing agent for her family of 
becomes one of the most important of 


Here's where The Parents’ Magazine enters 

the scene. It does a double job for mothers. 

Editorially, it helps a half-million conscien- : 
tious, well-to-do mothers to rear their chil- 

dren in the best, most modern manner— 

and thereby gains their trust and apprecia- 

Readers have implicit confidence in 

the magazine's authoritative articles. 
sequently, they trust the products accepted 
for advertising in its columns. 
turn, gives the advertising pages of The 
Magazine 
among publications, serving as they do as a 
trustworthy shopping quide. 


Con- 
Which in 


an effectiveness rare 


The average General Women’s Maga- 
zine is more than FIVE TIMES as 
large as The Parents’ Magazine... 
BUT ... The Parents’ Magazine has 
almost TWICE the concentration in 
the market of greatest buying. 


CONCENTRATE ON MOTHERS— 
THEY BUY THE MOST! 


THE PARENTS’ MAGAZINE 


Plate s. Any type of mounting desired. 
ubber plates are most suitable for 
Printing on cellophane, rough stocks 
and ledger, without fracturing the 
fibre of the paper. Less ink, no off- 
F Set, no embossing effects, minimum 

iin t of make-ready. 


Mi: | || AMERICAN PLASTIC PLATES 
ain fF INCORPORATED 
Hf 712 Federal St. * Harrison 3735 


CHICAGO, ILLINOIS 
a 


increase in living quarters, usually a shift 
from an apartment to a home—with all the 
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New Measuring 
Device Gauges 
Type in Layout 


Chicago, Jan. 20.—Designed to) 
solve some of the proble:ns besetting 
production men, a Roto-Typometer, | 
automatic character counter and 
graphic arts calculator, today was in- | 
troduced by the Roto Calculating | 
Devices Company, 354 Roger Wil- 
liams avenue, Highland Park, Ill. 

Operating on slide rule principles, 
the calculator determines the exact | 
area the type will occupy by comput- 
ing the length of the copy against | 
a scale of type sizes. The device also | 
functions in reverse. The user may | 
measure the type area in a layout, | 
spin the calculator and ascertain just 
how much copy he must produce to 
fill the white space. 

Another feature of the device is a| 
“G-scale,” enabling the user to deter- | 
mine the average number of charac- 
ters for a line of any width and any 
type face. 


Gets Marvlo Mills 


Norman D. Waters & Associates, 
inc., New York, has been appointed 
to handle advertising for Marvlo 
Mills, New York, converters of Hol- 
lywood rayon and cotton fabrics 
The company has moved to larger 
quarters at 62 Worth street and has 
opened a showroom at 1412 Broad- 
way. 


VERY month . . . 100 new, smartly mer- 

chandised. photographic eye catchers to 
give point and potency to promotions . all 
situations . . . all kinds of business » on 
sizes . ONE PRICE. 
Posed by New York’s best models . . . shot 
in leading studio. Inspirational, clever and 
practical . . great for idea men. A _ vast 
library of forceful subjects te meet every ad- 
vertising need RIGHT IN YOUR 
OWN OFFICE . at $5 a month A 
Glossy Print Plan for those who can’t use 
mats. Write for free proofs. 


PHOTOMATS, 10 E. 38th St. N. Y. 


“THINK OF GETTING THOUSANDS 
OF PERFECT PICTURES OF ALL ~ 
OUR PRODUCTS ATSUCH 


FEW APARTMENT 
TENANTS KNOW 
HOUSING COST 


Grove Urges Education Drive 
by Building Owners 


18.—A 
public 


Pittsburgh, Jan. 
tive program of 
was urged as the 
need of building ownership and 
management by Robert E. Grove, 
vice-president, Ketchum, MacLeod & 
Grove, Inc., in an address before the 
Middle Atlantic Conference of Build- 
ing Owners and Managers held here 
last week. 

Mr. Growve’s recommendations 

were based on a nation-wide survey 
of building and apartment tenants 
and managers made recently by his 
agency. Questionnaires were sent 
out, designed to develop what, if 
anything, is being done by manage- 
ment to present the problems of tax- 
ation and other vital elements of 
the rent structure to both tenants 
and the general public. 
Responding to the question, “Do 
you know the total investment rep- 
resented by the apartment building 
where you have space?”’, tenants in 
four representative Eastern cities 
disclosed that only 7 per cent of 
their number had any realization 
of this important fact. 

Both apartment and office building 
tenants in the same cities were 
asked if they knew how much it cost 
to operate the building they occu- 
pied and to provide their accustomed 
service. Replies to this query showed 
that 938 per cent of apartment ten- 
ants and 84 per cent of office rent- 
ers were unable to hazard even a 
guess. 


co-opera- 
education 
most pertinent 


Psychology Affects Market 


“While the rental outlook for both 
office and apartment buildings is 
difficult to evaluate,” said Mr. Grove, 
“there is a general agreement among 
owners and managers that psychol- 
ogy plays a large part as a factor to 
be considered in judging possible 
necessary increases, and we queried 
both office and apartment tenants to 
learn their attitude toward the rent 
structure. Two questions were 
asked: Is your rent based on exact 
costs of operation and a fair return 
on investment, or is it based on 
what your landlord thinks you are 
able to pay? 

“To question number one, 43 per 
cent of the office tenants replying 
stated their belief in exact formula 
for determining rents and only 40 
per cent thought rents were based 
on what the landlord thought the 
tenant able and willing to pay. 

“In the apartment field, however, 
only 10 per cent of tenants believed 
there was any exact formula for set- 
ting rents: and 83 per cent thought 
rents were what the landlord felt the 
tariff would bear. As long as this 
condition exists, how can you expect 
tenants to be willing to pay an 
amount sufficient to meet your oper- 
ating expenses, depreciation, main- 
tenance, and a reasonable return on 
your investment.” 

The survey, said Mr. Grove, con- 
clusively demonstrated definite need 
for building ownership and manage- 
ment to acquaint the public with 
pertinent facts which will help the 
public reach a just conclusion re- 
garding the problems that confront 
the industry. 


Charleston in Drive 

A sum of $2,000, allotted by the 
city council of Charleston, S. C., for 
advertising the city has been matched 
by an equal contribution from the 
chamber of commerce. The total ap- 
propriation will be used chiefly in 
newspaper advertising, according to 
present plans. 


Quebec to Ayer 
The Province of Quebee Tourist 
Bureau has appointed N. W. Aver & 
Son of Canada, Ltd., to handle its 
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INDIVIDUALLY 
DESIGNED 


SPENCER CORSETS 
Spencer Corset Company, New Haven, 
Conn., in this current magazine copy 
featuring “before-and-after” illustrations, 
is offering women a free figure analysis. 


37 Outlay for | 
Radio Set at 
$952,000,000 


New York, Jan. 20.—The gross 
United States radio bill for 1937 was 
$952,000,000, which includes fees paid 
for broadcast time, talent, operating 
costs, radio sets, parts and service 
charges, according to figures released 
today by Radio Today. 

Talent cost is estimated at $40,000,- 
000 in this survey. A larger item on 
this bill, however, is the price set for 
the sales of time by broadcasters, 
$165,000,000. Other charges are broken 
down as follows: electricity and bat- 
teries used to operate 31,000,000 ra- 
dios, $150,000,000; the purchase price 
of the 7,700,000 radio sets sold in 
1937, $450,000,000; 40,000,000 replace- 
ment tubes, $40,000,000; parts and 
supplies, $47,000,000, and the servic- 
ing of radio sets, $60,000,000. 

The survey also estimates that the 
number of United States homes with 
radios increased from 24,500,000 on 
Jan. 1, 1937, to 25,800,000 on Jan. 1, 
1938. Extra and “second” sets in- 
creased during this period from 4,500,- 
000 to 6,000,000; automobile radios, 
from 4,000,000 to 5,000,000. 


Women Use Radio 
. . . 
in Building Drive 
The housing division committee of 
the 17th Annual Women’s National 
Exposition of Arts and Industries is 
sponsoring a radio program to rally 
the women to do their part in re- 
viving the building industry through 
remodeling of old houses and con- 
struction of new ones. 
The program will be broadcast over 
56 stations beginning in February. 


Two “Generals” Linked 


General Mills and General Electric 
Company will co-operate in a letter- 
writing contest opening Jan. 24, to be 
promoted on the Bisquick CBS pro- 


gram. Four thousand G-E waffle 
irons and merchandise certificates 
are awards. 


Appoint haste Collins 


The Climax Radio & Television 
Company, Chicago, and Bregstone 
Mfg. Company, Chicago, have ap- 
pointed Lorin Collins & Associates 
‘s advertising counsel. Magazines 
and direct mail will be used. A. 


Pinaud Drives 
for Electric 
Shaver Users 


New York, Jan. 19.—An expanded | 
campaign for Set-Up, face lotion for 
use with electric razors, was an- 
nounced this week by Pinaud, Inc., 
with advertisements scheduled to ap- 
pear on atwice-monthly basis in 1938 | 
in College Humor, Collier's, Esquire, 
Liberty, The New Yorker, Popular 
Mechanics, Popular Science, The Sat- 
urday Evening Post, Time, and in 
the New York Times Sunday maga- 
zine section. The original schedule 
called for one-time insertions in Es- 
quire, The New Yorker, and Time, | 
in addition to five trade journals | 
which will continue to be used. 

Introduction of the lotion in late 
summer was reported as adducing 
considerable general interest as well 
as conflicting reactions within the 
electric shaver industry, which, up 
until then, had claimed that no lo- 
tion, as well as no water, blades, or 
soap, was necessary for the perfect 
functioning of the shavers. 

As reported in the Aug. 23 issue 
of ADVERTISING Ace, while Pinaud 
was able in its early advertisements 
to quote some of the manufacturers 
to the effect that they heralded the 
lotion as aiding customers in the 
change-over from safety to electric 
and as stepping up the efficient use 
of the new instrument, it was also 
confronted by a belligerent attitude 
on the part of other manufacturers 
who maintained that the new adjunct 
would harm rather than aid the in- 
dustry. 


Opposition Is Withdrawn 


It is now claimed that this situa- 
tion has been changed, with none of 
the companies continuing to fight the 
lotion and with all of them realizing 
that the Pinaud product must rise 
or fall with the industry. 

As to the public, it has proved 
agreeably receptive to the lotion, it 
was asserted, with proof of this evi- 
denced in the fact that the company 
has decided to augment its promo- 
tion. It was revealed that copy will 
continue to use the caricature of a 
moon-shaped face over which an elec- 
tric shaver is sweeping clean a stub- 
bled surface, with the blurb to be 
plugged reading: “Now... get real 
results with your electric razor,” and 
with the claim being made that ‘Set- 
Up makes any electric razor shave 
close and quick.” 

trey Advertising Agency, Inc., is 
the agency in charge and Ralph 
Weinbaum, account executive. 


Metropolitan Named 


Stewart-Berdick Corporation, build- 
er of Martha Washington homes in 
Laurelton, L. I., has appointed Metro- 
politan Advertising Company, New 
York, to direct its advertising. Met- 
ropolitan newspapers and direct mail 
will be used. Valentine N. Spotto is 
account executive. 


Karstaedt Leaves Nesco 


Dale D. Karstaedt, for the past 
year advertising manager of the Na- 
tional Enameling & Stamping Com- 
pany, Milwaukee, has rejoined the 
Journal-Times, Racine, Wis., aS man- 
ager of the local advertising depart- 
ment. 


Meyer Joins Baroid 
Edward C. Meyer, formerly assist- 
ant advertising manager of the 
Harnischfeger Corporation, Milwau- 
kee, has joined the Baroid Sales 
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NEW ALLIANCE 


Now...get REAL 


results with your 
ELECTRIC RAZOR 


SET-UP makes any electric 
razor shave CLOSE and QUICK 


Set-Up brings every bristle to an 
erect position so that your electric 
razor can really clip clean and close. 
Banishes the usual training period. 
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SET-UP 


Rub on beord .. LET DRY. . then shave 


NEW YORK 


With at least tacit approval of electric 

shaver makers, Pinaud, Inc., is launching 

a sustained drive for "Set-Up," shaving 
aid, with this magazine copy. 


A &P Sets Two 


Cent Price on 


New York, Jan. 18.—After several 
months of price experimentation in 
all parts of the country, The Great 
Atlantic and Pacific Tea Company 
has revealed here that Woman's 
Day, a consumer publication dis- 


the first Thursday of each month 
will hereafter sell for two cents pe! 
copy in New England and middle: 
western territories. 

Decision to charge for the maga- 
zine, instead of continuing free dis- 
tribution, was based on the belie! 
that such a move would focus con: 
sumer attention more sharply ani 
serve to make the publication a more 
effective advertising medium, it was 
said. 

Price experimentation has _ beet 
going on ever since the magazin 
first made its appearance Oct. 6 
The first issue had a three-cent pric? 
printed on the cover and marked of 
thereby preparing consumers for 4! 
eventual charge. Claiming a “give 
away” circulation of 1,214,000, A &? 
predicted that 60 per cent of its te! 
ritory would charge for the Janual! 
issue with the remainder followin? 
suit in the spring. No change !! 
editorial or advertising policy is co! 
templated. 


Your Sales Problem! 


Don’t guess—it can be solved with 
Weick Market Research. For pub 
lishers, advertising agencies and 
manufacturers. 


ARTHUR C. WEICK CO. 


Company, Los Angeles, a subsidiary | sales and Market Analysts @  Chicat® 
of National Lead Company. ——— 
= = Te vn ———— 

ad 


Associate — 


advertising. 


Linn Addison has joined the agency. 


Your advertising with the news that 
Central Western Executives read o! 
business, industry and finance, in 


Chicago Hournal of Commerce 


~ AND LASALLE STREET JOURNAL — 


Its Magazine} 


tributed to housewives by the chain} 
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MUSIC IN AIR 
AS 2 PROGRAMS 
GET RENEWALS 


New York, Jan. 19.—Music was 
yery much in the air this week as 
the Lady Esther series on 41 NBC 
Red stations, featuring Wayne King 
and his orchestra Tuesdays from 8:30 
to 9 p. m., was renewed, effective 
Feb. 12, and Lewis Howe Company, 
St. Louis, renewed “Vocal Varieties” 
on 30 NBC Red network stations, 
effective Jan. 27. The Lewis Howe 
proadcast is aired Tuesdays and 
Thursdays from 7:15 to 7:30 p. m., 
with a repeat for the Thursday show 
at 11:15 p. m. H. W. Kastor & Sons 
Advertising Company, Chicago, is the 
agency. Lord & Thomas places the 
Lady Esther program. 

La France and Satina, General 
Foods’ two laundry products, also 
have entered an effective joint spon- 
sorship of the Mary Margaret Mc- 
Bride program with Minute Tapioca. 
Sponsored by Minute Tapioca Mon- 
days, Wednesdays and Fridays from 
noon to 12:15 p. m. over CBS, the 
program is also now aired at the 
same time on Tuesdays and Thurs- 
days for La France and Satina. 

Ironized Yeast Company, Inc., At- 
lanta, Ga., takes over sponsorship of 
“Good Will Hour,” continuing the 
show on the WMCA-Inter-City and 
Mutual networks, effective Jan. 23. 
True Story Magazine dropped spon- 
sorship of the series Jan. 16. Origi- 
nating from the studios of WMCA in 
New York, the program is heard over 
WMCA-Inter-City for one hour on 
Sundays from 10 to 11 p. m., but only 
for half an hour from 10 to 10:30 on 
Ruthrauff & Ryan, Inc., 
New York, is the agency. 


Uses Movie Comment 


Emerson Drug Company, Balti- 
more, Md., for Bromo Seltzer, this 
week launched Hollywood comment 
by Harriet Parsons on its Wednes- 
day night programs on NBC Blue in- 
stead of the projected “Manhattan 
After Dark” series. The agency is 
J. Walter Thompson Company, New 
York. 

Mennen Company, Newark, N. J., 
started a comedy program for its 
shaving cream on NBC Red network 
Jan. 19. The show will be presented 
each Wednesday from 7:45 to 8 
Pp. m., and will feature Henry Burbig 
and Ray Murray with Frank Novak 
and his orchestra. H. M. Kiesewet- 
ter Advertising Agency, Inc., is in 
charge, 

Robert L. Ripley’s “Believe It Or 
Not” program, sponsored by General 
Foods Corporation, New York, over 
the NBC Red network will be ex- 
Panded over seven additional sta- 
tions in the South and Northwest, 
Jan. 29, and will be presented for 
Post's Bran Flakes instead of 
Huskies, effective Jan. 29. Benton & 
Bowles, Inc., New York, is the agency. 


Zeno Scent Bows 


The Eusey Company, Ltd., Pasa- 
dena, Cal., manufacturer of Jell-A- 
Teen and other food products, has 
launched a test campaign in the 
Pasadena Star-News and The Post tor 
its new product, Zeno Perfumed Bath 
Scent. The campaign broke with a 
quarter page in color and will be 
followed with black and white inser- 
ons. Charles H. Mayne Company, 

8 Angeles, handles the account. 


Drew Uses Magazines 


Sara Drew, Inc., Newark, N. J., will 
Ses an advertising campaign in 
;. uary for its foundation garments. 
0d Housekeeping, Ladies’ Home 
oan McCall's, Pictorial Review 
_¢ Woman's Home Companion will 
- Used. Frank Presbrey Company, 
““W York, is the agency in charge. 


Agency for St. Regis 


Hotel St. Regis, New York, has 
York weed Geare-Marston, Inc., New 
hl handle its advertising. 
, bapers and magazines will be 


lew Radcliffe Romeyn is account 
: lve, 


January Lineage of Canadian Magazines 


Canadian Home Journal 
Canadian Magazine 
Chatelaine 
*Liberty 
@MacLean’s Magazine 
Mayfair 
National Home Monthly 

Total Group 


*Weekly—December lineage. 


Magazines of 
Canada Record 
January Drop 


Chicago, Jan. 20.—January adver- 
tising lineage of six major Canadian 
magazines totaled 73,133 lines, a 
drop of 14.51 per cent from the 
85,543 registered a year ago by these 
publications, according to reports 
today to ADVERTISING AGE. 

While business indices and employ- 
ment continued high, the late 1937 
“recession” note over the border 
made itself felt. Only the National 
Home Monthly, which increased its 
January, 1937, lineage of 10,383 to 
10,588, showed a gain for the current 
month. 

Also reported but not included in 
the group total is lineage for Decem- 
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1938 1937 

Pages Lines Pages Lines 
so ER 12,368 23.4 16,380 
Je 4,686 10.9 7,667 
oe aon 9,263 17.7 12,410 
-- 34.0 14,625 54.7 23,490 
a» S62 14,213 22.1 15,527 
-- 32.8 22,015 47.9 23,176 
oo Bel 10,588 14.8 10,383 
Fr Pe 73,133 85,543 


Not included in total. 
@Semi-monthly, two issues included. 


ber issues of Liberty and MacLean’s 
Magazine. The Liberty lineage drop 
may be ascribed to the fact that last 
year a special combination rate was 
in force in conjunction with the 
United States edition. 

Lineage for Canadian Homes and 
Gardens, usually listed, is omitted 
this month because of a combined 
January-February issue. 

Figures for the individual maga- 
zines as well as page totals are 
shown in the above table. 


Maher Contest Winner 


Edward S. Maher, assistant man- 
ager of Hotel Southmoor, Chicago, 
has won first place in the Air Tour 
contest, sponsored by Hotel Manage- 
ment in co-operation with United 
Airlines, for his article on ‘What 
Hotels Can Do to Stimulate and 
Cash in on Travel.” P. R. Zachary, 
assistant manager of Hotel Pennsy]l- 
vania, New York, won second place. 


Robert Brown, 
Vice - President 
of Agency, Dies 


New York, Jan. 20.—Funeral serv- 
ices were held at Rutherford, N. J., 
today for Robert S. Brown, vice- 
president and treasurer of G. M. Bas- 
ford Company, who died suddenly at 
his home in Rutherford Tuesday 
night. 

Mr. Brown, who was 51 years old, 
joined the New York agency in 1916, 
seven years after his graduation 
from Pratt Institute. The interven- 
ing years were spent with the Erie 
Railroad. Specializing in merchan- 
dising problems of the railway sup- 
ply industry, Mr. Brown contributed 
heavily not only to the success of in- 
dividual companies, but to the prog- 
ress of industrial advertising as a 
whole. 

He serviced such accounts as 
American Arch Company, Franklin 
Railway Supply Company, Lima Lo- 
comotive Works, Superheater Com- 
pany, Standard Stoker Company and 
others. Mr. Brown was an active 
member of Technical Publicity Asso- 
ciation and National Industrial Ad- 
vertisers Association for many years. 


Cilley, Retail Expert, 
Dies in Philadelphia 
Philadelphia, Jan. 17.—Gordon H. 
Cilley, who spent 16 years as adver- 


tising manager of Wanamaker’s, 
Philadelphia, and absorbed so much 
of the Wanamaker marketing phil- 
osophy that he collaborated on a suc- 
cessful volume, died here today at 
the age of 64. 

Born at Lenoir, N. C., Mr. Cilley 
served several newspapers, including 
the Philadelphia Record, before join- 
ing Wanamaker’s in 1909. He held 
the post of advertising manager un- 
til 1925, when he resigned to form 
a short-lived advertising agency. In 
1930, he joined Gimbel Brothers as 
advertising manager, but a few years 
later returned to Wanamaker’s, this 
time as director of publicity. He re- 
tired in 1935. 

It was in 1924 that Mr. Cilley col- 
laborated with the late Rev. R. H. 
Conwell in writing “The Maxims of 
John Wanamaker,” which found a 
wide sale in those days when most 
business men were inclined to place 
their faith in systems rather than 
principles. In 1929, Mr. Cilley wrote 
“Advertising for Profit,” another 
volume which is still highly regarded 
as a fundamental treatise on retail 
advertising. 


Issues “Business” Section 


The New York Sun published a 
“Voice of Business” section along 
with its Jan. 8 issue. The section 
contained information on taxes, rail- 
roads, agriculture, public utilities, 
banking, foreign trade, motors, cot- 
ton and steel. The complete issue of 
116 pages contained over 128,000 
lines of advertising. 


TRANSPORTATION 
ADVERTISING 


now occupy the 


TWELFTH FLOOR OF THE 
WRIGLEY BUILDING 


400 North Michigan Boulevard, Chicago 


ROOMS 1200-1215 
PHONE—DELaware 4545 
CHICAGO ELEVATED 
ADVERTISING COMPANY 


MOTOR COACH 
ADVERTISING SERVICE, INC. 


INLAND ADVERTISING AGENCY 
NORTHWESTERN ADVERTISING CO. 


nounces~ 


WESTERN HEADQUARTERS 


for 


ROOMS 1216-1230 
PHONE—DELaware 4633 


STREET RAILWAYS 


ADVERTISING COMPANY 


BARRON G. COLLIER 


CORPORATION 


BARRON G. COLLIER 


INCORPORATED 
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War on ‘Anti’ 


vertising as a progressive avenue for 
the introduction of new merchandise, “My 
its guarantee of safety to the con- 
sumer and benefits consumers de- 
rive from 
will be major themes in the state- 
wide 
Club of Boston aimed at all forces 
“tending to place advertising in a 


Arden Searches For 
Modern Cinderella 


New York, Jan. 20—Search 
for a modern Cinderella will 


Forces Opened 
by Boston Club be conducted on the Eddy 
Duchin program over the Mu- 


By S. A. GOLDEN tual network by Elizabeth 
Boston, Jan. 20.—The value of ad- Arden, who will ask the ladies 
to submit essays on the subject, 
most personal beauty 
problem and why I haven't 
corrected it.” First prize will 
be a trip to New York, a three 
weeks’ stay at a hotel, and a 
full course of beauty treat- 
ments from Miss Arden. 


advertisers’ sponsorship 


offensive of the Advertising 


false light,” Edmund S. Whitten, 
president, revealed today. 
The drive, Mr. Whitten, president 


Sell it to Cohen 


will carry the “truth in advertising” 


“The Truth About Advertising.” 
An initial move was the appoint- 


cluding Mr. Whitten; Louis Glaser, 


M. Shoop, of Christian 


England representative of Liberty, 


Company. 
“Misconception Flourishes” 


Mr. Whitten pointed out that while 
advertising basically needs no de- 
Ross Federal fense, “it must be defended when 
Survey Available |seen and unseen forces try to tear 

— it down. 

Morehendising “There has developed a type of 

wervice business that flourishes on the mis- 
conception of those who believe 
prices are too high due to the cost 
of advertising,” he said. ‘Such busi- 
nesses, selling sub-standard merchan- 
dise, attribute their low prices to the 
elimination of expensive advertising.” 


YOUR ADVERTISING + OUR PUBLICITY — 
Increased Sales and Geod Will! 


Our publicity makes the public conscious of, and creates a demand for, 
ge 4 a. We believe that it’s RESULTS that count. Your inquiry 
is invited. ° ° 


ERWIN M. FREY & AFFILIATES 5, Slaton: Commons MEW YORK 


BEFORE YOU PLACE THAT 


ELECTROTYPE ORDER 


Be no news for RAPID to be low on price. 
But now RAPID’S prices are still more attractive. 


There's all the more reason today for using 
RAPID and availing yourself of the outstanding 
quality and service that have made us the 
world’s largest producers of advertising plates. 


Whether you're ordering a thousand full-page 
plates or a half dozen two inch electros, you'll 
save money, time and trouble with RAPID. 


If you are interested in buying from RAPID, 
let RAPID in Cincinnati quote our attractive 


new prices. 


! ELECTROTYPE CO. 


Cc I N Cc I N N A T I 
New York + Chicago + Detroit + Atlanta + San Francisco 
Atlantic Electrotype & Stereotype Co., 228 E. 45th St., New York 
Northern Electrotype Company 47 Burroughs Avenue, Detroit 
Hoffschneider Brothers : Howard St., San Francisco 
Philadelphia Mat & Plate Co., 243 No. Juniper St., Philadelphia 


WORLD’S LARGEST MAKERS OF ADVERTISING PLATES 


of the agency bearing his name, said, 


movement further with the slogan 


ment of a speakers’ committee in- 
president, Louis Glaser, Inc.; Lucile 
Science 
Monitor; Arthur M. Sherrill, New 


and George Kennison, United Drug 


Getting Personal 


Art Tatham, Bauer & Black a.m., gave his power of sales resis- 
tance a severe test at last week’s meeting of the Women’s Advertising 
Club of Chicago, when he played the part of advertising manager in a 
space-selling skit, with Emily Hall, Apvextisinc AGe, acting as his sec- 
retary. Adgals selling him their wares were Georgia Rawson, State 
Teachers Magazines, Inc.; Helen Vance, Chicago Daily News; Lucille 
Fisk, Outdoor Advertising, Inc.; Hope Smith Le Bosquet, Rogers & 
Smith, and Prudence Allured, Manufacturing Confectioner. 

Braznell Hotel, Miami, is the current address of Robert Tinsman, 
pres., Federal Advertising Agency. He joined the Florida colony last 
week end and will remain until mid-March.. . 

Two network observers have 
set sail for Cairo, Egypt, and the 
International Telecommunica- 
tions Conference next month. 
They are E. K. Cohan, engineer- 
ing direetor for CBS and A. Allen 
Schechter, director of special 
events for NBC. Both plan to 
stop off in Europe en route—the 
former in London and the latter 
in Naples. . . 

Coincidental with his appoint- 
ment as sales manager of Paul 
Block & Associates, Bert Ma- 
loney this week made plans to 
celebrate his thirtieth anniver- 
sary with the organization. He 
began his business life as Mr. 
Block's office boy June 15, 1908... 

Chester H. McCall, head of the 
agency, served as general chair- 
man of the testimonial dinner 
tendered to Wm. E. Dodd a few 
nights ago. It was the occasion 
when the ex-ambassador to Ger- 
many let go with some power- 
ful punches aimed at dictators... 

It’s a boy at the Jack Shillers 
(Macfadden Publications). The 
proud papa was hardly reticent 
about it this week and Bill Bird (Cosmopolitan) lent a hand in the 
celebration. Peter is the newcomer’s name. . . 

Who were the seven greatest non-living American humorists? 
That’s what a special selection committee named by Harry Newman, 
publisher of Judge, is going to determine. Among the judges are Wm. 
B. Benton, formerly of Benton & Bowles, now v.p., U. of Chicago; 
Harford Powel, Kimball, Hubbard & Powel; Mrs. Wm. Brown Meloney, 
editor, This Week, and Frank Parker Stockbridge, champion of the 
U. S. small town newspaper... 

A combined business and pleasure trip was the reason given by 
Otis A. Kenyon (K & E) for setting sail for Rio de Janeiro this week. 
He’ll be gone a month. Bound for the same destination were the W. C. 
Alcorns. He’s v.p. and g.m., WBNX, New York... 

The date was set this week for the marriage of Virginia Randolph, 
of Greenwich, Conn., to Herman Henry Ridder, publisher, St. Paul 
Daily News. The bells will ring out Feb. 11 in the jade room of New 
York’s Waldorf-Astoria. Mr. Ridder’s father is Bernard H., the New 
York publisher. Another engagement announced this week links 
Gertrude A. Reilly and Gregory Walsh, both of Newark, N. J. He’s on 
the advertising staff of the Newark News... 

Incidentally, while we’re over in Jersey, there’s the one-man art 
exhibit that has the Women’s Club of Orange all a-flutter. The paint- 
ings and drawings are by Harold D. Tannar, U. S. Advertising Cor- 
poration. . 


VACATION WALLOP 


Charles Dallas Reach, Newark agency 
prexy, digs one out of the rough at 
Sarasota, Fla.. during a vacation visit. 


Norwegian-American Chamber 
of Commerce has honored Col. 
K. G. Martin, Chas. W. Hoyt 
Company, with a directorship. . 
And Dr. Orestes H. Caldwell, 
Radio Today, has been made 
chairman for the radio industry 
in the New York campaign spon- 
sored by the National Founda- 
tion for Infantile Paralysis. . 

“A clean break and it’s knit- 
ting nicely” was the doctor’s ver- 
dict today on Gene Furgason’s 
leg. The Chicago radio rep was 
tossed and stepped on by a frac- 
tious nag while vacationing at 
Hot Springs. . . 

Cupid has robbed Sarra, Chi- 
cago photographer, of his star 
saleswoman. Leola Woodbury has 
wed and departed for a new life 
in Mexico. Frances Hooper, 
Chicago agency head, felt so 
happy after completing that new 
Wrigley campaign featuring 


RELAXATION 


Walter Krause, Lord & Thomas, New 
York, relaxes at North Conway, N. H., 
with a husky once belonging to Admiral 


Byrd parted on a New York vacation... 


Ralph J. Rosenthal, of Neisser- 


Meyerhoff, Inc., Chicago agency, 
plunged into the matrimonial 
pool the other day. . William M. NcMamee, just named advertising 
director of both the Chicago Evening American and Herald and Ex- 
aminer, celebrated his 25th anniversary with the Hearst papers Jan. 


18. He joined the local display department of the American Jan. 18, 


1913, shortly after graduating from the University of Illinois. . . 
Harry Batten, president of N. W. Ayer & Son, has been elected a 
director of the First National Bank of Philadelphia. In this position 


he follows the footsteps of two late presidents of the agency, F. Way- 
.. Elliott W. Robbins, publicity director 
of Ayer in Boston, has gone professorial and will conduct a course of 
lectures on public relations. The course will be under Massachusetts 


land Ayer and Wilfred W. Fry. 


State University Extension auspices. . . 


Fred Ahrens, Newark News classified department, is glowing these 
days with “results,” which came to a prize climax at the newspaper's 
Benjamin J. Foley, News 
g. m.; Carl Gans, Baltimore Sun classified manager; James A. Doherty, 
Providence Journal and Bulletin, and John A. Finneran, New York 


annual “victory dinner” for classified sales. 


Journal-American, were among the guest speakers. 


movie personalities, that she de- 


P&G Broadens 
Use of Waxed 
Soap Wrapper 


Cincinnati, Jan. 19.— Evidencing 
the success scored by adoption last 
fall of a new wrapper and marketing 
technique for Ivory soap, as reporteg 
in ADVERTISING AGE Oct. 4, Procter @ 
Gamble Company today extended the 
new wrapper to its American Family 
brand. 

While bidding adieu to the wel] 
known paper wrapper after many 
years of service, spokesmen for the 
company said that no change was 
contemplated in the label. 

The change in Ivory soap packag. 
ing involves a shift in P&G adver. 
tising which had for many years 
urged housewives to buy soap by the 
case and to remove it from the wrap- 
per in order that it might become 
hard and thus last longer. 

Present stress is upon “purity 
sealed” value of the waxed wrapper, 
a theme which American Family may 
possibly use as well, it was indicated, 
although promotion of that or any 
similar theme will await complete 
distribution of the new wrapper. H. 
W. Kastor & Sons Advertising Com- 
pany, Inec., Chicago, is the P&G 
agency for American Family. 


Account to Korn 


D. Goldenberg, Inc., Philadelphia, 
maker of Goldenberg’s Peanut Chews, 
has appointed J. M. Korn & Co., Inc., 
Philadelphia, as advertising counsel. 
Newspapers will be used. 


In Atlanta 
THEY LISTEN TO 


 WATL 


IMMEDIATE 
AGCEPTANGE of con- 


sumer products in the 
Lackawanna Valley is 
secured through the 
medium of one news- 
paper, The Scranton 
Times. 


In a market, rich in 
sales-opportunities, this 
newspaper reaches four 
out of five ready-to- 
buy families. 


The Scranton Tins 


Circulation 53,551 
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$0 BIG 


No matter what the size of your 
photograph may be, we can guar- 
antee that it will retain its original 
quality and detail under our spe 
cially developed enlarging process 
And if you wish color we can add 
it with our Color-Glos process to 
give the final touch of reality and 
eye-appeal to your poster, counter 
display or portfolio. For rapid ec 
nomical service and the best results 
write or telephone: 


CRAFTSMEN PHOTO COMPANY, Int. 
245 W. 55TH STREET, NEW YORK 
Circle 7-1920 
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| for the past years bring to light the 
| degree of success which the Polish 
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MEAT INDUSTRY 
10 FIGHT DROP 
INCONSUMPTION 


(Continued from Page 1) 

spied by the increase in pork im- 
ports to start use of the “All Amer- 
ican’ theme in its advertising more 
than a year ago, would continue to 
place heavy emphasis upon it as a 
direct argument against foreign 
hams. Success of this type of copy, 
Mr. Smith said, is difficult to esti- 
mate in terms of sales. It has been 
put a part of Wilson advertising and 
will continue in the same fashion, 
with quality and taste appeals ex- 
pected to serve as major selling 
points. 

Other packers indicated that ad- 
yertising was not likely to refer to 
foreign products, but would focus 
upon merits of the respective brands. 

W. R. Hemrich, advertising man- | 
ager, Armour & Co., said that his 
company was naturally concerned 
about inroads made by the Polish 


| 700 


product but no plans had yet been 
formulated to incorporate any argu- | 
ment for strictly American products 
in the company’s advertising. 

He commented upon efforts re- 
cently made to have American 
women give up wearing silk hosiery 
be- 
lieving that this appeal had been un- 
successful and that, in a correspond- 


made to function as a sales argu- 


“We intend to continue to stress 
the virtues of our product and to let 
the chips fall where they may,” he 
added. 

Import and export figures on pork 


product has gained, although not all 
pork imports come from Poland nor 
does the import poundage constitute 
a sizeable percentage of total Amer- 
ican consumption of pork. 


Cites Import Rise 


Pork imports, according to the In- 
stitute of American Meat Packers, 
rose from an average of five million 
pounds yearly in 1929-33 to 10 mil- 
lion in 1935. This total jumped to 
42 million pounds in 1936 and an 
estimated 77 million in 1937. Ex- 
ports, in contrast, fell from an aver- 
age of 208 million pounds during 
1929-33 to 89 million in 1935 and 68 
million in 1936. The 1937 export 
total is estimated at 58 million 
pounds. 

It was emphasized, however, that 
these totals should be set up against 
a yearly average American consump- 
tion of seven billion pounds of pork. 

The extent of the Polish “invasion” 
can be further grasped by a com- 
parison of the poundage of the sec- 
ond largest importer of Polish prod- 
ucts, Canada, which amounted in 
1,858,555 and to the third 
importer, Argentina, which 
amounted to 1,482,604. 

The market here for Polish ham 
Was achieved mainly through the as- 
‘iduous cultivation of distributors, it 
Yas revealed today, with special at- 
‘ention paid to the independent meat 
vackers whose lines the foreign prod- 
‘ct complemented. It was pointed 
it here that while the meat nackers’ 


1936 to 
largest 
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‘ssociation is comprised of between | 
~ and 300 members, there are 1,385 | 
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INCLUDED 
IN THE FORD PRICE 


wee ee The 1938 De Lexe Ford ¥ 8 tectedes of 


features shows bere at wo entre charge 


Ford Motor Company in this large space 

newspaper copy last week, elaborately 

details what is included in the f. 0. b. 
Detroit price. 


packers in the country and between 
and 800 sausage-making com- 
panies and that, since the majority 
ot these independents, as well as 
many wagon jobbers, were already 
equipped with refrigerated trucks, it 
was a simple matter for them to 
handle the Polish ham and to en- 
courage its purchase by the retailers 
whom they called regularly. 
The fact that the imported product 
was put up in tins, with relatively 
small spoilage resulting, made its ac- 
ceptance by these packers and dis- 
tributors that much easier. 

Further factors bearing upon the 
situation were reported to be the 
generally superior quality of the for- 
eign product and the high prices pre- 
vailing for domestic hams. The for- 
mer was vouchsafed unofficially by 
one competent observer who stated 
that, “unpleasant as it may be to 
admit it, the Poles have learned how 
to make a better product than have 
our own ham curers and cookers.” 

As to the latter, it was said that 
importers and distributors had hoped 
to maintain a retail price differen- 
tial of a couple of cents per pound 
and to promote the Polish ham as a 
specialty product, although it is to- 
day sold in butcher shops, delica- 
tessen shops, department stores and 
in restaurants in many cases with no 
mention of its origin and at the cur- 
rent prices prevailing for domestic 
hams in those localities. 

Among the leading importers of 
Polish ham are Ampol, Inc.; A. J. 
Mills & Co., Inc.; and Visla Traders 
Company, Inc., all of New York. Ad- 
vertising for the most part has been 
restricted to meat journals, it was 
indicated, while plans for the future 
will await the outcome of present 
conferences, which may result in 
some re-orientation within the im- 
port trade. 


Stresses Advertising Need 


In his address to the American 
National Live Stock Association in 
Cheyenne last week, Mr. Wilson dis- 
closed that meat consumption in the 
United States for 1937 was estimated 
at about 120 pounds per capita, a 
substantial drop from the average 
of 137 pounds during the last 35 
years. 

One of the most important ap- 
proaches to the solution of this prob- 
lem, Mr. Wilson asserted, is an in- 
crease in the advertising of meat and 
meat products and expansion of the 
present educational program on the 
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CURLING 


SHRINKING 


FOR FREE SAMPLE, WRITE 


UNION RUBBER & ASBESTOS CO. 


joining need. 
TRY BEST-TEST FOR 


CLEAN, SPEEDY RESULTS 
AT ALL DEALERS 


TRENTON, N. J 


qualities of meat and methods of 
preparation. 

The National Live Stock and Meat 
Board is spending approximately 
$200,000 a year in its work, a small 
sum in comparison with the benefits 
derived from its program, in Mr. 
Wilson’s opinion. 

“It is my hope that by one means 
or another,” he said, “a way will be 
found for providing additional funds 
for meat advertising. We should be 
spending at least a million dollars a 
year in this kind of work.” 

Industry leaders expressed unoffi- 


cial approval of Mr. Wilson’s sug- 
gested advertising budget, but 
pointed out that in addition to the 


difficulty in raising such a sum there 


would also be a problem in arriving 
' 


scale of “taxation” for 
branches of the field. 


at a proper 
various 


Involves 850 Broadcasts 


The radio series launched by the 
National Live Stock and Meat Board, 
on regular funds supplied it by pro- 
ducers and packers, its supporting 
groups, involves more than 850 meat 


| 
| 


| 


broadcasts within the 13-week period. | 


Most of these will be fitted into 
home economics programs already 
on the air over the 14 stations se-| 


lected for national coverage. Camp- 
Inec., is 


bell-Ewald 
agency in 


Company, the 


charge. 


WHEN YOU WANT your catalog or 
booklet to get a favorable reception 
..« When you want to prolong its life 
and effectiveness ... when you want 
it to do the best possible selling job 
for you— give it an attractive and 
durable cover. 

HAMMERMILL COVER is doing all these 
things and doing them economically, 
for many buyers of printing. Its col- 
ors are modern, rich and brilliant. 
Its printability is a byword among 
printers. Its strength and durability 


Coming 
Conventions 


Jan. 31-Feb. 5—Annual convention, 
National Retail Dry Goods Associa- 
tion, New York. 

Feb. 8—Annual convention, Cana- 
dian Association of Broadcasters, 
Ottawa. 


Feb. 18-19—Annual meeting, Inter- | 


state Advertising Managers Associa- 
tion, Williamsport, Pa. 

March 21-22—Annual convention, 
Interstate Circulation Managers As- 
sociation, Wilmington, Del. 

March 22-25—Annual Packaging 
Exposition of American Management 
Association, Palmer House, Chicago. 

March 31-April 1—Annual conven- 
tion, Hotel Sales Managers Associa- 
tion, Atlantic City. 

April 20-23—Annual convention, 
American Association of Advertising 
Agencies, The Greenbrier, 
Sulphur Springs, W. Va. 

April 26-2%—Annual convention, 
American Newspaper Publishers As- 
sociation, New York. 


May 3-7—Annual convention, Pre- 


mium Advertising Association of 
America, Chicago. 
May 10-12 Annual convention, 


OUR LATEST CATALOGS 
DON’T SEEM TO BE 
STANDING UP. | HAVE 
HAD SEVERAL REQUESTS 
FOR REPLACEMENTS. 


THE GAFF, 


have been proved in more than 
twenty years of service. Use Ham- 
mermill Cover to keep your sales 
message alive and selling. 


YOU WILL SAVE money by standard- 
izing on Hammermill Cover. Because 
it is alike on both sides in both color 
and printing qualities, it offers 
you the economy of ‘“‘work-and- 
turn” press runs. The moderate 
price of Hammermill Cover is based 
on large-scale production in an in- 
tegrated mill. 


MAIL COUPON FOR SAMPLE BOOK NOW 


Name 


White | 


WE CERTAINLY SHOULD 
MAKE THE NEXT EDITION 
BETTER LOOKING AND 

BETTER ABLE TO STAND 


Hammermill Paper Company, Erie, Pa. 


Lithographers National Association, 
The Homestead, Hot Springs, Va. 

May 13-14—Annual convention, Ad- 
vertising Affiliation, Hamilton, Ont. 

May 22-25—Annual convention, Na- 
tional Paper Box Manufacturers As- 
sociation, Hotel Cleveland, Cleveland. 

June 12-15—Annual convention, 
Advertising Federation of America, 
Statler Hotel, Detroit. 

June 26-30—Annual convention, 
Pacific Advertising Clubs Associa- 
jtion, Ambassador Hotel, Los Angeles. 

June 26-30 
ternational 
Men, 
>. o; 

Sept. 19-23—-Seventh International 
Management Congress, Washington, 
dD. <. 

Sept. 


-Annual convention, In- 
Association of Display 
Mayflower Hotel, Washington, 


21-23—-Annual 
National Industrial 
sociation, Cleveland. 
Sept. 28-Oct. 1—Annual convention, 
Association of National Advertisers, 
|The Homestead, Hot Springs, Va. 


conference, 
Advertisers <As- 


McC-E Sohio Agency 


In a review of events of 1937 in 
the Jan. 3 issue of ADVERTISING AGE 
another agency was erroneously iden- 
tified as counsel for Standard Oil 
Company of Ohio. Sohio has been 
| served for 25 years by MceCann-Erick- 
| son, Inc. 


| 


Specify Hammermill Cover to make a 


good impression and keep your sales message working for you 


MAIL COUPON for this 48-page HAM- 
MERMILL COVER SAMPLE 
BOOK. It enables you to visualize the 
502 items in which Hammermill Cover 
can be obtained by your printer. Let 
Hammermill Cover help you create 
more effective sales literature. 


AA-Ja. 


Please send, without charge, the new sample 
book of Hammermill Cover Papers. 


Position 


(Please attach to your business letterhead) 
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Retail Lineage 
Loss Reflects 
Strike Effect 


Chicago, Jan. 21.—Retail display 
advertising for the first three weeks 
of this year, ending Jan. 15, is 2. 
per cent below the corresponding 
three week period of 1937, according 
to the ADVERTISING AGE Index of Re- 
tai] Activity. 

A total of 48,908,046 lines is re- 
ported for the 79 important cities 
measured by this Index against 
47,124,168 lines for the compared 
period of last year, the loss amount- 
ing to 1,783,872 lines. For the first 
three weeks of the year, however, 
1938 shows a gain of 0.6 per cent 
over 1936. 


Strike Conditions 


For the seven-day period ended 
Jan. 15, newspapers in the reporting 
cities carried a total of 16,864,621 
lines against 17,511,432 lines for the 
corresponding week of last year, a 
decrease of 646,811 lines or 3.7 per 
cent. 

Strike conditions prevailing in 
Portland, Ore., caused papers there 
to suspend publication temporarily 
and made lineage figures for the 
entire week for that city unobtain- 
able. This contributed to the lineage 
losses shown by the Index. 

The tabulation appearing else- 
where on this page shows individual 
lineage figures for each city meas- 
ured by this Index. 

Percentage of gain or loss over 
1937 for each weekly period of this 
year is shown in the following table: 


ED EM rare cc thacwreracaticrecsola a ate ak — 0.8 
EE aaa a aera Sareea eae ear —2.4 
SR ee a ee ree - 3.7 
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McCall Survey Shows Flow 
to Large Centers 


New York, Jan. 20.—Retail sales 
figures are misleading as a guide to 
sound merchandising and advertising 
in any given market because they 
fail to take into consideration the ba- 
sic relationship between traffic and} 
trade and thus overlook the natural | 
tendency for small town shoppers to 
buy certain wares in nearby larger 
centers, it was pointed out today in 
a new survey conducted under the 
sponsorship of McCall Corporation. 

This conclusion was one of several 
developed by the research project 
which used Logan, O., a community 
of 7,000 located 50 miles from Colum- 
bus, as the seat of operations. The 
study was directed by Russel Burnet, 
a former Fellow of Harvard Univer- 
sity, and Dr. H. H. Maynard, profes- 
sor of marketing, and chairman of 
the Department of Business Organ- 
ization, College of Commerce and Ad- 
ministration, Ohio State University. 

During the course of a house-to- 
house study of the possessions of 
Logan families as well as the commu- 
nities where various classes of mer- 
chandise had been bought, investiga- 
tors interviewed more than 85 per 
cent of the town’s families. High- 
lights of the survey were reported as 
follows: 


Markets Are People 


1. Markets are people, not places. 

2. The purchasing of big city and 
small town families does not vary sig- 
nificantly with respect to most con- 
sumer goods. 

3. Smaller community families are 
equally as deserving of cultivation by 
manufacturers as big city families. 

4. Low income families offer an 
unattractive market for advertised 
goods, outside of necessities. 

5. The study of per capita sales 
shows that for a city to be high in 
respect to sales does not so much 
measure the buying power in that 
city alone as it does the buying 
power of the city plus its surround- 
ing community. 

6. Large, central cities have high 
sales indices and these cities are also 
the termini of heavy traffic streams. 

7. Small cities that are related to 
large centers have lower sales in- 
dices than the centers because of the 
pulling power of those central cities. | 

8. County seat cities, because of 
their political and economic impor- 
tance, are likely to be centers of 
road systems and to have relatively 
heavy traffic and high sales indices. 

The significance of the survey’s | 
assertion that sales figures do not 
indicate consumption figures was re- | 
flected in a study of retail distribu- | 
tion figures for Ohio. It was found, 
for example, that per capita sales of 
food varied only slightly between 
small and large communities. Per 
capita expenditure in cities of 900,- 
000 population was $96.31 against 
$102.65 for communities between 
2,500 and 10,000 people. In drug store 
sales, however, it was found that in 
the larger cities expenditures aver- 
aged $14.41, compared with $8.45 in 
the smaller communities. Per capita 
sales of house furnishings, including 
furniture, appliances, radio sets and 
other equipment, showed consider- 
ably greater spreads between small 
and large communities; and in the 
apparel classifications, the most start- 
ling contrast of all was discovered: 
per capita sales for cities of 900,000, 
$35.70, and for 2,500 to 10,000 com- 
munities, $15.52. 

A detailed breakdown of shopping 
habits described by Logan families 
disclosed that 98.7 per cent of steel 
wool, cleansers and soaps were pur- 
chased in Logan; 98.6 per cent of 


| gasoline; 98.6 per cent of laxatives, 


| 


mouth washes and headache reme- 
dies; 98 per cent of coffee; 95 per 


Index of Retail Activity in 79 Important | Ni 


Based on total retail advertising volume in all newspapers in each city. 
(Copyright, 1938, by Advertising Publications, Inc.) 


Markets 


— —_— 


i 
h 


| cent of toilet goods; 91.6 per cent 


% Gain % Gain 
3-Week 3-Week 3-Week or Loss or Loss 
Period Period Period 1938 1938 Week Week % Gain tracts 
Ended Ended Ended over over Ended Ended or tailer: 
City Jan. 18, 1936 Jan. 16, 1937 Jan. 15, 1938 1936 1937 Jan. 16,1937 Jan. 15,1938 Logs gomp: 
Beem, Gb cicceesvssss SaaS 735,789 607,679 —15.6 -—17.4 257,299 240,193 Sr West 
MM Pe cease 268,044 297,948 254,835 ee a 99,127 96,110 = N 
Atlanta, Ga. Baal ies totam ie 615,678 621,250 726,264 +17.9 16.9 230,048 262.990 143 ing - 
Saltimore, Md. ....... 1,028,365 1,106,808 1,002,061 —2.6 —9.5 417,322 377,655 95 gion. 
3irmingham, Ala. ..... 481,124 557,410 632,408 +31.4 +13.5 192,794 203.812 + 6.7 notice 
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Cedar Rapids, la....... 205,968 221,914 214,494 + 4.1 —3.4 68,082 67,816 0.4 by th 
Chattanooga, Tenn. 316,938 342,999 306,158 —3.4 —10.8 108,939 99,921 ~8.3 not ol 
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Cleveland, ©. ......... 994,148 1,023,081 1,040,074 +4.6 4+-1.7 358,214 373,058 +41 
eee: Ce. eckes  <eenee i Oebhbeek- | weeens ae ree 243,125 215,145 —115 In 
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Marte. Oy cs ce cvs css 684,488 698,208 654,346 —~4.4 —.3 237,622 222,362 —t.4 in se 
Denver, Colo. ........ 539,448 530,770 544,353 +0.9 + 2.6 163,085 140,448 = =—139 B aint 
Des Moines, la......... 314,595 298,191 309,837 ann 5 +3.9 106,893 111,635 +4.4 
Detroit, Mich. ........ 1,002,085 1,066,765 936,827 <a 5 —n38.9 412,387 340,494 —174 Jones, 
a ee. )6 6 6S )~!:~!~*~C||||~*~C ey a 182,882 196,994 +77 & the cc 
GRR rrr iy iiaiee 300,090 363,034 430,696 +43.5 +18.6 135,632 150,948 +113 B cern 
Evansville, Ind. ...... 582,022 575,457 674,212 +15.8 +18.3 188,903 225,260 +192 B othou 
Fall River, Mass....... 166,906 157,682 152,819 ak weet “¢ 54,383 55,300 +17 
WROt, BRIG. oi ccssccas 488,362 437,290 422,968 —13.4 —3.3 119,196 139,412 +163 juncti 
Fort Wayne, Ind....... 501,949 518,280 509,698 +1.5 ase By 188,587 173,446 —8.0 & price-c 
CASe. THE. occ cn vecosse 262,324 335,047 281,746 +7.4 —15.9 122,565 89,272 —272 B New } 
Grand Rapids, Mich... 448,462 520,296 439,194 — a 190,456 140,434 —263 BF regult. 
Greenville, S. C........ 206,952 314,143 293,272 +41.7 ~§,7 116,228 95,676 —17.1 b 
Houston, Tex. ........ 719,936 756,070 776,776 +7.9 2.7 261,464 252,966 —33 roug 
Indianapolis, Ind. ..... $11,053 867,783 909,942 + 12.2 + 4.9 291,662 316,902 + 8.6 Natior 
Jacksonville, Fla. ..... 374,836 449,974 414,507 +10.6 lS 148,456 132,099 —11.0 — toriou 
Jersey City, N. J....... 97,054 93,215 97,866 +0.8 +4.9 36,779 35,162 —4.4 § tempt 
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Knoxville, Tenn. ..... 472,906 418,012 461,636 —2.4 +10.4 146,734 147,742 +07 8 ° 
Little Rock, Ark....... 429,478 465,542 425,040 —1.0 —6.7 193,102 150,374 —221 
Loe Angsios, Cal....... <sreve 1,208,544 1,221,355 ol +1.1 455,128 452,545 —0.5 aie 
Lynn, Mass. .......... 477,806 426,986 385,490 — tts =—anG7 166,698 158,382 —5.0 ' 
Manchester, N. H...... 159,518 157,572 190,488 +19.4 +20.9 68,030 72,048 +5.9 — point 
Memphis, Tenn. ....... 531,384 581,226 601,398 +13.2 +3.5 196,296 212,394 +82 Court 
Milwaukee, Wis. ...... 476,405 841,516 851,228 +78.7 +1.2 273,699 272,014 —0.6— ruled | 
Minneapolis, Minn. 830,990 867,283 734,813 ——§1,6 =-352 283,044 227,142 —19.8F obliga: 
New Bedford, Mass.... 185,654 176,092 179,536 a=n$,8 +1.9 54,992 54,208 —t1,4 
New Haven, Conn...... —...... 468.734 482,216 nee +2.9 156,324 160,552 +3 9§ tailers 
New Orleans, La....... 1,033,741 1,004,468 944,158 —8.7 —6.0 359,268 350,532 —24— marke 
*New York, N. Y....... 3,167,373 3,296,956 3,130,516 —oi,S —6.3 1,237,835 1,163,035 —6.1 Feld-C 
tBrooklyn, N. Y....... 318,696 372,041 237,523 —<$5.5 —86.8 138,046 87,108 —36.9F made 
Norfolk, Va. .......... 469,464 456,596 435,120 te ee 165,676 152,740 —79 ; 
Oakland, Cal. ......... 339,313 342,252 345,063 +1.7 +0.8 123,698 130,258 +53) brougl 
Oklahoma City, Okla... 525,448 546,154 604,198 +14.9 +10.6 184,562 208,068 +12.7) a mid 
i ee 474,183 536,883 520,919 +9.9 —2.9 193,165 178,766 —i.5™ with 
Philadelphia, Pa. ..... 1,429,508 1,460,068 1,391,386 nell7 wahgl 515,245 616,455 +027 below 
Phoenix, Ariz. ........ 371,812 360,948 429,646 +15.6 +19.0 113,246 136,430 +2050 cont 
Pittsburgh, Pa. ....... 1,099,658 1,129,506 1,047,368 —=§.8 anal 424,522 356,188 —16.1 
Portland, Ore. ....... 556,892 ere en arate ek) ) res .... pe lers W 
Providence, R. 1....... 673,087 662,729 584,268 ae she 240,424 187,876 —21.9) some 
Reading, Pa. ......... 399,448 468,426 439,810 +10.1 6,4 170,198 149,870 —119} failing 
Richmond, Va. ....... 583,492 585,704 570,164 ce amet 213,416 222,712 +448 tract 
§$Rochester, N. Y....... 857,989 891,201 752,158 ee 307,216 276,394 —10.0 
tock Island-Moline .. 494,914 507,654 566,874 +145 +11.7 123,606 128,884 +43— Alth 
Sacramento, Cal. ..... 479,256 461,146 420,420 —13.8 —88.8 141,120 132,104 —éif Nation 
San Antonio, Tex...... 331,716 360,087 340,845 +3.8 —.4 111,251 107,373 —3i f would 
San Diego, Cal......... 827,400 732,494 687,918 —16.9 —6.1 279,692 257,768 —1i Bon 4 
San Francisco, Cal 750,754 736,180 786,816 + 4.8 +6.9 272,042 302,063 +106" 2! 
Seattle, Wash. ........ 543,924 529,620 451,122 —91 =<ths 186,746 147,602 —219— word 
South Bend, Ind....... 400,348 486,913 405,697 +13 —16.7 156,730 134,552 —142 — action 
Spokane, Wash. ...... 394,702 406,378 387,506 ah 8 —h,7 122,920 134,260 +92 & were g 
St. Louis, Mo.......055 795,425 902,620 855,410 +7.5 —65.3 289,470 279,515 —34 FF tion a: 
St. Paul, Minn......... 696,963 634,098 685,455 ee +8.1 199,632 213,255 +68 
Syracuse, N. Y........ 508,166 511,576 464,068 meee —=§.8 196,741 173,127 —12.0 — taneou 
*Tacoma, Wash. ...... 281,086 334,718 301,686 + 7.3 —9.9 106,652 95,816 —102 Early 
Tambo, BIR ....«..-.+. 407,220 282,590 339,626 —16.6 +20.2 105,266 95,270 —95 & tarily 
SS: eee 618,633 643,186 639,997 +3.5 —0.5 229,341 244,360 +65 © tors’ 
Toronto, Ont., Can..... 1,038,514 938,017 851,735 ee —=§;3 379,938 330,555 —13.0 
i 2: ee 167,342 186,494 163,464 eS aa 62,244 59,738 41 
MEME, COMTI s. 610.5 5.008 55-6 457,240 447.482 497,840 + 8.9 +11.3 147,322 159,292 +8. 
Washington, D. C 1,754,544 1,820,520 1,673,326 —A.6 aoe 645,471 566,399 —123 
Worcester, Mass. ..... 530,992 529,438 658,296 +23.9 +243 186,480 249,709 +333 
Youngstown, O......... 404,719 386,137 364,160 —10.0 —5.7 149,814 120,718 —I94 
sie 45,706,326 48,908,046 47,124,168 +0.6 me 17,706,508 16,864,621 —3i 
iNew 


York American discontinued June 24, 1937. 


Brooklyn Times-Union discontinued June 8, 1937. 
§Journal and Sunday American discontinued June 8, 1937. 


*Daily 


Ledger discontinued June 23, 


1937. 


‘Strike conditions caused temporary suspension of Portland papers. 


———ns 


of cosmetics. Other purchases, how- 
ever, began to reveal a steadily de- 
creasing sales volume secured by Lo- 
gan dealers. Residents reported that 
77.5 per cent of home appliances 
were bought in town; 79.9 per cent 
of automobiles; 88.9 per cent of tires 
for replacement; 81.5 per cent of 
house furnishings; and 81.4 per cent 
of women’s and children’s apparel. 

Included in the survey, titled, 
“Traffic Flow and Shopping Habits,” 
are a series of base maps in color 
showing annual per capita expendi- 
tures for food, apparel, house fur- 
nishings and drugs for all of Ohio; 
detailed data on family habits and 
market potentialities in Logan; and 
the economic status of magazine- 
reading and non-magazine families in 
that community. The entire project 
was under the direction of Arthur 
Hirose, director of research, McCall 
Corporation. 


Kilburn Appointed 


Frank Kilburn has been appointed 
advertising manager of Standard 
Studios, Inc., Chicago. 


Mid-State and Troy 


Poster Consolidated 


The Troy Whitmier & Ferris Cor- 
poration, Inc., consolidation of Mid- 
state Advertising Corporation and 
rroy Poster Advertising Company, 
inc., has been formed by a group of 
Buffalo men. Directors include Peter 
C. Cornell, John R. Cishei and Bert 
i<rohn, 

Mid-State has offices at 321 Second 
avenue, Buffalo, and Troy Poster at 
Hutton street and 7th avenue, Troy. 


Group Changes Name 


National Municipal Signal Associa- 
tion, Inc., has changed its name to 
International Municipal Signal Asso- 
ciation, Inc., and will permit member- 
ship throughout the United States, 
Canada and some foreign countries, 
The 1938 convention will be held in 
the Lord Baltimore Hotel, Baltimore, 


|Md., Sept. 12-15. 


Roesler to CKLW 


George Roesler has been named 
Chicago representative of CKL®, 
Detroit- Windsor, which plans 
open advertising offices in both Ne¥ 
York and Chicago. 


Two Appoint Fairfax 

H. W. Fairfax Advertising Agen 
Inc., New York, has been appoint 
to handle the advertising of Pat's 
Decorators and Hotel Ansonia, Née¥ 
York. 
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ADVERTISER'S DISPLAY STUDIOS 
825 Se. Wabash Ave. - Chicago, lil. -Webster 4258 
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| NATIONAL MAKES 
FIRST BREAK IN 
N.Y. PRICE WALL 


(Continued from Page 1) 

tracts would be terminated. The re- 
tailers’ representatives, however, the 
gompany asserted, embarked on a 
West Indian cruise without inform- 
ing National Distillers of their deci- 
sion. The company thereupon served 
notice of its withdrawal from the 
contracts, remarking that “responsi- 
pility for the steps we are obliged to 
take to meet the situation” created 
py the council’s actions is “theirs, 
not ours.” 


National Distillers Victorious 


; In refuting the dealers’ charges 
that National Distillers has been lax 
in seeking enforcement of price 
maintenance agreements, Charles L. 
Jones, executive vice-president of 
* the company, declared that his con- 
3 cern had proceeded “methodically 
2 & although diligently” in seeking in- 
‘. — junctions against violators in the 
7 & price-cutting war that gripped the 
2 — New York market last month. As a 
1.3 & result, he said, in all of the 16 suits 
: brought against contract violators, 
National Distillers has emerged vic- 


aa torious, as well as in the only con- 
-44 — tempt case arising from violation of 
He an injunction. 
“921 Price War Breaks Out 
“a An interesting sidelight on this 
+5. point occurred this week in Supreme 
+82 Court here, when Justice Aron Steuer 
—0é} ruled that distillers were not legally 
Mey obligated to proceed against all re- 
43g) tailers who cut prices on trade- 
—24— marked goods in violation of the 
—61))} Feld-Crawford act. The ruling was 
"7 ' made in connection with a _ suit 
rt: brought by National Distillers against 
+127) a midtown package store, charged 
—7.5} with selling the company’s brands 
+02) below fixed prices. The retailer had 
hr: asserted in his defense that distil-| - 
_.. | lers were discriminating in favor of 
—o7,3} some stores and against others by 
—l1.$} failing to proceed against all con- 
»* tract violators. 
+43 Although the actual termination of 
ji} National Distillers’ price contracts 
—3i— would not have occurred until Jan. 
Pry 27, a price war broke out as soon as 
—21) | Word was received of the distiller’s 
—jai § action. Nine of the company’s brands 
+92 — were affected by the contract abroga- 
sa tion and these lines were the instan- 
_i2 | taneous victims of price slashing. 
—7j0: & Early quotations, changing momen- 
—9i — tarily as shoppers reported competi- 
SS tors’ prices, saw Old Overholt and 
4.0 
+81 
—123 
+339 
eS 
——— 
y 
named 
CKLW, 
ins (0 
h New 
‘ax andl eas Tabey 
gene » ey 
vas pOMpare .. Price 
a, New ithographed Letterheads! 
— * teday's rapidly changing business world 


na ‘mpressions are becoming more and more 
cna. That is one reason why a well 
Samay Lithographed Letterhead is a superb 
Yet, there is no need to pay a 


OY len your Price-list and see for yourself 
herneg buyers all over the nation have 
Nitta a it pays to order from Universal. 
~ day! Or attach this advertisement to 
letterhead and mail it te us— 
go forward to you FREE 


iy . 
wy ersal Litho & Stationery Co. 
re Ave Chicago, Ill. 


*,|Nassau and Suffolk Counties,” 


“Help Wanted,” “Positions 


cash with order. 


$4.75 per inch. 
insertions, 


Wanted,” 
“Representatives Available,” 30 eents a line, minimum charge $1. 


The rates for this department are as fellows: 


“Representatives Wanted,” and 


Terms 


All other classifications (single insertion rates): % in., $2.75; 1 to 3 in., 
Write for descriptive folder describing discounts for term 


HELP WANTED 


REPRESENTATIVES AVAILABLE 


COPYWRITER. Chicago agency re- 
quires college grad having 1-3 years 
experience writing industrial copy 
and who can also make rough layouts. 
Opportunity for young man who is 
more interested in rapid advancement 
than starting salary. 
relative experience, 
tion expected. 

Box 1333, ADVERTISING AGE, Chgo. 


WANTED: A thoroughly experienced 
advertising solicitor. Territory—Chi- 
cago to New York for an old, estab- 
lished, high-grade business paper. 
Please give age, nationality, past ex- 
perience and salary wanted. 

Box 1329, ADVERTISING AGE, Chgo. 


Write fully 
also compensa- 


Want to hear from manufacturer de- 
siring action and intelligent represen- 
tation in New York, metropolitan area. 
Can Fixe both. 

Box 1330, ADVERTISING AGE, N. Y. 


Do you need active effective repre- 
sentation in New York. If so write 
Box 1249, ADVERTISING AGE, N. Y. 


A CHICAGO OFFICE 


With a capable selling organization 
available for several non-competitive 
publications of merit. The Edelson 
Organization, 32 West Randolph St., 
Chicago. 


POSITIONS WANTED 


POINT-OF-SALE ADVERTISING 
creator and executive salesman with 
many years experience creating pro- 
ducing and selling to largest na- 
tional advertisers all types of dealer 
help material in all mediums (lithog- 
raphy, letter press, paint process)— 
and controls several display patents. 
Interested in proposition that will 
lead to participation in business 
ownership. Personal details—Age 38 
—married—-Chicago resident. 

Box 1332, ADVERTISING AGE, Chgo. 


VICE PRESIDENT AND BUSINESS 
manager of industrial publications 
has sold his interests and wants a 
connection with growing publication 
needing business or general manager. 
15 years’ experience with successful 


record. Age 40, married, can locate 
anywhere. 
Box 1331, ADVERTISING AGE, Chgo. 


YOUNG MAN desires connection with 
radio station, 3 years educational 
radio experience, sales experience, 
college trained, married, will go any- 
where. 

Box 851, HILLSBORO, KANSAS 


YOUNG BLOOD 
initiative, ability and capital 
needed for expansion of exclusive 
medium of advertising by unusual 
copyrighted method of Proved Ac- 
ceptablility. 
Box 359, 1474 Broadway, N. Y. C. 


With 


BUSINESS OPPORTUNITIES 


To Indastrial Publishers: If you have 
a sound publication in a worthwhile 
field, and desire to dispose of all ora 
part of it to an advertising executive 
who would become a part of the pro- 
ducing organization, address 

Box 1328, ADVERTISING AGE, Chgo. 


MISCELLANEOUS 


ESTIMATE HALFTONE COSTS 
on your next illustrated advertising 
piece at 10c per sq. inch, no charge 
whatever for line reproductions, and 
compare with previous costs! That’s 
the advantage of newest process (no 
typesetting—no cuts) over old-fash- 
ioned engraving-printing method, 

300 COPIES (8%x11") $2.50 
Additional hundreds only 25c 
Lower prices for quantity orders 
All sizes furnished. Write for samples 
Laurel Process, 480 Canal St., N. Y. C. 


PHOTO POST CARDS 

SEND FOR FREE SAMPLES OF OUR 
NEW PHOTO AD-CARD. A new and 
novel idea in selling that brings re- 
sults. Don’t overlook this opportunity 
for additional profits. Write today. 
GRAPHIC ARTS PHOTO SERVICE 

8rd & Market Sts., Hamilton, Ohio 


Mount Vernon bonded ryes lopped 
from their fixed price of $3.25 to 
about $2.45 a quart. Crab Orchard 
rye fell from its contract price of 
§2.03 a quart to less than $1.62. 
Other contract prices compared with 
pre-restoration offerings as follows: 
Gilbey’s gin, formerly $1.47 a fifth, 
$1.19; Windsor Bourbon, formerly 
$1.75 a quart, $1.39; Town Tav- 
ern rye, formerly $1.89 a quart, 
$1.52; Old Taylor and Old Grand 
Dad bonded Bourbons, formerly $5.53 
a quart, $2.82; National Eagle 
blended rye, formerly $2.22 a quart, 
$1.75; Penn Maryland DeLuxe, for- 
merly $2.79 a quart, $2.24. — 


Says No Contracts Cancelled 


As the second day of the price 
cutting orgy on National Distillers 
brands gained momentum, T. W. 
Balfe, sales manager of the com- 
pany, explained that actually “no 
contracts have been cancelled.” The 
company has simply “withdrawn its 
domestic whiskies from the protec- 
tion of those contracts within the 
city of New York and in Westchester, 
he 
said. National Distillers remains 
heartily in favor of price mainte- 
nance acts both here and in other 
states, he added, and the company 
will restore its domestic brands to 
the protection of fair trade contracts 
“the moment the unfair boycott is 
lifted.” 

From the steamship Rotterdam, 
aboard which officials and several 
hundred members of the package 
store associations were cruising in 
the West Indies, came a denial that 
any boycott existed. Gerald F. 
Dunne, chairman of the Metropolitan 
Council, added in his radiogram: 
“To the best of my knowledge, Na- 
tional Distillers merchandise is avail- 
able in all New York stores. Na- 
tional Distillers’ greed for sales vol- 
ume is the first backward step by 
a major distiller and must be con- 
strued as endangering public health 
and orderly liquor control.” 

R. H. Macy & Co., foremost op- 


ponent of price maintenance, issued 


this formal statement on the cut 
price situation: 

“The company that fixed these 
prices was one of the earliest price 
fixers. The same company is now 
one of the earliest and most notable 
price un-fixers. Such an_ honest 
about face deserves the respectful 
study of the small minority of Amer- 
ican producers who still clutch at a 
law to force the public to pay mon- 
opoly prices.” 

Park & Tilford was the first to 
take occasion to inform dealers it 
would maintain its minimum resale 
prices and declared that “to discard 
the benefits which have accrued under 
this law would be, we believe, eco- 
nomic folly. It is a testimonial to 
the just manner in which the Feld- 
Crawford law has worked that prices 
of advertised liquor products have 


not been increased despite rising 
costs of labor and distillers’ sup- 
plies.” 


National advertisers in the liquor 
and drug fields have given extensive 
price maintenance support with the 
food field virtually ignored. Crack- 
ing the ice among grocers this week, 
however, was a campaign launched 
by Colgate-Palmolive-Peet Company 
on behalf of Palmolive soap, distrib- 
uted through various channels in- 
cluding groceries, with grocers asked 
to contract for minimum prices set 
at 6 cents for one cake, and 5 cents 
for each additional cake. 


Plans $10,000 Campaign 

The Borough Council of Spring 
Lake, N. J., has passed over the veto 
of Mayor Frank Marucci a resolution 
providing for inclusion of $10,000 in 
the 1938 budget for a direct mail 
advertising campaign. The Chamber 
of Commerce will augment the bor- 
ough appropriation by raising $6,000 
to $8,000. 


Held Agency Moves 


Arthur Held Advertising, Chicago, 
has moved to larger quarters at 216 
W. Jackson blvd. The telephone 


number is Dearborn 7940. 


$100,000 LIST 
OF RADIO USERS 
HITS NEW PEAK 


(Continued from Page 1) 


per cent above the $39,359,830 spent 
in radio by the same list of 105 ad- 
vertisers in 1935, 


Procter a Gamble Leads 


The leading radio advertisers of 
1936 made heavy increases in their 
radio appropriations in 1937. Proc- 
ter & Gamble Company, which was 
the largest network advertiser in 
1936, with $3,303,673, spent consider- 
ably above a million dollars more in 
1937, the exact figure being $4,496,- 
047, to retain its lead. 

Though Standard Brands, Inc., 
which was in second place in 1936, 
also increased its radio expenditures 
in 1937, it fell to third place as the 
result of a still larger radio appro- 
priation by General Foods Corpora- 
tion, which climbed into second 
place in the 1937 list, after ranking 
seventh in 1936. General Foods put 
$2,764,944 into network programs in 
1937, compared with $1,498,785 in 
1936. Standard Brands increased its 
network appropriation from $2,273,- 
783 in 1936 to $2,508,139 in 1937. 

American Tobacco Company, which 
was sixth in 1936, occupies fourth 
place in the 1937 ranking. Sterling 
Products, Inc., which was fourth in 
1936, is now in fifth place. Lever 
Brothers Company is in sixth posi- 
tion, coming from 13th. 


Changes in List 


Mortality among radio advertisers 
does not appear to be higher than 
in other media. Among those ap- 
pearing on the 1936 list of leading 
network users, but missing from the 
latest compilation, are Acme White 
Lead & Color Works, Corn Products 
Refining Company, Goodyear Tire & 
Rubber Company, G. Krueger Brew- 
ing Company, J. W. Marrow Mfg. 
Company, Mohawk Carpet Mills, 
Pittsburgh Plate Glass Company, 
Real Silk Hosiery Mills, Harold F. 
Ritchie & Co., Sales Affiliates, Inc., 
Sears, Roebuck & Co., Socony-Vac- 
uum Oil Company, Standard Oil 
Company of New Jersey, Tastyeast, 
Inc., Ward Baking Company and 
Wildroot Company. 

Radio showed a net gain in the 
number of large users, however, by 
adding a host of $100,000 advertisers, 
including Axton-Fisher Tobacco Com- 
pany, Beneficial Management Cor- 
poration, Bowey’s, Inc., Brown & Wil- 
liamson Tobacco Corporation, Car- 
borundum Company, Cudahy Packing 
Company, Cycle Trades of America, 
R. B. Davis Company, Fels & Co., 
General Electric Company, Griffin 
Mfg. Company, Grove Laboratories, 
Hudson Motor Car Company, Interna- 
tional Silver Company, Lamont, Cor- 
liss & Co., Lewis Howe Company, 
Loose-Wiles Biscuit Company, P. 
Lorillard Company, Manhattan Soap 
Company, C. F. Mueller Company, 
National Dairy Products Corporation, 
and many others. 


Advertising Brings 
$5,000,000 to State 


A total of $5,000,000 was spent in 
Pennsylvania between June and Dec. 
1, 1937, by 125,000 tourists from 
other states, Pennsylvania Secretary 
of Highways Van Dyke has an- 
nounced. 

The state legislature at its 1937 
session appropriated $500,000 to 
finance an advertising campaign over 
a two year period to sell Pennsyl- 
vania as a vacation state to the peo- 
ple of other states. 


Adds to Radio Outlets 


Florida Citrus Commission has 
added four Florida. stations in 
Tampa, Jacksonville, Orlando and 
Miami to the network broadcasting 
the Emily Post program, “How to 
Get the Most Out of Life,” to take 
advantage of the concentrated mar- 
ket in the state’s million winter visi- 
tors. Ruthrauff & Ryan, Inc., Lake- 


land, handles the account. 


Gain of 17.4% 
Shown in ’37 
Roto Lineage 


Chicago, Jan. 20.—Rotogravure ad- 
vertising entered the new year with 
a total of 12,650,222 lines for its 1937 
total, a gain of 1,863,098 lines or 17.4 
per cent over the 1936 total of 
10,787,124, Kimberly-Clark Corpora- 
tion reported today. 

National lineage totaled 7,893,209 
for the year, a 22 per cent gain over 
its 1936 total of 6,468,993 and an in- 
crease of 1,424,216 lines. Local line 
age totaled 4,757,013 for 1937, a gain 
of 438,882 lines or 10.2 per cent over 
the 1936 total of 4,318,131. 

Total rotogravure lineage for De- 
cember was 1,590,681, an increase of 
119,294 or 8.1 per cent over the 1936 
total of 1,471,387 for the correspond- 
ing period. Of this total 1,426,867 
lines were in monotone and 163,814 
in color-roto. National rotogravure 
lineage for the month increased 11.8 
per cent, totaling 862,137 or 90,897 
lines more than the 771,240 reported 
for December, 1936. Local lineage 
was 728,544, a gain of 4.1 per cent 
over its 1936 figure for the same 
month of 700,147. 


EXECUTIV 


@ We have in mind the $5,000 
executive who spent three days 
of his own time and that of five 
printers, getting estimates on the 
placing of a $200 order...The 
low bidder got the job, but the 
engravings were delayed, the 
composition had to be re-set, 
and two cuts were transposed. 
The $5,000 man has been “on 
the carpet’ three times explain- 
ing matters...Plenty of valuable 
energy wasted over mistakes... 
It is our business to help buyers 
save TIME, ENERGY and MONEY...’ 
We know printing, engraving 
and typography, backward, for- 
ward, up and down... we do it 
every day... Faithorn service 
and prices must be reasonable; 
or we wouldn't be serving so 
many important accounts. Try us! 


Exceptionally well fitted to submit ideas, 
make layouts, prepare sketches and draw- 
ings—through every step of production. 


This full page 
advertisement 
for Martha 
Weathered 
appeared in 
Harper's Bazaar. | > 
It was prepared 
by Faithorn. 


ALWAYS 
THE FINEST AT FAITHORN 


FINEST ENGRAVING 
FINEST TYPOGRAPHY 
FINEST PRINTING 


You can use one or all—just as you wish, 
but all are here, ready to serve you... 
Speed, economy and satisfaction assured. 


FAITHORN 


CORPORATION 
Telephone Wabash 7820 
$04 SHERMAN STREET 
CHICAGO 


DAY AND NIGHT SERVICE 
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Streamlir 


FIELD ICE. Tough going for cargo ships. And every — development. With 1500 Reader-Editors, the Home Service 
advertising skipper sees it ahead—vast, cold, inert—as he Center, an impressive staff of merchandise experts, hundreds 


At a banc 
heads out into the market. of editorial pages a year devoted to goods sold in stores, the — 
y 
3 a : Companion thoroughly prepares the | an’s audienc to be ext 
Why not swing in behind a sturdy ice breaker—and just fol- PORE Sen ey PRRPHees Se SE HeeAe s SECS 


for brand selling. 


low along, while resistance and hard indifference crumble be- 
fore its specially designed prow? Take advantage of it. Follow in the wake of the ice breaker. JC 


cs 4 ery 
A whole fleet of them plies regularly from shore to shore, Go where the going’s easier—in the pre-sold market. 


opening up channels for advertisers . . . for women’s magazines 
have a function that is unique among advertising media. They 


reach the largest occupational group in America—home WOMAN’S HOME COMPANION 


makers—whose daily tools are the very goods you sell. Their The Pre-Sald Market 

discussion of home-making methods, of household and _per- CIRCULATION 2,986,406 

sonal buying is bound to create wants, to stimulate enthusiasm ‘ ‘ i. 

for products, to fit merchandise into women’s daily lives. ‘ai iil ieaien iain tndams alee 86. eee ati minal 
THE AMERICAN MAGAZINE ° THE COUNTRY HOME MAGAZINE 


In Woman’s Home Companion, this service reaches its peak 
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PHOTOGRAPHIC REVIEW 


STREAMLINING MARKS MOBILE POSTER FOR PONTIAC DEALERS 


mvc STATE Wr" ADV.. INC ie 1 


COMBINATION 


he Cr that OUTVALUES them abl 
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YONKERS, ™.Y. 


Streamlining, in keeping with the product's desian, marks this new trailer display being used by Park Hill Pontiac Company, 

Yonkers, and several other Pontiac dealers in the metropolitan areas. This combined display and demonstrator 

is being distributed by Dazey Churn & 

Mfg. Company, St. Louis, for its kitchen 

helps. The display was designed by 
Barnes & Reinecke, Inc., Chicago. 


WURLITZER AIMS NEW WINDOW DISPLAY AT YOUTH 


OF THE WEEK 


LOTS OF TIME 
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iced ee IN . : 
INGERSOLL WAS TIMED 150 Million LIVES 


A mass display of Ingersoll-Waterbury 

Company pushes three separate lines, 

marking what is said to be the first such 
effort in the field. 
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CARRIERS CONJURE THESE SMILES 


At a banquet for all carriers of the Times and Herald, Washington, D. C., Eleanor 

Patterson, publisher of the newspapers; James A. Coveney, George A. McDevitt 

Company, New York, and H. A. Robinson, circulation director, as hosts all seem 

to be exhibiting nearly as much pleasure as the boys who were honored guests 
at the feast. 


JOINT DISPLAY 


DEMONSTRATOR 


a 
roert> AZURINE cosas 


~ Stentirica LLY SkUTS OUT 
ARMEL GLARE Rays 


Th Kelvinator Division of Nash-Kelvinator 
Coe "ew display of American Spectacle Corporation is distributing this “Kon- 
™eny, New York, for Azurine goggles, vince-Her demonstration board for deal- 


*mits coincidental showing of the car- ers which gives effective mechanical 


3 88 and eyeglass cleaner offered presentation of sales points of its 1938 
free with the product. electric ranges. 


I This new display, being used in Wurlitzer stores throughout the country to instill. in-youth a desire to become a bandsman, fea- 
: _ tures a background hand painted in oil. 


ADMAN'S CAMERA TAKES PRIZE 


This photograph, taken during a Caribbean cruise by Albert E. Greenfield, former 
advertising manager of Julius Marcus Laboratories, took first prize in a contest 
staged by the magazine, Avocations. 


HEAR NEWS OF COOPERS' DOUBLED '38 APPROPRIATION 


Details of a doubled 1938 advertising budget for Coopers, Inc., underwear maker, are revealed to this group at the annual 

sales convention in Kenosha: Al Pastel (left), Esquire advertising director; Norman C. Green, Collier's Western advertising 

manager; Don Kennedy, Charles Daniel Frey Company account executive; A. R. Kneibler, Coopers vice-president and sales 
manager; G. S. Lance, secretary-treasurer; Harry Wolf, director, and R. Y. Cooper, president. 


CALENDAR CHOICE BLOSSOMS OUT AS PRESS PRIZE WINNER 


; a 
oe fe ~~ eee oe 


This photograph, selected three months ago by the National Process Company for its 1938 calendar, won first prize in the 
annual press photographers’ exhibit in New York last week. Vincent Lopez, of the Sun, was the photographer. 
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